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E(S?P  CALENDAR 


NOVEMBER 

S  M  T  W  T  F  S 

4-7 

Audit  Bureau  of  Circulations  Annual  I 

Conference.  Fairmont  Hotel,  Chicago 

1  2  3  4  5  6  7 

5-8 

Associated  Collegiate  Press  National 

8  9  10  11  12  13  14 

College  Media  Convention,  Hyatt 

15  16  17  18  19  20  21 

22  23  24  25  26  27  28 

Regency  Crown  Center,  Kansas  City,  Mo.  , 

29  30 

11-13 

Fifth  Interactive  Publishing  Europe 

Conference,  Zurich 


13-15  Mid  America  Press  Institute  Seminar,  Regal  Riverfront  Hotel, 

St.  Louis 

13-18  Inter  American  Press  Association  54th  General  Assembly,  Conrad 
Resort  &  Casino,  Punta  del  Este,  Uruguay 
15-18  Southern  Newspaper  Publishers  Association  Annual  Convention, 
Boca  Raton  Hotel,  Boca  Raton,  Fla. 

18- 21  Suburban  Newspapers  of  America  Classified  Advertising 

Managers’  Conference,  Hyatt  Regency  on  the  River  Walk.  San 
Antonio,  Texas 

19- 22  National  Scholastic  Press  Association  Fall  High  School  Journalism 

Convention,  Marriott  Wardman  Park.  Washington.  D.C. 


JANUARY 

8-9 

Midwest  Free  Community  Papers  Winter  j 
Meeting,  Embassy  Suites,  Des  Moines 

S  M  T  W  T  F  S 

__ 

10-15 

Newspaper  Association  of  America  ' 

3  4  5  6  7  8  9 

SuperConference,  Hilton  at  Walt  Disney 
World  Village,  Orlando  ' 

10  11  12  13  14  15  16 

17  18  19  20  21  22  23 

28-31 

2%25  26  27  28  29  30 

Parenting  Publications  of  America  Annual 
Conference.  Westin  Horton  Plaza.  San  I 

Antonio,  Texas 

29-30  New  England  Press  Association  Conference,  Boston  World  Trade 
Center,  Boston 


29-31  Association  of  Free  Community  Papers  Mid-Winter  Meeting, 
Disney  Institute,  Orlando 


FEBRUARY 

S  M  T  W  T  F  S 

17-20 

E&P  Interactive  Newspapers 

Conference  '99.  Hyatt  Regency,  Atlanta 

1  2  3  4  5  6 

24-26 

American  Association  of  Advertising 

7  8  9  10  11  12  13 

Agencies  Media  Conference  &  Trade 

14  15  16  17  18  19  20 

21  22  23  24  25  26  27 

Show,  New  Orleans 

28  Z4-Z7  suburban  Newspapers  ot  America  Spring 

Publishers  Conference,  Marquis  Resort.  | 

Palm  Springs,  Calif. 

28-3  Inland  Press  Association  Key  Executives  Conference,  El 

Conquistador,  Tucson.  Ariz.  i 

MARCH 

3-5 

Kelsey  Group,  New  Technologies 
Conference,  Hyatt  Regency,  Atlanta 

S  M  T  W  T  F  S 

1  2  3  4  5  6 

4-8 

National  Association  of  Hispanic 

7  8  9  10  11  12  13 

Publications  Annual  Convention, 

14  15  16  17  18  19  20 

Waterfront  Hilton.  Huntington  Beach. 

Calif. 

National  College  Media  Spring 

21  22  23  24  25  26  27 

28  29  30  31 

17-20 

Convention.  Marriott  Marquis.  New  York 
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Novak:  votes  no 
on  editorial 
endorsements 

Robert  Novak  —  whose  acerbic  and 
highly  opinionated  syndicated  column 
has  earned  him  the  sobriquet  “The  Prince 
of  Darkness”  —  says  newspapers  have  no 
business  telling  readers  how  to  vote. 

Speaking  at  Inland  Press  Association’s 
1 13th  annual  meeting  Nov.  2  in  Chicago, 
Novak  said  he  does  not  believe  newspa¬ 
pers  should  endorse  candidates. 

“There’s  some¬ 
thing  about  a 
newspaper  telling 
people  who  to  vote 
for  that  has  always 
gone  against  my 
grain,”  he  said. 
“I’m  told  people 
don’t  pay  attention 
to  the  endorse¬ 
ments  of  president 
or  senator,  but  they 
do  follow  the 
endorsements  for 
school  boards  or  judgeships.  And  that 
kind  of  bothers  me  even  more  —  the  idea 
that  you  give  that  kind  of  power  to  an  edi¬ 
torial  writer.” 

Novak,  a  Chicago  Sun-Times  colum¬ 
nist  whose  work  is  distributed  by  Creators 
Syndicate,  also  thinks  newspaper 
endorsements  favor  incumbents.  “It’s  sort 
of  an  establishment  view,”  Novak  said, 
calling  editorial  endorsements  “an 
anachronism  that  we  could  do  without.” 

Editorial  U-turn 

On  Oct.  17,  when  the  Tampa  Tribune 
endorsed  Republican  state  legislator 
Deborah  Tamargo,  it  saluted  her  ability  to 
compromise.  But  on  Election  Day,  the 
Tribune  abruptly  threw  its  support  to 
challenger  Bob  Henriquez. 

The  about-face  came  after  Tamargo’s 
campaign  charged  Henriquez  couldn’t 
grasp  child-abuse  issues  because  he  had 
no  children.  Henriquez  was  stung.  “The 
Lord  has  not  seen  fit  to  bless  our  marriage 
with  any  children  yet,”  he  tells  the  paper. 
Tamargo’s  response?  “It’s  not  my  fault 
they  can’t  have  kids.” 

The  newspaper  was  outraged. 
“Someone  who  would  do  that  is  unfit  for 
public  office,”  says  editorial  page  editor 
Edwin  A.  Roberts.  Voters  apparently 
agree,  turning  Tamargo  out  and  giving 
Henriquez  almost  56%  of  the  vote. 


Threshie  to  retire 
from  OC  Register 

Ending  a  19-year  reign  during  which 
he  gave  the  Orange  County  Register  a 
national  profile,  Dave  Threshie  is  step¬ 
ping  down  as  publisher  at  the  end  of  the 
year. 

He  will  become  chairman  of  the  board 
of  Freedom  Communications,  the 
Register's  parent  company. 

The  soft-spoken  publisher  said  he 
would  leave  the  paper  with  mixed  emo¬ 
tions  but  was  confident  of  its  prospects. 

Threshie,  67,  started  at  Freedom’s 
Colorado  Springs  Gazette  Telegraph  in 
1 962  and  Joined  the  Register  as  assistant 
business  manager  in  1964.  He  became 
publisher  in  1979  and  is  widely  credited 
with  investing  in  new  presses  and 
strengthening  the  paper’s  advertising 
staff,  moves  that  helped  boost  the  paper’s 
circulation  and  bottom  line. 

He  will  be  succeeded  by  N.  Christian 
Anderson  III,  whom  he  hired  as  the 
Register's  editor  in  1980.  Anderson  has 
been  publisher  of  the  Colorado  Springs 
Gazette,  Freedom’s  second-largest  paper. 
He  is  also  a  director  of  the  Blethen  Corp., 
owner  of  the  Seattle  Times. 


NABJ  to  join 
UNITY  partners 

The  National  Association  of  Black 
Journalists  will  Join  its  UNITY:  Journalists 
of  Color  partners  in  holding  the  Unity  ’99 
convention  in  Seattle  next  July. 

NABJ’s  participation  was  up  in  the  air 
because  of  Wa.shington  state’s  Initiative  200, 
an  anti-affirmative  action  referendum  that 
passed  in  last  week’s  election.  UNITY’S 
other  partners  —  the  Native  American 
Journalists  Association,  the  Asian  American 
Journalists  Association  and  the  National 
Association  of  Hispanic  Journalists  —  voted 
in  the  summer  to  hold  the  convention 
regardless  of  the  election  result. 

NABJ  dissented  at  that  time,  with  pres¬ 
ident  Vanessa  Williams  arguing  that 
UNITY  should  keep  open  the  possibility 
of  canceling  or  moving  the  convention. 

Conference  registration  materials  were 
mailed,  but  UNITY  president  Kara 
Briggs  says  a  list  of  alternative  sites  was 
drawn  up.  That  list  will  be  used  for  plan¬ 
ning  future  conventions.  Although 
UNITY’S  partners  are  concerned  about 
Washington’s  new  stance  against  affirma¬ 
tive  action,  Seattle  has  a  tradition  of  mul¬ 
ticultural  progressiveness,  says  Briggs. 


August  Communicators 


When  painter  Brett  Cook-Dizney  exhibited  his  work  recently  in  Augusta,  Ga.,  he 
left  a  present  on  Broad  Street:  a  public  mural  of  two  leading  citizens  from  the 
Peach  State’s  second  city  —  James  Brown,  the  “godfather  of  soul,”  and  William 
S.  Morris  III,  himself  a  kind  of  godfather  of  Georgia  newspapers,  as  chairman  of 
Augusta-based  Morris  Communications  and  publisher  of  the  Augusta  Chronicle. 
“In  almost  every  conversation  in  Augusta,  the  names  of  James  Brown  and  Billy 
Morris  would  come  up,”  the  New  York-based  artist  told  the  Morris  Communicator, 
the  company’s  house  organ. 


Robert  Novak 
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Hurricanes  Frances 
and  Georges 


AccuWeather 
clients 
knew  it  first! 


HURRICANE 

FRANCES 


AccuWeather's  forecasted  storm 
paths  and  local  forecasts  were 
significantly  more  accurate 
than  government  forecasts. 


From  Tropical  Storm  Agnes  in  1 972  to 
Hurricane  Georges  in  1 998,  from  hurricanes  to 
blizzards  -  -  whenever  weather  is  in  the  news, 
there  is  no  better  source  for  accurate 


Forecasts  of  4  p.m.  9/27/98 

HURRICANE 

GEORGES 


The  World’s  Weather  Authority™ 


385  Science  Park  Road,  State  College,  PA  16803 

Call  800-566-6606  •  Fax  814-235-8609  •  E-mail  sales@accuwx.com 

Visit  our  Internet  site  at:  http://www.accuweather.com 

10  ©  1998  AccuWeather,  Inc. 


CIRCULATION 

Circulation  ebbs  at 
nation’s  newspapers 

Hot  news  leaves  total  circulation  cold,  despite  sonne  big 


by  Mark  Fitzgerald 

Not  even  the  combined  efforts  of 
Kenneth  Starr,  Sammy  Sosa  and  i 
Mark  McGwire  could  keep  overall 
newspaper  circulation  from  falling  back  | 
after  a  promising  uptick  in  the  spring. 

Despite  baseball’s  home  run  chase,  the 
much-ballyhooed  publication  of  the  Starr 
report  on  the  White  House  sex  scandal  and  i 
other  high-interest  news,  circulation  flat-  , 
tened  out  over  the  six  months  ended  Sept.  ! 
30,  the  latest  Fas-Fax  report  from  the 
Audit  Bureau  of  Circulations  shows. 

Overall,  daily  circulation  was  down  | 
0.3%  for  the  816  general-interest  newspa-  i 
pers  reporting  in  this  Fas-Fax,  according  to 
an  analysis  by  the  Newspaper  Association 


of  America.  The  news  is  particularly  dis¬ 
appointing  because  it  follows  a  reporting 
period  when  an  overall  increase  of  not 
quite  1  %  was  hailed  as  a  sign  that  newspa¬ 
per  sales  might  be  turning  around. 

“I  don’t  think  the  recent  results  signify 
a  sea-change,”  NAA  president  and  CEO 
John  F.  Sturm  said.  “But  we  were  hoping 
after  last  spring  that  we’d  be  seeing  more 
of  a  trend  upward.” 

Circulation  on  Sundays  —  the  one  day 
when  the  growing  numbers  of  casual  read¬ 
ers  once  could  be  counted  on  to  buy  a 
paper  —  showed  yet  another  decline  in 
what  has  become  a  decade-long  slump. 
NAA’s  analysis  showed  Sunday  circula¬ 
tion  overall  was  off  0.8%. 

At  the  same  time,  the  report  was  good 


NEWS 


gainers 

news  for  bigger  papers.  And  the  bigger  the 
paper,  the  more  likely  it  was  to  gain;  In  the 
100,000-250,000  circulation  range,  NAA 
found,  51%  reported  gains;  between 
250,000  and  500,000,  62%  of  papers 
increased  circulation,  and  among  papers 
over  500,000,  fully  67%  recorded  a  sales 
increase. 

Among  the  top  25  daily  papers,  16 
reported  circulation  increases  —  the  first 
time  in  this  decade  that  these  big-city  cir¬ 
culations  have  increased  for  two  consecu¬ 
tive  reporting  periods. 

The  biggest  single  winner  was  No.  25: 
the  Denver  Rocky  Mountain  News  added 
an  average  29,024  copies  —  a  9.6%  gain 
—  for  daily  circulation  of  331,978.  The 
surge  put  it  within  10,000  copies  of  the 


Newspaper  readership  flat,  NAA  says 


by  Joe  Nicholson 

The  autumn  reading  on  the  News¬ 
paper  Association  of  America’s 
barometer  of  media  audiences 
shows  newspapers  steady,  broadcast  TV 
declining. 

The  NAA’s  self-styled  Competitive 
Media  Index,  begun  last  May,  found  a 
slight  dip  in  the  percentage  of  U.S. 
adults  who  read  a  daily  newspaper,  to 
58.6%,  from  58.7%  a  year  earlier  — 
even  as  the  number  of  readers  increased 
by  nearly  250,000  due  to  population 
growth. 

During  the  same  period,  the  percent¬ 
age  of  adults  who  watched  prime-time 
TV  during  an  average  half-hour  declined 
to  40.8%,  from  42.4%,  as  audiences  for 
prime-time  cable  TV  and  radio  were 
flat. 

NAA’s  index  is  drawn  from  Scar¬ 
borough  Research  data  from  the  top  50 
U.S.  markets.  NAA  subscribes  to  the 
syndicated  research  and  discloses  its 
own  index  when  the  Audit  Bureau  of 
Circulations  releases  its  ABC  Fas-Fax 
report  on  paid  newspaper  circulation  for 
the  six-month  periods  ending  March  31 


and  Sept.  30. 

NAA  said  last  May  that  newspapers 
had  gained  700,000  readers,  and  prime¬ 
time  TV  viewership  fell  3%,  compared 
with  year-earlier  figures,  and  cable  TV 
viewership  declined  0.6%. 

Traditionally,  TV  audiences  are  mea¬ 
sured  in  terms  of  viewers,  newspaper 
audiences  are  measured  by  buyers  — 
not  the  larger  audience  of  pass-along 
readers. 

Newspaper  ad  directors  as  well  as 
advertising  executives  have  praised 
NAA’s  new  barometer  as  a  good  way  to 
promote  newspapers. 

Moreover,  they  said,  advertisers  want 
to  make  decisions  based  on  readership, 
as  well  as  circulation. 

NAA  president  and  CEO  John  Sturm 
said,  “While  net-paid  circulation  reflects 
how  many  newspapiers  were  sold,  it  is 
not  an  audience  measurement.  When  we 
want  to  know  who’s  really  reading  the 
paper,  the  CMI  gives  us  a  more  reliable 
measure  that’s  more  comparable  to  the 
audience  measurement  used  by  other 
media  and  advertisers.” 

And  the  latest  index  shows  newspa¬ 
pers  are  “performing  better  than  many  of 


our  competitors,”  said  NAA  vice  presi¬ 
dent  and  chief  economist  Miles  Groves. 

John  Earnhardt,  a  spokesman  for  the 
National  Association  of  Broadcasters, 
representing  6,000  TV  and  radio  sta¬ 
tions,  said:  “In  any  sort  of  analysis,  you 
have  to  consider  the  source  and  point  of 
view  that  they  are  promoting,  and  obvi¬ 
ously  they  are  promoting  themselves. . . . 
I  think  clearly  TV  and  radio  are  the  way 
advertisers  reach  more  people.” 

Over  the  last  decade,  paid  newspaper 
circulation  has  declined  nationwide  by 
more  than  5  million  copies  a  day. 

Scarborough  president  Bob  Cohen 
said:  “Conclusions  depend  on  what 
one’s  objectives  are.  .  .  .  Different  peo¬ 
ple  in  different  sectors  will  draw  their 
own  conclusions.  If  the  TV  industry 
looked  at  this,  they  would  draw  one  set 
of  conclusions.  If  the  radio  industry 
looked  at  this,  they  would  draw  another 
set  of  conclusions.” 

Among  markets  studied,  Wilkes- 
Barre/Scranton,  Pa.,  had  the  largest  per¬ 
centage  of  adults  who  read  a  daily  news¬ 
paper,  69.6%. 

NAA  did  not  identify  the  market  with 
the  lowest  percentage.  ■■ 
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rival  Denver  Post,  which  added  4, 1 38  copies,  or  1 .2%.  for  daily 
circulation  of  341.544.  Both  Denver  papers  posted  Sunday 
increases.  The  Rocky  gained  17,453,  or  4.2%,  to  432,931,  while 
the  Post  gained  1 3 ATI,  or  2.9%,  to  484,657. 

‘FRONT  RANGE’  STRATEGY 

News  publisher  Larry  Strutton  characterized  the  improvement 
as  a  dramatic  payoff  for  its  radical  “Front  Range"  strategy.  In 
1996,  the  E.W.  Scripps  Co.-owned  tabloid  essentially  abandoned 
its  statewide  circulation  to  build  its  numbers  —  and  attractive¬ 
ness  to  advertisers  —  in  the  Denver  metro  area  and  the  growth 
corridors  along  Interstates  25  and  70.  "It’s  gratifying  to  see  that 
the  strategy  of  focusing  on  the  Front  Range  is  paying  off  and 
that,  as  promised,  we’re  not  only  gaining  circulation,  but  we’re 
doing  it  in  the  area  that  most  benefits  advertisers,”  Strutton  said. 

Also  making  good  on  a  promise  to  increase  circulation  was 
the  Los  Angeles  Times,  which  increased  daily  sales  an  average 
17,363  copies,  or  1.7%,  to  1,067,.540. 

USA  Today  reported  its  circulation  Mondays  through  Thursdays 
was  up  an  average  23,763  copies,  to  1 ,653,428.  If  the  Friday  edi¬ 
tion,  which  stays  in  news  boxes  for  three  days,  were  considered 
a  Sunday  paper,  it  would  dwarf  the  current  leader,  the  New  York 
Times.  The  Friday  USA  Today  sells  2,083,213  copies  —  up  33,503, 
or  1.6%,  over  the  year  —  compared  to  1,627,099  copies  of  the 
Sunday  Times,  which  declined  31,619,  or  1.9%  in  the  same  period. 

USA  Today  also  remains  the  champ  of  bulk  sales,  which  were 
reported  in  Fas-Fax  for  the  first  time.  During  the  week,  it  report¬ 
ed  an  average  467,87 1  copies  in  so-called  third-party  sales.  Over 
the  weekend,  the  number  is  505.233.  The  New  York  Times  report¬ 
ed  an  average  15,213  bulk  copies  during  the  week. 

Among  the  biggest  percentage  gainers  was  the  Minneapolis- 
based  Star  Tribune,  which  was  up  3.3%  by  adding  12,950  copies 
for  a  total  of  400,362.  “The  Star  Tribune  has  made  the  decision 
to  increa.se  circulation  growth."  vice  president  of  circulation 
Steve  Guida  said.  It  has  increased  home  delivery  sales  efforts  by 
adding  database  marketing  and  media  support.  Guida  said.  It 
al.so  has  slowed  the  long-term  slump  in  single-copy  sales  by 
playing  off  high-interest  news  and  hawking  copies  at  concerts 
and  sporting  events,  he  said. 

Some  big  papers  took  big  hits,  though.  The  Wall  Street 
Journal's,  circulation,  for  instance,  reflected  the  stock  market’s 
jitters.  It  dropped  an  average  34,430  copies,  or  2%,  to  1,740,450. 

And  the  Detroit  Free  Press  slumped  again  after  having 
rebounded  somewhat  in  the  last  ABC  reporting  period  from  the 
huge  fall-off  in  circulation  that  began  with  the  newspaper  strike 
in  July  1995.  The  Freep  lost  7,795  copies,  or  2%.  to  378,256. 

Another  Knight  Ridder  paper,  the  Miami  Herald,  took  one  of 
the  most  dramatic  hits  of  all.  losing  21,290  copies,  or  6%  of 
daily  circulation,  which  slipped  to  331,199.  Sunday  circulation 
declined  5.1%,  or  23,450  copies,  to  440.252. 

The  bulk  of  the  Herald's  decrease  stems  from  the  decision  la.st 
January  to  sell  separately  the  Spanish-language  daily  El  Nuevo 
Herald,  which  had  been  distributed  inside  the  Herald,  said 
Arden  Dickey,  Herald  vice  president  of  circulation.“We  knew 
when  we  did  that  we  were  going  to  take  a  pretty  good  hit.” 
Dickey  said,  adding  that  the  move  succeeded  in  boosting  house¬ 
hold  penetration  of  both  papers.  Herald  circulation  would  have 
slipped  “slightly”  if  the  two  were  counted  together,  Dickey  said, 
declining  to  provide  specifics. 

Sales  of  El  Nuevo  Herald  are  running  about  78.(XX)  daily, 
88.(XX)  Sunday,  he  .said.  The  first  ABC  audit,  for  the  six  months 

see  Fas-Fax  on  page  62 


ABC  FAS-FAX  FOR  TOP  25  SUNDAY  NEWSPAPERS 

_ (For  six  months  ended  Sept.  30, 1 998) 


Average 

Gain/loss 

Sunday 

same  period 

circulation 

last  year* 

1  New  York  Times 

1,627,099 

-31 ,61 9  (-1.9%) 

2  Los  Angeles  Times 

1.361,202 

-546  (-0.0%) 

3  Washington  Post 

1,080,082 

-19,092  (-1.7%) 

4  Chicago  Tribune 

1,019,458 

-4,278  (-0.4%) 

5  Philadelphia  Inquirer 

880,918 

+2,258  (+0.3%) 

6  New  York  Daily  News 

810,295 

+2,507  (+0.3%) 

7  Detroit  News  &  Free  Press 

805,405 

-25,543  (-3.0%) 

8  Dallas  Morning  News 

780,084 

-8,920  (-1.1%) 

9  Houston  Chronicle 

752,190 

+4,154  (+0.6%) 

1 0  Boston  Globe 

751,021 

-7,839  (-1.0%) 

1 1  Atlanta  Journal  &  Constitution 

677,019 

+2,779  (+0.4%) 

12  Newsday 

671,214 

+6.226  (+0.9%) 

13  Minneapolis/St.  Paul  Star  Tribune 

670,890 

+2,424  (+0.4%) 

1 4  Newark  Star  Ledger 

606,277 

+268  (+0.0%) 

1 5  San  Francisco  Examiner  &  Chronicle 

593,518 

-31,588  (-5.3%) 

16  Phoenix  Arizona  Republic 

553,495 

-6,537  (-1.1%) 

1 7  St.  Louis  Post-Dispatch 

516,237 

-5,572  (-1.1%) 

18  Seattle  Times/Post-Intelligencer 

504,259 

-1,549  (-0.3%) 

1 9  Cleveland  Plain-Dealer 

492,337 

-16,450  (-3.2%) 

20  Denver  Post 

484,657 

+13,477  (+2.9%) 

21  Baltimore  Sun 

478,516 

-1,296  (-0.3%) 

22  Milwaukee  Journal  Sentinel 

456,906 

-5,567  (-1.2%) 

23  San  Diego  Union-Tribune 

450.646 

-3,438  (-0.8%) 

24  Miami  Herald 

440,252 

-23,450  (-5.1%) 

25  Portland  Oregonian 

436,111 

-1,3%  (-0.3%) 

'Percentages  are  rounded  to  nearest  tenth  of  one  percent. 

ABC  FASrFAX  FOR  TOP  25 

DAILY  NEWSPAPERS 

(For  six  months  ended  Sept.  30,  1 998) 

Average 

Qain/loss 

daily 

same  period 

circulation 

last  year* 

1  Wall  Street  Journal  (m)(M-F) 

1,740,450 

-34,430  (-2.0%) 

(national  edition) 

2  USA  Today  (m)  (M-Th) 

1,653,428 

+23,763  (+1.5%) 

3  Los  Angeles  Times  (m)(M-F) 

1,067,540 

+17,363  (+1.7%) 

4  New  York  Times  (m)  (M-F) 

(national  edition) 

1,066,658 

-8,083  (-0.8%) 

5  Washington  Post  (m)(M-F) 

759,122 

-13,815  (-1.8%) 

6  New  York  Daily  News  (m)(M-F) 

723,143 

+1,887  (+0.3%) 

7  Chicago  Tribune  (m)(W-F)** 

673.508 

+17,506  (+2.7%) 

8  Newsday  (m)  (M-F) 

572,444 

+3,600  (+0.6%) 

9  Houston  Chronicle  (m)  (M-Sat) 

550,763 

+1,662  (+0.3%) 

10  Chicago  Sun-Times  (m)  (M-F) 

485,666 

+1,287  (+0.3%) 

1 1  Dallas  Morning  News  (m)  (M-Th) 

479,863 

-1,169  (-0.2%) 

1 2  San  Francisco  Chronicle  (mKM-F) 

475,324 

-8,894  (-1.8%) 

1 3  Boston  Globe  (m)(M-F) 

470,825 

-6,156  (-1.3%) 

14  New  York  Post  (m)  (M-F) 

437,467 

+1,241  (+0.3%) 

1 5  Phoenix  Arizona  Republic  (mXM-F) 

435,330 

-364  (-0.1%) 

16  Philadelphia  Inquirer  (mXM-F) 

428,895 

+662  (+0.2%) 

1 7  Newark  Star  Ledger  (mXM-F) 

407,026 

+1,016  (+0.3%) 

18  Minneapolis/St.  Paul 

Star  Tribune  (m)  (Th.-Sat.) 

400,362 

+12,950  (+3.3%) 

19  Cleveland  Plain-Dealer  (m)(M-Sat) 

382,933 

-652  (-0.2%) 

20  Detroit  Free  Press  (m)(M-F) 

378,256 

-7,795  (-2.0%) 

21  San  Diego  Union-Tribune  (mXM-Sat) 

378,112 

+2,515  (+0.7%) 

22  Orange  County  Register  (mKM-Sat) 

356,953 

+433  (+0.1%) 

23  Portland  Oregonian  (all-dayXM-F) 

346,593 

+4,140  (+1.2%) 

24  Denver  Post  (m)(M-Sat) 

341,544 

+4,183  (+1.2%) 

25  Denver  Rocky  Mountain  News 

(m)(M-Sat) 

331,978 

+29,024  (+9.6%) 

*  Percentages  are  rounded  to  nearest  tenth  of  one  percent. 

**  Change  in  reporting  plan.  1997  comparison  figures  are  recalculated 
and  appeared  in  Fas-Fax. 
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WEB  NEWS  news 


Voter  site  filled  void  but 
relied  on  newspapers 

Web  white  &  blue  unfurled  by  Harvard- Markle  effort 


information  from  the  real  McCoy.” 

The  project,  which  received  more  than 
$100,000  from  Shorenstein  and  Markle, 
counted  on  Web  users  to  be  able  to  sort 
out  candidates’  hype,  stated  Just,  who 
said  they  “have  a  pretty  good  nose  for  it, 
I  guess.” 

In  the  end,  however,  the  high-tech  Web 
site  relied  on  the  old-fashioned  credibili¬ 
ty  of  newspapers. 

The  site  provided  links  with  newspaper 
Web  sites  so  Webbies  could  compare  can- 


Your  Election  *98 

Information  Resource 


About  Web  WhM  A  Blue 

Sponsors 


didates’  descriptions  of  their  positions 
with  what  the  press  has  reported. 

No  decision  has  been  made  on  whether 
Web  White  &  Blue  will  be  continued  for 
the  2000  election. 


Attack  room  closes 

News  Malt  silences  anonynnous  attacks  against 
newsroom  managers  while  reevaluating  role 


by  Joe  Nicholson 

A  Harvard  University  center  helped 
sponsor  a  Web  site  that  was  aimed 
at  boosting  voter  turnout  —  and 
compensating  for  the  failure  of  newspa¬ 
pers  to  provide  more  coverage  on  issues. 

The  Web  site  (www.webwhiteblue.org) 
was  linked  to  other  sites  to  help 
Americans  obtain  information  about  their 
local  candidates  —  and  the  positions  they 
have  taken. 

“Web  White  &  Blue  has  clearly  met  a 
need  among  Internet  users  who  wanted  to 
know  more  about  the  upcoming  election,” 
said  Marvin  Kalb,  director  of  Harvard’s 
Joan  Shorenstein  Center  on  the  Press, 
Politics  and  Public  Policy  at  the  John  F. 
Kennedy  School  of  Government. 

Kalb,  whose  center  co-sponsored  the 
Web  site  along  with  the  Markle 
Foundation,  said  before  the  election  that 
he  did  not  know  how  much  effect  the  Web 
site  might  have.  “I  have  no  idea,”  he  said. 
“We’ll  see.” 

Professor  Marion  Just,  a  Wellesley 
College  political  scientist  who  served  as 
the  site’s  chief  researcher,  said  it  was 
designed  to  fill  a  vacuum  in  news  cover¬ 
age. 

Newspaper  campaign  coverage  often 
has  failed  to  provide  much  focus  on 
issues,  said  Just,  who  added  that  TV  cov¬ 
erage  of  issues  was  worse. 

Author  of  the  1996  University  of 
Chicago  book  Crosstalk:  Citizens, 
Candidates  and  the  Media  in  a 
Presidential  Campaign,  Just  said  newspa¬ 
pers  focus  on  “something  that  Just  hap¬ 
pened,  something  that  is  new.” 

As  a  result,  newspapers  “tend  to  put 
polls,  campaign  activities,  and  strategies 
at  the  forefront,  and  put  candidates’  posi¬ 
tions  and  proposals  and  plans  for  the 
country  further  down  the  list,”  said  Just. 

Just’s  Web  site  led  visitors  to  sites 
where  the  information  on  candidates’ 
positions  was  often  provided  by  the  can¬ 
didates  themselves,  she  conceded. 

“That’s  both  the  beauty  and  the  danger 
of  it,”  said  Just.  “The  danger  is  people 
might  not  be  able  to  tell  what  is  biased  or 
prejudiced  or  completely  off-the-wall 


by  Randy  Dotinga 

Drowning  in  a  sea  of  vicious  per¬ 
sonal  attacks  against  newspaper 
managers,  the  creator  of  the  pop¬ 
ular  News  Mait  Web  site  has  shut  down 
the  huge  collection  of  insider  newsroom 
gripes. 

Maurice  “Mo”  Tamman  says  the 
“Newspaper  Intelligence”  section  of  his 
site  has  spun  out  of  control,  especially 
since  E&P's  Oct.  17  cover  story  on  News 
Mait. 

“It’s  as  if  the  gloves  have  been  taken 
off  for  some  reason,”  Tamman  says.  “It’s 
become  a  place  to  scream  and  yell.  I  don’t 
know  why.” 

He  closed  down  the  newspaper  critique 
section  on  Sunday.  The  rest  of  the  site 
(www.newsmait.com)  remains  online, 
including  links  to  job  banks  and  the 
results  of  a  newsroom  salary  survey. 
Tamman,  a  reporter  at  Florida  Today  in 
Melbourne,  says  the  critiques  won’t 
return  for  at  least  two  weeks. 

Over  the  past  two  years,  newsroom 
employees  have  posted  anonymous  com¬ 
ments  —  mostly  negative  —  about  some 
400  newspapers.  Critics  charge  editors 
with  unethical  behavior,  shoddy  manage¬ 
ment  style  and  sexism. 


Tamman  says  half  of  the  140  posts  he 
received  in  a  recent  week  were  personal 
attacks,  even  though  he  had  warned  that 
diatribes  aimed  at  specific  people  wouldn’t 
be  permitted.  The  site  excludes  names  but 
allows  job  titles. 

“While  I’m  not  afraid  of  a  good  fight 

—  quite  to  the  contrary,  I  love  a  good 
fight  —  1  don’t  love  cheap  shots.  I  felt 
like  there  was  a  lot  of  sucker-punching 
going  on,”  Tamman  remarks. 

Tamman  asserts  he  had  recently 
received  e-mails  accusing  newspaper 
managers  of  such  indiscretions  as  taking 
bribes  and  sleeping  with  staffers,  and  two 
critics  called  their  bosses  “syphilitic 
maniacs.” 

Tamman  says  he  plans  to  reevaluate 
the  future  of  News  Mait  and  try  to  restore 
it  to  its  intent:  a  tool  for  job  seekers  to 
learn  about  newsroom  working  condi¬ 
tions.  He  plans  to  trim  the  current  post¬ 
ings  —  some  go  on  for  hundreds  of  words 

—  and  delete  personal  attacks. 

News  Mait  “is  not  there  for  people  to 
urinate  on  someone  else.  I’m  not  going  to 
allow  it  to  happen  anymore,”  he  says.  ■§ 


Dotinga  (rdotinga@aol.com)  is  a 
reporter  at  the  North  County  Times, 
Escondido,  Calif. 
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MICHIGAN 

lism  Fellows 


Fellowships  Awarded  Include: 

Daniel  B.  Burke  Fellowship  •  Time-Warner  Fellowship  for  Minority  Journalists 
Burton  R.  Benjamin  Fellowship  in  Broadcast  Journalism 
Sports  Reporting  Fellowship  •  Ford  Fellowship  in  Transportation  Technology 
Mike  Wallace  Fellowship  in  Investigative  Reporting  •  Kellogg  Fellowships  in  Public  Policy  Study 
Knight  Specialty  Reporting  Fellowships  in 
Business/Economics  •  Education  •  Law  •  Medicine/Health  Sciences 


$4,375  monthly  stipend, 
plus  travel  allowance, 
all  tuition  &  fees 


They  often  end  their  year  with  a  hook  in  the  works; 
a  new  career  on  the  horizon.  Housing  is  easy  and 
the  public  schools  are  very  good. 

Mike  and  Mary  Wallace  House:  This  graceful, 
spacious  home,  a  gift  from  the  CBS  newsman  and 
his  wife,  serves  as  headquarters  for  the  Michigan 
Journalism  Fellows. 


Spouses  are  an  integral  part  of  the  Fellowship 
experience  and  are  invited  to  participate  actively. 


The  Fellowship  is  designed  to  broaden 
perspectives,  nurture  intellectual  growth, 
and  inspire  personal  transformation. 

With  no  deadlines,  exams,  or  papers  to 
worry  about,  a  Michigan  Fellowship 
frees  you  to  explore  the  expanse  of 
scholarship  available  at  the  University 
of  Michigan.  Leading  academics  and 
figures  of  major  interest  in  journalism 
give  seminars  and  discuss  issues.  Past 
speakers  have  included  Mike  Wallace,  Charles 
Gibson,  Barbara  Ehrenreich,  Michael  Moore, 
Catharine  MacKinnon,  Clarence  Page,  Patrick 
Oliphant,  Richard  Ford  and  David  Halberstam. 


One  application  offers  consideration  for  any  and  all  Fellowships  ava^able.  Full-time  journalists  in  any 
media  with  five  years’  experience  may  apply.  Application  deadline  February  1  postmark.  Inquiries  and 
applications  to:  Charles  R.  Eisendrath,  Director,  Michigan  Journalism  Fe|lows,  Wallace  House,  620 
Oxford  Road,  University  of  Michigan,  Ann  Arbor,  MI  48104.  Phone:  7i4-998-7666.  Fax:  734-998- 
7979.  ww'w.umich.edu/~mjfellow/  E-mail:  drath@umich.edu 


Up-to-the-minute 
online  election  news 


by  David  Noack 

Election  news  took  center  stage  as 
millions  of  users  logged  on  to  get 
the  latest  results  from  an  ever-grow¬ 
ing  number  of  news,  search  engine,  portal 
and  even  government  Web  sites  on  every¬ 
thing  from  local  contests  and  congression¬ 
al  and  governors  races  to  ballot  questions. 

The  major  online  news  sites  such  as 
MSNBC.com,  ABCNews.com,  CNN  and 
Fox  News  Online,  as  well  as  dozens  of 
major  newspapers,  all  provided  up-to-the- 
minute  results  of  the  election  contests, 
with  tallies,  stories,  analyses,  graphics  and 
multimedia.  The  only  glitch  in  the  cover¬ 
age  actually  happened  before  votes  were 
cast,  when  ABCNews.com  on  Monday 
inadvertently  posted  a  test  page  of  election 
results.  The  page  was  taken  down,  and  the 
online  service  apologized  for  the  mistake. 

Online  newspapers,  such  as  the  New 
York  Times  on  the  Web,  washington- 
post.com,  the  Chicago  Tribune  Internet 
Edition  and  the  Los  Angeles  Times  Web 
Site,  all  provided  continuous  coverage, 
either  using  the  Associated  Press  or  run¬ 
ning  print  stories  hours  before  they 
appeared  in  the  print  newspaper. 

Many  of  the  online  election  sites  had 
been  up  for  a  month  or  more,  already  pro¬ 
viding  voters  with  information  about  a 
variety  of  races.  In  addition  to  the  latest 
vote  counts,  online  news  sites  put  many 
of  the  races  in  perspective,  with  databas¬ 
es  of  information  about  the  candidates, 
the  issues,  biographies,  votes,  discussion 
forums  and  chat  areas.  Many  included 
hyperlinked  maps,  where  users  could 
click  on  a  state  and  get  a  comprehensive 
look  at  the  contests  and  issues. 

MSNBC  on  the  Internet  provided  the 
latest  updates,  along  with  special  reports 
and  analysis.  The  coverage  included 
localized  state-by-state  election  returns 
and  links  to  detailed  information  about 
candidates.  Users  were  also  able  to  access  i 
personalized  results  from  national  and 
local  races  including  selected  referenda 
by  entering  a  ZIP  code  on  the  home  page. 

America  Online,  the  nation’s  largest 
online  service,  provided  a  full  slate  of 
election  news  and  analysis  from  National 
Public  Radio  broadcasts,  including  a  dis¬ 


cussion  of  election  returns  with  George 
magazine  president  and  editor  in  chief 
John  F.  Kennedy  Jr.,  Republican  strategist 
!  Mary  Matalin,  and  ABC  News  analysts 
i  and  reporters,  along  with  live  interviews 
I  from  Republican  and  Democratic 
1  National  Headquarters, 
j  In  addition.  Digital  City,  AOL’s  local 
content  network  and  community  guide, 
j  provided  live  reports  in  key  races.  There 
was  even  a  ZIP  code  search,  provided  by 
Capitol  Advantage,  which  helped  mem- 
;  bers  identify  their  local  districts. 

Fox  News  Online’s  “Election  ’98” 
offered  voters  comprehensive  profiles  and 
‘  information  on  candidates  and  races  with¬ 
in  local  voting  districts. 

Even  non-news  Web  sites,  such  as  au- 
:  diohighway.com,  an  Internet-based  infor¬ 
mation  and  entertainment  company,  pro¬ 
vided  online  election  results  via  stream¬ 
ing  audio  online.  “The  Internet  is  all 
about  speed  and  access,”  said  Nathan 
i  Schulhof,  president  and  CEO.  “Before 
the  advent  of  the  Internet,  voters  couldn’t 


Steven  W.  Yahn,  veteran  newspaper 
and  magazine  editor,  has  been 
named  senior  managing  editor  of 
'  Editor  &  Publisher  magazine. 

Yahn  will  report  to  Brian  L.  Steffens, 

'  senior  vice  president  for  news,  and  editor 
of  Editor  &  Publisher  Co. 

Yahn  most  recently  was  president  of 
Media  Web  Inc.,  an  Internet-focused  con¬ 
sultancy.  Prior  to  that  he  was  editor  of 
!  Advertising  Age  magazine  and  the  AdAge 
Group  of  publications, 
i  In  his  newly  created  position, 

Yahn  will  oversee  daily  editorial 
I  operations  of  Editor  &  Publisher 
magazine. 

“As  we  work  the  kinks  out  of 
our  new  design  and  continue  to 
refine  our  coverage  of  a  chang¬ 
ing  industry,  we’re  excited  to 
have  someone  of  Steve’s  ability 
and  experience  join  our  editori¬ 
al  leadership  team,”  Steffens 
said. 


get  an  immediate  feel  for  how  the  elec¬ 
tions  were  turning  out.” 

The  Los  Angeles  County  Registrar  and 
I  Clerk’s  office,  through  an  agreement  with 
j  U.S.  Web  Corp.,  an  Internet  Service  Pro- 
!  vider,  included  the  latest  results  from  the 
:  Golden  State,  with  information  fed  to  the 
county  Web  site  directly  from  the  comput¬ 
ers  that  tally  results.  Regular  e-mail  deliv¬ 
ery  of  the  vote  count  was  also  available. 
The  site  pulled  the  data  directly  from  elec¬ 
tronic  punch-card  readers,  which  send  the 
results  to  the  state’s  tallying  computers. 

!  The  site  also  included  historical  informa- 
!  tion  that  allowed  users  to  follow  trends  and 
i  analyze  various  races.  The  system  can  also 
I  provide  customized  results,  with  voters  in 
Pasadena,  for  example,  getting  local  race 
results  while  excluding  others. 

Laura  Sigman.  a  spokeswoman  for  Fox 
News  Online,  said  Web  site  traffic  dou¬ 
bled  to  4  miliion  pages  views  Tuesday. 

“Our  most  accessed  area  in  ‘Election 
I  ’98’  was  by  and  large  the  customizable 
I  ticker.  Users  were  given  a  menu  of  all 
!  races  nationwide  and  asked  to  click  on 
,  the  particular  races  they  wished  to  moni¬ 
tor.  The  customizable  ticker  then 
I  launched  to  the  desktop  and  reported 
i  results  of  the  race(s)  they  chose,  allowing 
users  to  continue  to  surf  the  Web  without 
I  missing  poll  returns,”  said  Sigman.  IH 


Yahn’s  newspaper  experience  includes 
work  for  the  Chicago  Daily  News,  the 
Philadelphia  Daily  New's  and  the  New 
York  Daily  News. 

As  business  editor  of  the  New  York 
Daily  News  during  the  tenure  of  publish¬ 
er  James  F.  Hoge  Jr.,  Yahn  led  a  major 
expansion  of  the  tabloid’s  business  cover¬ 
age. 

He  also  was  the  founding  editor  of 
Crain’s  Chicago  Business,  pioneer  of  the 
now  widespread  city  business  publication 
genre,  and  was  the  first  manag¬ 
ing  editor  of  Crain  Communi¬ 
cations’  Pensions  &  Invest¬ 
ments,  which  covers  the  world 
of  institutional  investment. 

Yahn  received  a  bachelor  of 
.science  degree  in  journalism 
from  the  University  of  Illinois. 
He  began  his  journalism  career 
as  a  general  assignment  reporter 
for  the  Rockford  (Ill.)  Register- 
Republic.  Hi 
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The  Livingston  Awards 

For  Young  Journalists 


1997  Livingston  Awards 

International  Reporting  Award 
Winner  Alan  Zarembo,  Harper’s 
Magazine;  National  Reporting  Award 
Winners  Lindsey  Schwartz  and 
Patrick  Weiland,  “Dateline  NBC,” 
NBC  News;  and  Local  Reporting 
Award  Winner  J.R.  Moehringer,  Los 
Angeles  Times  at  the  1997  Awards 
Lunch. 


lnvitingl998Entiies 

Three  $10,000  Prizes  are  given  each  year  by  the  Mollie  Pamis  Livingston  Foundation  for  the  best  print  or  broadcast 

coverage  of  local,  national  and  international  news  by  journalists  aged  34  and  younger  in  any  U.S. 
medium.  The  Livingstons,  whose  purpose  is  to  recognize  and  further  develop  the  abilities  of 
young  journalists,  are  the  largest  all-media,  general  reporting  prizes  in  the  country.  Miss  Pamis 
established  the  awards  in  1980  through  her  foundation,  now  chaired  by  Neal  S.  Hochman. 

Deadline  for  1998  entries:  February'  1, 1999 


Judging  Panel 

Christ  iane  Amanpour 

chief  international  conespondent, 
CNN  Intermcional  and  special  corre¬ 
spondent,  “60  Minutes,"  CBS  Ncu's 

Ken  Auletta 

author,  media  columnist,  The  New  Wrrker 

Tom  Brokaw 

anchor  and  managing  editor, 

NBC  Nightly  News  with  Tom  Brokaw 


Gregory  Curtis 

editor,  Texas  MontWx 

Osborn  Elliott 

dean  emeritus,  Gilumhia  University  Graduate 
School  of  Journalism 

Ellen  Goodman 

associate  editor  and  columnist.  The  Boston 
Globe 


Clarence  Page 

columnist/editorial  Kiard  mernhet, 
Chicago  Tribune 

Howell  Raines 

editorial  page  editor.  The  New  York  Times 

Mike  Wallace 

senior  correspondent  and  co- editor,  “60 
Minutes,"  CBS  News 


Entry  forms  can  be  obtained  from  Charles  Eisendrath,  Director,  The  Livingston  Awaijds,  Wallace  House, 
University  of  Michigan,  620  Oxford  Road,  Ann  Arbor,  MI  48104.  Phone:  734-99$'7575.  Fax:  734-998-7979. 
www.umich.edu/~mjfellow7  E-mail:  drath@umich.edu 
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Glenn  launch: 
deja  vu  all  over  again 

Veteran  journalists  reunite  for  astronaut’s 
return  to  space,  and  newspaper  recalls  history 


by  Joe  Nicholson 

Newspapers  and  newspaper  Web 
sites  found  many  ways  to  report 
John  Glenn’s  return  to  space. 

A  16-page  New  York  Daily  News  sup¬ 
plement  reproduced  its  Feb.  21,  1962,  cov¬ 
erage  of  Glenn’s  first  earth  orbit.  Back 


^ NE^  . 

'REAL  FIREBALL' 

Hot  Dive  Ends  Glenn's  3  Orbits; 
First  Fotos  After  Ocean  Pickup 


then,  the  paper  cost  a  nickel,  one-tenth  of 
its  current  cover  price.  The  front  page  fea¬ 
tured  a  photo  of  Glenn,  moments  after  his 
return  talking  on  a  phone  with  President 
John  F.  Kennedy.  Another  photo  showed 
the  small  space  capsule,  with  Glenn  inside, 
being  hoisted  onto  a  Navy  destroyer. 

Front-page  photos  in  newspapers 
across  the  country  on  Oct.  30,  1998, 
showed  Glenn,  now  a  77-year-old  U.S. 
senator  with  snow-white  hair,  beside  six 
fellow  Discovery  crew  members. 

Newspaper  Web  sites  also  reported  the 
drama  as  it  unfolded.  TCPalm.com,  a  site 
operated  by  five  E.W.  Scripps  Co.  Florida 
newspapers  and  a  TV  station,  provided 
what  it  called  “a  tourist’s-eye  view  of  a 
space  launch.”  It  featured  a  live  launch 
video,  interviews  with  spectators,  bulletin 
boards,  polls  and  frequent  updates.  It  also 
had  what  it  called  a  user-controlled  cam¬ 
era  enabling  surfers  to  point  and  click  on 
what  they  wanted  to  see  during  the  launch. 

The  site  is  a  cooperative  venture  of  the 
Stuart  News,  Vera  Beach  Press-Journal, 
Fort  Pierce  News,  Jupiter  Courier,  Port 
St.  Lucie  News,  Sebastian  Sun  and  WPTV 
of  West  Palm  Beach. 

The  Associated 
Press’  coverage  fea- 
tured  by 

Hugh  Mulligan,  the 
AP  veteran  who 
reported  on  Glenn’s 

F‘  1  I  Mulligan  recounted 

v.l^i  the  history  behind 


AP  reporter 
Hugh  Mulligan 
traded  yarns  with 
former  CBS  anchor 
Walter  Cronkite. 
The  space-shot 
junkies  have  seen 
their  hair  turn 
white  in  the  36 
years  since  Glenn’s 
first  space  ride. 


the  famous  parting  words,  “Godspeed, 
John  Glenn.” 

“That’s  NOT  the  way  Scott  Carpenter, 
Glenn’s  old  backup  pilot,  had  rehearsed 
his  blast-off  message.  He  was  going  to 
say,  ‘Godspeed,  Discovery,”’  Mulligan 
wrote.  “But  in  the  excitement  of  the 
moment,  the  novice  NBC-TV  color  ana¬ 
lyst  momentarily  lost  his  astronaut  cool 
and  repeated  the  line  echoed  around  the 
world,”  reported  Mulligan. 

Mulligan  said  this  time  around  the 
press  site  was  “a  high-tech  trailer  park  of 
huge  deep-dish  antennas  and  enough 
equipment  to  get  Gen.  George  Patton’s 
Army  across  the  Rhine.”  But  some  things 
remained  unchanged  after  36  years. 
Pelicans  still  floated  through  the  Florida 
sky,  and  there  seemed  to  be  no  change  in 
“the  hamburgers  on  sale  in  the  ‘roach 
coach,’  the  press  catering  van,”  Mulligan 
wrote.  Hi 

Cuts  at 
LA.  Times 

In  the  first  of  what  it  says  will  be  three 
cost-chopping  moves  before  the  end 
of  the  year,  the  Los  Angeles  Times  said 
it  will  cut  250  jobs,  or  about  4%  of  its 
staff. 

The  Times  will  lay  off  60  full-time  and 
70  part-time  customer  service  staffers  and 
will  hire  an  outside  company,  APAC 
Teleservices,  to  handle  their  functions. 
Thirty  editorial  positions  and  20  in  oper¬ 
ations  will  be  cut  through  a  voluntary  sev¬ 
erance  program. 

Beginning  Nov.  8,  the  paper  is  also 
consolidating  its  daily  Valley  and  Ventura 
editions  into  its  B  section,  allowing  it  to 
eliminate  50  staff  positions,  though  most 
of  them  will  be  accommodated  elsewhere 
in  editorial. 

Citing  a  “.substantial”  fall  in  earnings 
from  last  year,  CEO  Kathryn  M. 
Downing  said,  “We  are  evaluating  every¬ 
thing  we  currently  do  to  determine  what 
is  no  longer  essential  to  our  future  growth 
and  to  determine  where  we  can  be  more 
cost-effective.”  Downing  added  that 
national  and  classified  advertising  “are 
not  growing  at  the  rates  we  anticipated.” 
necessitating  the  layoffs. 

Publisher  Mark  Willes,  who  also  heads 
parent  company  Times  Mirror,  has  drawn 
flack  in  the  industry  for  slashing  staff  and 
creating  controversial  strategies  to  link 
news  decisions  to  marketing  issues.  HI 

www.mediainfo.com 


OPEN  MEETINGS  LAW 
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Calif,  attorney  stirs  sizzling 
debate  with  candid  speech 

Where  real-world  practices  diverge  from  intent  of  open  meetings  law 


by  M.L.  Stein 

The  belief  of  many  journalists  that 
government  officials  knowingly 
try  to  subvert  the  state  open  meet¬ 
ings  law  appeared  to  be  confirmed  in 
remarkably  candid  comments  by  a 
California  city  attorney  before  an  assem¬ 
blage  of  mayors  and  council  members. 

James  L.  Markman’s  comments  can  be 
interpreted  as  a  cynical,  almost  contemp¬ 
tuous  view  of  open  government,  although 
he  insisted  he  was 
merely  being  provoc¬ 
ative  in  a  “seminar” 
on  what  constitutes 
ethical  and  unethical 
behavior  with  regard 
to  California’s  Ralph 
M.  Brown  Act. 

“Hey,  does  anyone 
here  give  a  real  damn 
about  the  Brown  Act 
and  are  we  being 
naive?”  asked  Mark- 
man  at  a  session  titled 
“Ethics  in  City  Hall: 

Practical  Answers  for 
Tough  Situations”  at  the  meeting  of  the 
League  of  California  Cities  in  Monterey. 
“Does  anyone  here  really  believe  that  the 
only  time  council  members  discuss  issues 
of  interest  in  the  city  is  at  open  council 
meetings  or  even  executive  sessions?”  he 
continued.  The  questions  evoked  laughter 
from  the  audience  and  this  request  by  one 
person.  “Can  we  turn  off  the  tape  now?” 

Markman,  an  Orange  County  lawyer 
who  represents  six  California  communities 
as  city  attorney,  confided  that  some  of  his 
clients  want  him  to  be  “very  scrupulous” 
about  advising  them  about  the  Brown  Act, 
but  “I  am  .  .  .  much  more  often  asked  to 
devise  ways  to  get  into  executive  sessions 
that  are  very  clever,  if  I  possibly  can.” 

He  recalled  being  retained  by  one  city 
because  1  told  them.  “I  could  be  very  clever 
about  circumlocuting  the  Brown  Act  if 
that’s  what  they  want.”  More  laughter. 

When  lobbied  by  special-interest 
groups,  he  advised,  at  least  two  council 
members  should  meet  with  a  group 


because  then  you  can  both  say,  ‘We  didn’t 
commit  to  anything.’” 

His  comments  were  contained  in  an 
audiotape  obtained  by  the  California  First 
Amendment  Coalition  whose  general 
counsel.  Terry  Francke,  said  of  Markman’s 
talk:  “This  is  the  most  candid  picture  ever 
presented  of  government  lawyers’  and 
managers’  attitudes  toward  the  Brown  Act 
and  its  observance  as  a  matter  of  ethics.” 
Francke  went  on  to  charge  the  league  with 
“sending  its  members  a  message  about  a 
law  it  felt  to  be  wor¬ 
thy  of  contempt.” 

Markman  said  in 
an  interview  that  he 
was  trying  to  deter¬ 
mine  the  attendees’ 
views  about  ethical 
behavior  regarding 
the  Brown  Act.  “1 
was  not  advocating 
a  position,”  he  said. 
“I  was  trying  to  pre¬ 
sent  the  situation  as 
humorously  as  I 
could  to  provoke 
discussion.  He  blast¬ 
ed  CFAC’s  release  of  the  tape  as  a  “typi¬ 
cal,  Terry  Francke,  [CFAC]  deal  to  protect 
their  precious  Brown  Act.  They  take 
everything  they  can  out  of  context.” 

The  speaker  provoked  more  laughter 
when  he  advised  LCC  members  they  can 
meet  with  their  colleagues  without  violating 
the  open  meetings  law  if  they  don’t  com¬ 
mit  to  a  position.  “The  only  time  you  vio¬ 
late  the  Brown  Act  is  when  a  consensus  is 
agreed  to  at  meetings,  which  occur  outside 
the  council  meeting  or  in  telephone  conver¬ 
sations.  Who  is  ever  going  to  admit  that?” 

Markman  complained  that  amendments 
(“generated  by  the  newspaper  lobby”) 
tacked  on  to  the  Brown  Act  over  the  years 
have  made  it  more  difficult  for  city  offi¬ 
cials  to  function.  He  noted  that  after  the 
Los  Angeles  City  Council  voted  itself  a 
raise,  “the  LA.  Times  thought  it  was  pret¬ 
ty  inappropriate  .  .  .  and  now  we  have  a 
three-day  posting  requirement.”  he  said. 

The  lawyer  warned  that  governing  bod¬ 
ies  can  get  into  “political  trouble”  when  a 


dissident  councilman,  for  example, 
reports  a  meeting  violation  to  the  district 
attorney  “and  then  you’ll  read  about  it  in 
the  paper.”  But,  he  also  suggested  that  offi¬ 
cials  need  not  worry  too  much  about  pub¬ 
lic  reaction,  noting,  “Citizens  don’t  know 
what  the  Brown  Act  is.  For  all  they  know, 
it’s  child  molestation.”  More  laughter. 

Many  of  the  220  mayors,  council  mem¬ 
bers  and  city  managers  at  the  gathering 
seemed  to  have  been  sympathetic  to 
Markman’s  message. 

One  mayor  said:  “The  only  comment  I 
would  like  to  make  about  the  Brown  Act  is 
that  if  it’s  such  a  great  idea,  why  doesn’t  the 
state  legislature,  which  has  imposed  it  on 
us,  impose  it  upon  themselves?”  Applause. 

But  another  official  urged  adherence  to 
Brown  Act  provisions  “with  all  its  details 
...  so  you  can  es.sentially  sleep  at  night.” 

“1  was  trying  to  be  candid.”  Markman 
said  in  the  interview.  “I  was  saying,  ‘This 
is  what  happens  in  the  real  world.’  1  was 
laying  it  out  as  reality,  but  1  was  not  advo¬ 
cating  any  of  those  behaviors.  I  advise  my 
clients  if  there  is  a  valid  rea.son  for  an 
executive  session  and  what  they  should  or 
should  not  do  under  the  Brown  Act.” 

“The  transcript  speaks  for  itself,”  retort¬ 
ed  Francke,  who  accused  the  LCC  of 
“consistently  opposing  efforts”  to  further 
enforce  the  Brown  Act.  “If  he  (Markman) 
is  saying  you  had  to  be  there  to  get  the 
joke,  I  would  say  we  weren’t  there  and  we 
don’t  get  the  joke,”  Francke  added.  “If  he 
intended  to  be  provocative,  1  think  he  has 
provoked  reaction  in  a  wider  form  than  he 
expected.”  CFAC  put  the  transcript  on  its 
Web  site:  www.cfac.org. 

Francke  denied  taking  Markman’s 
statements  out  of  context.  He  explained 
that  the  complete  tape  included  four  sub¬ 
jects  discussed  by  Markman,  three  of 
which  did  not  relate  to  the  Brown  Act.  The 
portion  relating  to  the  act  was  listened  to 
and  transcribed,  he  said. 

Mel  Opotowsky,  ombudsman  for  the 
Press-Enterprise  in  Riverside  and  a  former 
CFAC  president,  called  Markman’s  re¬ 
marks  “absolutely  outrageous”  and  excori¬ 
ated  the  LCC  “for  not  jumping  up  and  con¬ 
demning  him  for  taking  that  attitude.”  Hi 


“Does  anyone  here  really 
believe  that  the  only 
time  council  members 
discuss  issues  of  interest 
in  the  city  is  at  open 
council  meetings  or  even 
executive  sessions?” 
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Inside  sections  go  back 
to  B&W  in  Milwaukee 


by  Robert  Neuwirth 

While  many  newspapers  are  run¬ 
ning  more  color,  at  least  one 
isn’t. 

After  three-and-a-half  years  of  splash¬ 
ing  color  on  all  its  section  fronts,  the 
Milwaukee  Journal  Sentinel  has  returned 
its  business  and  metro  fronts  to  black  and 
white  —  unless  advertisers  buy  process 
color  positions  on  the  back  pages. 

“It  saves  overtime  shifts.  It  cuts  down 
on  our  expenses.  That’s  why  we’re  doing 
it.”  says  publisher  Keith  Spore.  Since 
business  and  metro  sections  run  side  by 
side  in  the  pressroom,  if  one  goes  black 
and  white,  the  other  must  follow  suit,  he 
says. 

With  or  without  advertising  support, 
the  covers  of  the  front  section,  sports  and 
various  feature  sections  —  including 
Monday’s  Business  &  Technology  — 
remain  in  color. 


Calling  the  Oct.  15  change  “a  comma  in 
the  scheme  of  things.”  Spore  says,  “I  don’t 
see  why  this  is  news.” 

“It’s  a  business  decision.  We  have  had 
no  negative  fallout.”  he  declares. 

Editor  Martin  Kaiser  says  he  received 
“a  few  calls  and  a  couple  of  letters”  — 
nothing  like  the  “tremendous  outpouring” 
last  year  when  the  Journal  Sentinel 
switched  its  weather  map  to  Page  2  of  the 
metro  section,  a  black-and-white  posi¬ 
tion. 

On  Memorial  Day,  the  paper  responded 
to  its  vocal  critics  by  returning  the  weath¬ 
er  map  to  the  color  position  on  the  back  of 
the  sports  section. 

“Every  newspaper  I’ve  ever  been  at, 
there’s  a  battle  every  day  about  how  many 
color  positions  go  to  news  and  how  many 
go  to  advertising,”  Kaiser  says.  “We  have 
seven  sections  and  five  are  in  color.  We 
still  use  a  lot  more  color  than  a  lot  of  other 
papers.” 


Sun  shines  for 
Southern  camp? 

Is  Southam  interested  in  acquiring  Sun 
Media?  Yes,  if  you  believe  the  Sun’s  flag¬ 
ship  paper.  In  an  article  headlined 
“Southam  talks  of  Sun  interest,”  the 
Toronto  Sun  reported  that  Conrad  Black’s 
newspaper  company  could  come  to  the 
rescue  as  Sun  Media  rebuffs  an  unsolicit¬ 
ed  bid  from  Toronto  Star  parent  Torstar 
Corp. 

But  the  quotes  from  Southam  deputy 
chairman  David  Radler  are  equivocal. 
Voicing  an  interest  in  the  Toronto  retail 
advertising  base  that  would  be  locked  up 
in  a  Torstar/Sun  combo,  Radler  says: 
“We’re  watching  carefully.  .  .  .  We’re  just 
going  to  stay  alert.” 

Southam  executives  could  not  be 
reached  for  comment. 

Also  not  talking  is  Quebecor,  a  possible 
suitor  whose  racy  French-language 
tabloids  in  Montreal  and  Quebec  would  be 
a  natural  match  with  Sun’s  style. 

Sun’s  largest  institutional  shareholder, 
the  Ontario  Teachers’  Pension  Plan,  with  a 
16.3%  stake,  says  it  knows  of  no  coun¬ 
teroffers  to  Torstar’s  $486  million  bid. 
“We’ll  do  what’s  in  the  best  interest  of  the 


E&P  NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


11/03/98 

10/28/98 

11/04/97  ■ 

1 

11/03/98 

10/28/98  11/04/97 

A.H.  Belo  Corp.  (I\1Y)+ 

18.500 

17.813 

23.906 

McClatchy  Co.  (NY) 

34.250 

34.500 

33.875 

American  Media  Inc.  (IMY) 

5.344 

4.938 

7.938  i 

Media  General  Inc.  (AM) 

47.000 

44.750 

42.250 

Central  Newspapers  Inc.  (NY) 

67.813 

65.563 

68.500 

New  York  Times  Co.  (NY)+++ 

29.500 

26.313 

27.750 

Dow  Jones  &  Co.  Inc.  (NY) 

47.000 

44.938 

47.625 

News  Corp.  Ltd. 

28.438 

26.313 

19.250 

E.W.  Scripps  Co.  (NY) 

46.375 

44.063 

42.000 

Pearson  Ltd. 

18.000 

16.125 

13.250 

Gannett  Co.  Inc.  (NY) 

61.813 

60.625 

53.750 

Pulitzer  Publishing  Co.  (NY) 

82.750 

77.688 

55.250 

Gray  Comm.  Sys.  (NY) 

17.875 

16.875 

17.750 

Quebecor  Inc.  Class  A 

20.250 

19.125 

20.750 

Harte-Hanks  Inc.  (NY)++ 

24.563 

23.625 

35.688 

Sun  Media  Corp.  (TSE)# 

16.700a 

9.800a 

N/A 

Bollinger  International  (NY) 

13.750 

13.000 

13.125 

1 

Thomson  Corp.  (TSE) 

38.200a 

36.000a 

33.950a 

Journal  Register  Co.  (NY) 

15.750 

15.875 

17.563 

j  Times  Mirror  Co.  (NY) 

55.625 

53.625 

55.188 

Knight  Ridder  (NY) 

51.750 

46.750 

52.313 

Tribune  Co.  (NY)## 

57.625 

55.500 

56.125 

Lee  Enterprises  Inc.  (NY) 

28.188 

26.688 

27.750 

Washington  Post  Co.  (NY) 

521.000 

513.188 

441.500 

#  Initial  public  offering  completed  on  12/15/97  +  Adjusted  for  2-for-1  stock  split  as  of  6/5/98  (a)  Canadian  dollars 

#  Adjusted  for  2-for-1  stock  split  ++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 

+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
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retirees,”  says  spokeswoman  Lee  Fullerton.  The  pension  plan 
also  owns  a  $41  million  (Canadian)  stake  in  Torstar  and  pieces 
of  other  Canadian  newspaper  firms. 

More  3Q  results 

HOLLINGER 

Excluding  nonrecurring  items,  the  newspaper  company  con¬ 
trolled  by  Canadian  investor  Conrad  Black  doubled  third-quarter 
net  income  to  $10.8  million  (U.S.)  while  revenues  dropped  mod¬ 
estly  to  $512.3  million,  a  slip  attributed  to  lower  foreign 
exchange  rates  and  sales  of  several  newspapers. 

SOUTHAM 

Southam,  also  controlled  by  Conrad  Black,  saw  net  income 
mushroom  over  500%  to  $139.7  million  (Canadian)  while  rev¬ 
enues  edged  up  1 .6%  to  $291 .3  million.  Most  of  the  gain  derived 
from  the  sale  of  two  Southam  papers.  Income  from  continuing 
operations  rose  7.9%  to  $21.7  million. 

SUN  MEDIA 

Boosted  largely  by  its  sale  of  the  Financial  Post  to  Southam, 
Canada’s  Sun  Media  saw  quarterly  earnings  rise  to  $30.4  mil¬ 
lion  (Canadian)  from  $1.8  million  in  1997.  Operating  income 
nosed  up  5%  to  $12.9  million  as  revenues  grew  9.2%  to  $133.7 
million. 

TORSTAR 

The  company  that  recently  launched  a  bid  for  Sun  Media 
reported  a  third-quarter  loss  of  $44.6  million  (Canadian),  due 
mostly  to  a  write-off  on  discontinued  operations.  Earnings  from 
newspaper  operations,  led  by  the  Toronto  Star,  dropped  8.4%  to 
$10.3  million  while  revenues  rose  7.7%  to  $149.4  million. 

AMERICAN  MEDIA 

American  Media,  owner  of  the  supermarket  tabloids  National 
Enquirer  and  Weekly  World  News,  reported  quarterly  net  income 
plummeted  92%  to  $235,000.  Revenues  dipped  nearly  9%  to 
$72.5  million.  CEO  Peter  J.  Callahan  termed  the  results  “disap¬ 
pointing,”  but  said  single-copy  sales  were  trending  up.  American 
is  investing  in  a  TV  ad  campaign  to  start  later  this  year. 

Insert  firms  gain 

Valassis  Communications,  a  publicly  traded  promotions  firm 
based  in  Livonia,  Mich.,  reported  sales  of  free-standing  inserts 
jumped  9%  and  revenues  advanced  16.4%  to  $135.8  million  dur¬ 
ing  the  third  quarter.  Year  to  date,  the  company’s  inserting  rev¬ 
enue  is  up  10.2%. 

New  York-based  Big  Flower  Holdings  also  reported  a  major 
inserting  gain,  with  quarterly  income  from  preprints  up  28.3%  to 
$24  million  and  sales  up  15.6%  to  $272.9  million.  The  boost 
reflects  the  company’s  purchase  of  RCPC,  a  West  Coast  insert 
firm.  Year  to  date.  Big  Flower’s  inserting  income  is  up  27%. 

FT  ups  price 

London-based  Financial  Times  has  increased  its  U.K.  cover 
price  to  85  pence  (about  $  1 .44)  from  80,  in  part  to  make  up  for 
increased  spending  on  staff  and  marketing.  At  the  start  of  1998, 
Times  lowered  its  U.S.  cover  price  to  $1,  from  $1.50,  in  an  effort 
to  lift  U.S.  circulation. 
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Closed-door  peek 
at  government  secrecy 

They’re  catching  the  oddest  things  on  tape 

this  year.  We’ve  seen  Bill  Clinton  squirm  “D06S  atiyOllG  h6r© 
in  his  chair,  pretending  to  t?e  unable  to 

gra.sp  the  meaning  of  the  word  “alone.”  We’ve  roally  b6liGV6  that  th© 
seen  Bill  Gates  sulk  and  pout  in  his  chair,  and 

we’ve  marveled  how  someone  could  create  the  Only  tim©  COUncll 
Microsoft  behemoth  while  being  unable,  appar¬ 
ently,  to  recall  critical  business  decisions.  We’ve  in©nib©rS  dlSCUSS 
heard  —  well,  we’ve  read,  anyway  —  Monica 

and  Linda  “um”-ing  and  “you  know”-ing  their  iSSU©S  Of  int©r©St  In 
way  into  notoriety. 

Now  comes  James  L.  Markman.  Esq.  Earlier  th©  Clty  IS  at  Op©n 
this  summer,  counselor  Markman  lectured  may-  . 

ors  and  city  council  members  at  a  League  of  COUnCII  m©©tin9S . 
California  Cities  meeting  on  how  to  sidestep  the 

state’s  open  meetings  act.  The  California  First  Amendment  Coalition  just  uncovered  a 
tape  of  Markman ’s  remarks,  and  as  our  M.L.  Stein  reports  on  Page  10,  his  performance 
on  audiotape  may  not  be  as  famous  as  the  two  Bills’,  but  it  is  certainly  more  sincere  — 
to  the  shame  of  the  lawyer  and  his  audience. 

Amid  giggles  and  merry  wisecracks  from  the  apparently  enraptured  public  officials, 
Markman  laid  out  numerous  tactics  for  subverting  the  intent  of  California’s  strong  open 
meetings  law,  known  as  the  Brown  Act.  “Does  anyone  here  really  believe  that  the  only 
time  council  members  discuss  issues  of  interest  in  the  city  is  at  open  council  meetings 
or  even  in  executive  sessions?”  he  asks  —  and  it’s  clear  from  the  whooping  and  holler¬ 
ing  that  none  of  the.se  elected  officials  do.  He  mocks  a  school  board  member  he  used  to 
represent  because  the  poor  lady  actually  believed  that  discussions  of  the  public’s  busi¬ 
ness  should  take  place  in  public. 

Markman  and  the  League  of  California  Cities  sure  don’t  believe  that.  “Anyway,  the 
issue  we  want  to  talk  about  now  is:  Hey,  does  anyone  here  give  a  real  damn  about  the 
Brown  Act?”  he  says  at  the  start  of  his  talk.  His  audience  of  elected  public  officials  who 
took  oaths  to  uphold  the  laws  of  the  land  responds  with  a  gale  of  laughter.  According  to 
Markman.  nobody  cares  about  the  Brown  Act  but  the  “newspaper  lobby”  —  and  they 
only  care  because  they’re  afraid  of  missing  a  good  story. 

We’ve  got  news  for  Markman:  Californians  care  about  the  Brown  Act.  That’s  why 
their  legislators  have  strengthened  the  law  repeatedly  over  the  past  two  decades.  And  it’s 
not  Just  California.  Citizens  everywhere  are  demanding  transparency  and  accountabili¬ 
ty  from  their  governments.  If  Markman  and  his  disgraceful  audience  of  elected  officials 
want  to  titter  behind  closed  doors,  they  should  get  out  of  government  —  and  open  a 
comedy  club.  M 
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Media  shape 
own  agenda 

Many  leaders  of  newspapers  claim  to 
have  reasons  and  even  solutions  for  your 
declining  circulations.  Sometimes  I  won¬ 
der  if  publishers  ever  read  their  own 
papers.  They  should  look  at  it  from  my 
point  of  view  and  the  views  of  millions  of 
Americans.  The  media  today  do  not  report 
the  news,  they  try  to  shape  it  to  follow 
their  own  agendas. 

For  in.stance,  almost  every  newspaper 
has  printed  story  after  story,  editorial  after 
editorial,  column  after  column  that  has 
beaten  the  anti-Clinton  bandwagon.  You 
have  won  the  dubious  honor  from  us,  the 
readers,  that  says  you  cannot  be  trusted. 
You  are  biased.  You  have  made  us  into 
cynics. 

The  question  you  must  answer  is,  who 
created  this  cynicism?  You  did!  You  all 
rushed  to  print  the  Starr  reports  like  lem¬ 
mings  going  to  sea  before  you  even  read 
it.  Why???  Is  not  one  of  the  rules  of  your 
game,  have  two  sources? 

The  newspapers  in  America  have  been 
tarnished  far  more  than  Clinton.  Even  I 
would  cancel  my  subscription  except  for 
the  stock  market,  the  comics  and  the  obit¬ 
uaries.  Isn’t  that  a  sad  commentary  on 
your  papers? 

50  YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Nov.  6, 1948 

In  light  of  Dewey’s  loss  to  Truman, 
despite  the  editorial  endorsement  of 
65%  of  the  nation’s  dailies,  post-elec¬ 
tion  editorials  seemed  to  reflect  jour¬ 
nalists’  self-criticism  and  the  public’s 
skepticism.  Critics  mumbled  that 
newspapers  “don’t  reflect  the  interests 
of  their  readers’’  and  “you  can’t  believe 
what  you  read  in  the  newspapers.” 

Union  leaders  and  the  press  battled 
over  coverage  of  the  oil  strike  in  San 
Francisco.  Repeated  reports  of  vio¬ 
lence  against  reporters  and  photogra¬ 
phers  sparked  allegations  of  censorship 
against  union  leaders. 

Continued  circulation  gains  were 
reported  after  analyzing  342  publisher 
statements  filed  last  month.  Of  the  342, 
78%  indicated  daily  growth. 


Correction 

A  story  (“Unions  gain  ground  at  paper 
Web  sites,”  Sept.  12,  p.  46)  on  the  News¬ 
paper  Guild’s  efforts  to  unionize  newspa¬ 
per  Web  sites  misstated  the  position  of 
Larry  Cohen  in  the  Communications 
Workers  of  America. 

He  is  the  newly  elected  executive  vice 
president.  Morton  Bahr  remains  the 
union’s  president. 

Clarification 

E&P's  story  on  preprints  and  ROP 
(“Inserts  outpace  ROP  as  revenue  source,” 
Sept.  26,  p.  8)  incorrectly  implied  that 
preprints  bring  in  more  revenue  to  news¬ 
papers  than  run-of-press  ads.  But  the  dol¬ 
lar  figures  provided  by  the  Newspaper 
Association  of  America  referred  to  spend¬ 
ing  —  including  costs  of  prepress,  print¬ 
ing  and  transportation  —  that  don’t  accrue 
to  newspapers. 

Asked  for  a  clarification,  NAA  estimat¬ 
ed  preprints  generated  $6  billion  in  news¬ 
paper  revenue  in  1997,  compared  with 
$10  billion  for  ROP. 


Proud  of 
Fla.  staffers 

1  read  with  interest  your  Oct.  3  article 
headlined  “Furious  Georges.”  It  correctly 
noted  that  the  Keynoter  staff,  led  by  pub¬ 
lisher  Tom  Schumaker  and  editor  Tom 
Tuell,  stayed  throughout  the  storm  and 
produced  a  special  Sunday  edition  which 
was  distributed  free  to  15,000  residents. 

During  the  week  following  Georges, 
(Miami)  Herald  carriers  in  the  keys,  aided 
by  managers  on  loan  from  Miami,  distrib¬ 
uted  5,000  free  papers  each  day  in  the 
hardest-hit  areas. 

With  power  still  out  and  radio  batteries 
failing,  the  Herald  was  the  first  look  many 
residents  had  at  the  storm’s  overall  devas¬ 
tation. 

Having  weathered  two  major  hurri¬ 
canes  in  recent  times.  Herald  staffers  per¬ 
formed  in  ways  readers  have  come  to 
expect.  I  am  proud  of  the  work  they  and 
the  Keynoter  staff  are  doing  as  our  south¬ 
ernmost  city  repairs,  rebuilds  and  recovers 
from  “Furious  Georges.” 

Joe  Natoli 
president, 
Miami  Herald, 
El  Nuevo  Herald 
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of  Circulations 


Quit  crying,  and  start  putting  out  news-  ' 
papers  that  are  fair,  honest,  constructive.  It 
may  be  too  late. 

Frank  Drazan 
The  International  School, 
Brookfield,  Ill. 

Thanks 

Thanks  very  much  for  printing  my 
farewell  column  in  the  Oct.  17  edition  of 
Editor  &  Publisher.  If  1  could.  I’d  like  to 
point  out  two  corrections.  First,  in  the  col¬ 
umn  1  wrote  that  Mrs.  Shairs  is  46,  not  44 
as  was  reprinted  in  your  publication. 
Second,  I  was  forced  to  resign  over  a  sin¬ 
gle  column,  not  “columns”  as  your  intro¬ 
duction  indicated. 

In  the  pa.st,  I  never  would  have  consid¬ 
ered  requesting  a  correction  for  what 
might  appear  to  be  minor  items,  but  times 
have  changed,  and  1  find  1  must  be  more 
diligent. 

Thanks  very  much  for  your  courtesy.  1 
enjoy  your  publication. 

Mike  Bamicle 
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ANCHORAGE  DAILY  NEWS 

PATRICK  DOUGHERTY,  manag¬ 
ing  editor  at  the  Anchorage  (Alaska) 
Daily  News,  has  been  promoted  to  editor. 
He  succeeds  Kent  Pollock  who  left  the 


ASSOCIATED  PRESS 

BOB  MOEN,  39,  a  newsman  in  AP’s 
Bismarck,  N.D.,  bureau,  has  been  appoint¬ 
ed  correspondent  in  Cheyenne,  Wyo. 

CHICAGO  SUN-TIMES 

FRANCESCA  BRIGGS,  vice  presi¬ 
dent  of  advertising  sales  at  the  Calgary 
(Alberta)  Herald,  has  been  named  vice 
president  of  advertising  and  marketing  at 
the  Chicago  Sun-Times.  She  succeeds 
Kenneth  J.  DePaoloa  Jr.,  who  was  named 
publisher  of  the  Chicago  Daily 
Southtown. 

DENVER  POST 

GERALD  E.  GRILLY,  51,  president 
and  CEO  of  the  Newspaper  Network  Inc., 
has  been  named  president  and  publisher  of 
the  Denver  Post. 

He  succeeds  RYAN  McKIBBEN,  40, 
who  left  to  become  president  and  chief 
operating  officer  of  Western  Colorprint 
Inc.,  a  supplier  of  Sunday  color  comics. 

HOUSTON  CHRONICLE 

SCOTT  CLARK,  business  editor,  has 
been  promoted  to  assistant  managing 
editor. 


BURGOS 
PHILADELPHIA 
DAILY  NEWS 


CLARK 

HOUSTON 

CHRONICLE 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 

We  specialize  in  assisting  owners  in 
exploring  and  negotiating  the  sale  of 
their  daily  newspapers  or  non-daily 
newspaper  groups. 


Dirks,  Van  Essen  &  Associates 


II9  EAST  MARCV  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
E-mail:  dirks.van.essen@internetmci.com  http://www.dirksvanessen.com 


HERMISTON 
LEE  ENTERPRISES 


WILLIAMSON 

HOUSTON 

CHRONICLE 


ERNIE  WILLIAMSON,  art  director, 
was  appointed  assistant  managing  editor. 
Both  men  will  maintain  their  prior 
responsibilities. 

LEE  ENTERPRISES 

.lAYNE  HERMISTON,  project  direc¬ 
tor  of  financial  systems  at  Lee  Enter¬ 
prises,  has  been  named  chief  financial 
officer  of  Lee’s  Newspaper  Publishing 
Group. 

NEW  YORK  STATE 
ASSOCIATED  PRESS 
ASSOCIATION 

The  new  board  of  directors  for  the 
upcoming  year  are: 

ROSEMARY  ROBINSON,  from 
Syracuse  Newspapers,  was  elected  presi¬ 
dent. 

RICHARD  JENSEN,  from  the  Utica, 
N.Y.,  Observer-Dispatch,  was  named  first 
vice  president. 

TOM  CALLINAN,  of  Gannett 
Rochester  Newspapers,  was  chosen  sec¬ 
ond  vice  president. 


LEW  WHEATON,  from  the 
Associated  Press,  was  elected  secretary. 

THE  NEWSPAPER 
NETWORK 

KAREN  HARDISON,  vice  president 
for  the  western  region,  was  named  vice 
president  of  marketing. 

LOUISA  KOKEN,  vice  president  for 
eastern  U.S.,  was  promoted  to  senior  vice 
president  to  handle  sales  efforts  on  the 
East  Coast  out  of  the  Greenville,  S.C., 
office. 

DICK  MATHAUER,  regional  sales 
manager  in  Dallas,  was  appointed  vice 
president  for  the  central  U.S. 

DIANNE  McGILL,  vice  president  for 
the  northeast/midwest  regions,  was  relo¬ 
cated  to  the  northwest  as  vice  president  of 
sales. 

REACT 

ERICA  SBEZZI,  an  account  execu¬ 
tive  at  USA  Weekend,  has  Joined  React 
magazine  as  an  advertising  sales  repre¬ 
sentative. 

SHORENSTEIN  CENTER 

MARVIN  KALB,  director  of  the  Joan 
Shorenstein  Center  on  the  Press,  Politics 
and  Public  Policy  at  Harvard’s  John  F. 
Kennedy  School  of  Government,  has 
become  executive  director  of  the  center’s 
new  Washington,  D.C.,  branch. 

SOCIETY  FOR 
NEWS  DESIGN 

The  new  officers  for  1999  are: 

ED  KOHORST,  design  editor  at  the 
Dallas  Morning  News,  has  been  elected 
president. 

JEAN  DODD,  assistant  managing  edi¬ 
tor  for  design  and  graphics  at  the  Kansas 
City  (Mo.)  Star,  was  voted  first  vice  pres¬ 
ident. 

LUCIE  LACAVA,  of  Lucie  Lacava 
Publication  Design  Inc.,  Montreal, 
Canada,  was  elected  second  vice  presi¬ 
dent. 

SVENAKE  BOSTROM,  from  the 
daily  newspaper  Sundsvalls  (Sweden) 
Tidning,  was  chosen  treasurer. 
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NEWSPFOPL  F 

by  Karim  Mostafa 


E&P  OBITUARIES 


JAY  SMALL,  general  manager  of 
Indianapolis  Star/News  Online,  was 
elected  secretary. 

CORRECTION 

FRANK  BLRCiOS,  deputy  editorial 
page  editor  at  the  Philadelphia  Daily 
News,  has  been  promoted  to  editorial 
page  editor  at  the  Philadelphia  Daily 
News,  not  at  the  New  York  Daily  News,  as 
reported  in  the  Oct.  10  issue  of  Editor  & 
Publisher. 


BSfP  AWARDS 


The  International  Center  for  Journal¬ 
ists  awarded  its  new  EXCELLENCE  IN 
JOURNALISM  awards  at  a  dinner  in 
London.  The  Henry  Brandon  Award  was 
given  to  British  journalist  Alistair  Cooke 
for  his  broadcast  of  “Letter  from  Ameri¬ 
ca,”  on  the  BBC  for  more  than  50  years. 
The  Knight  International  Press  Fellow¬ 
ship  Awards  were  given  to  Anna  Zarkova 
and  Enrique  Zileri  Gibson.  Earlier  this 
year,  Zarkova  was  attacked  for  her  crime 
reporting  in  the  daily  newspaper  Trud  in 
Sofia,  Bulgaria.  Enrique  Zileri  Gibson, 
CEO  of  Caretas,  Peru’s  leading  news¬ 
magazine,  has  consi.stently  produced  the 
magazine  despite  .several  government- 
forced  closures  in  the  late  ’70s. 

The  Chicago  Press  Veterans  Associa¬ 
tion  has  awarded  Marge  and  Bob  Herguth 
as  Press  Veterans  of  the  Year.  THE 
SARAH  BROWN  BOYDEN  AWARD 
for  outstanding  journalism  was  awarded 
to  Charles  Nicodemus  and  Chuck 
Neubauer,  journalists  at  the  Chicago  Sun- 
Times  who  will  share  the  $1,000  prize. 
John  Kass,  a  Chicago  Tribune  columnist, 
received  the  Sprecial  Award  for  outstand¬ 
ing  journalism. 

The  Scripps  Howard  Eoundation  has 
awarded  scholarships  totaling  $20,000  to 
10  undergraduate  journalism  students  in 
the  1998  ROY  W.  HOWARD  NATION¬ 
AL  REPORTING  COMPETITION. 
The  first-place  awards  were  received  by: 
Ryan  Cormier,  University  of  Delaware; 
Cara  LaBrie,  Santa  Clara  University; 
Aline  Mendelsohn,  Indiana  University; 
and  Harley  Rutliff,  University  of  Kansas. 
The  runners  up  were  Chris  Hutchins  and 
Phillip  Reese.  The  honorable  mentions 
were  awarded  to  Brad  Jenkins,  Tom  Las- 
seter,  Mikki  Lynn  Olmsted  and  Eric 
Weslander. 


JOHN  CROWN,  81,  former  associate 
editor  at  the  Atlanta  Journal,  died  Oct.  3 1 
of  cancer.  He  started  as  a  copyboy  in 
1947  and  worked  his  way  through  the 
positions  of  reporter,  city  editor  and 
associate  editor  until  1981. 

KAYE  MOSES,  58,  publi.sher  of  the 
Blackfoot,  Idaho,  Morning  News,  died  of 
cancer  Oct.  3 1 .  In  1990,  she  became  pub¬ 
lisher  after  working  her  way  through  the 
paper’s  advertising  department.  When 
the  paper  was  bought  by  American 
Publishing,  they  kept  her  on  as  publisher 
due  to  her  long-standing  relationship 
with  the  community. 

DEIDRE  MURPHY,  47,  assistant 
managing  editor  for  news  at  the  Newark. 
N.J.,  Star-Ledger,  died  of  a  stroke  Oct. 
28.  In  25  years  of  journalism,  she  worked 
at  the  Rochester  (N.Y.)  Democrat  and 
Chronicle  and  Long  Island,  N.Y., 
Newsday  before  joining  the  Star-Ledger. 
In  1992,  she  shared  a  Pulitzer  Prize  for 


spot  news  when  Newsday  covered  a  fatal 
subway  crash. 

GORDON  REEVES,  65,  a  retired 
printer  at  the  Jersey  City,  N.J.,  Jersey 
Journal  and  the  Bridgewater,  N.J., 
Courier-News,  died  Oct.  29. 

JERRY  SCHWARTZ,  51,  a  journalist 
and  music  critic  who  worked  at  the  Miami 
Herald  and  Atlanta  Journal-Constitution 
before  starting  his  own  freelance  “Atlanta 
Bureau,”  died  Nov.  1  of  leukemia.  He 
covered  the  Southeast  for  the  New  York 
Times  and  Reuters,  as  well  as  writing 
reviews  on  the  Atlanta  Symphony 
Orchestra  as  a  music  critic. 

HARRY  SHEER,  88,  a  Chicago 
sportswriter  whose  column,  “Voice  from 
the  Grandstand,”  ran  since  the  1940s, 
died  Oct.  25.  In  the  course  of  his  career,  he 
wrote  for  the  Madison,  Wis.,  Capital  Times, 
the  Chicago  Daily  News,  Chicago  Today, 
and  until  1990,  the  Chicago  Tribune. 
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Time  for  editors  to  get  tough 
and  roin  in  newsroom  stars 

Sports,  political  standouts  follow  money  and  fame  on  TV.  So  what’s  wrong  with  insisting 
on  a  full  week’s  work  for  the  paper  that  provides  the  reputation,  shelter  and  protection? 


by  Tom  Winship 

With  the  fog  perhaps  lifting  from 
journalism’s  1998  spring  and 
summer  of  hell,  several  ancient 
newsroom  weaknesses  deserve  more 
straight  talk. 

Newsroom  meltdowns  are  not  confined 
to  the  CNN-7'/«;c  magazine  Juggernaut, 
the  Cincinnati  Inquirer,  New  Republic  and 
Boston  Globe.  Far  from  it.  They  are  every¬ 
where  —  especially  in  the  big-city  press. 

Some  obvious  soft  spots  and  the  obvi¬ 
ous  solutions; 

•  Too  many  big-name  print  journalists 
do  too  much  outside  work.  There  was  a 
time  when  writing  for  a  newspaper  was 
the  pinnacle,  a  lifetime  goal,  and  very 
much  a  full-time  job.  Today,  opportunities 
are  everywhere  for  the  reporter  with  the 
fast  lip  to  earn  serious  money:  on  network 
news,  TV  magazine  shows,  cable  channels 
and  other  publications.  Also  on  the  hori¬ 
zon  is  Tina  Brown’s  proposed  new  maga¬ 
zine  where,  she  says,  imaginative  writers 
will  be  hired,  certainly  at  a  high  dollar,  to 
fashion  prose  suitable  for  movies  and  TV 
scripts.  For  reporters,  the  scene  is  posi¬ 
tively  corrupting.  It’s  like  alcohol  or  dope. 
The  more  you  take,  the  bigger  and  better 
you  feel.  And  the  lousier  your  perfor¬ 
mance  is  back  at  the  newspaper. 

For  the  big-foot  reporter,  the  newspaper 
city  room  today  becomes  little  more  than 
the  security  blanket,  the 
personal  promoter,  the 
pension,  the  health  pro¬ 
vider.  For  extra  walking 
around  money  and  for 
ego  enhancing,  televi¬ 
sion  gigs  and  speeches 
do  the  job. 

So,  why  do  print  edi¬ 
tors  let  their  stars  run 
wild?  Over  recent  years, 
too  many  newspaper 
editors  have  allowed 
talented  staffers  unlim¬ 
ited  outside  work  on  the 


assumption  that  if  they 
didn’t,  their  big-shot 
sports  or  political  colum¬ 
nists  would  quit  the  pa¬ 
per.  The  subsequent  pat¬ 
tern  is  familiar.  Reporters 
become  TV  personalities, 
which  leads  to  fat  speak¬ 
ing  engagements,  which 
leaves  less  energy  for 
reporting  or  column  writ¬ 
ing  at  the  newspaper.  This  is  happening 
everywhere,  but  nowhere  with  as  much 
greed  and  selfishness  as  in  the  Washington 
press  fraternity. 

What  to  do?  Editors  should  get  tough 
for  a  change.  They  should  insist  that 
staffers  clear  with  them  all  outside  appear¬ 
ances:  television,  radio,  speaking.  They 
should  ban  all  regularly  scheduled  daily  or 
weekly  TV  appearances.  What’s  wrong 
with  insisting  upon  a  full  week’s  work  for 
the  newspaper  that  provides  the  reputa¬ 
tion,  shelter  and  protection? 

•  Anonymous  quotes.  We  talk  cease¬ 
lessly  about  the  evil.  Stern  notes  about 
them  are  posted  on  bulletin  boards.  Yet  the 
practice  goes  on  unabated. 

The  anonymous  quote  never  had  a 
greater  field  day  than  during  coverage  of 
the  Bill-Monica  mania.  It  has  been  such  a 
comfortable  crutch  for  the  reporter,  the 
Starr  leakers  and  the  White  House  spin¬ 
ners  ever  since  January. 

We’ve  come  to  the 
point  where  it  is  a  bad 
day  when  the  New  York 
Times,  Washington  Post 
and  other  prestigious 
papers  do  not  have  at 
least  one  front-page 
story  based  on  a  hidden 
news  source. 

Not  only  does  the 
newspaper’s  credibility 
get  hurt  by  the  anony¬ 
mous  quote,  so  does  the 
accuracy  of  the  news 
being  peddled.  The 


blind  quote  always  is  a 
license  to  lie  and  to  exag¬ 
gerate. 

What  happens  to  the 
editor  who  might  have 
the  nerve  to  become  an 
absolutist  against  phony 
quotes? 

He  may  miss  a  terrific 
story  once  or  twice  a 
year,  or  not  be  the  first  to 
break  it.  So  what?  In  today’s  wildly  com¬ 
petitive  media  scene,  hasn’t  the  “scoop” 
long  since  lost  its  firepower? 

Was  there  ever  a  more  propitious  time 
for  editors  to  launch  an  all-out  war  against 
the  anonymous  quote,  now  that  the  pres¬ 
tige  of  the  press  stands  at  such  a  low  ebb? 

How  can  we  convince  newspapers  to 
call  it  quits?  We  should  urge  one  of  the 
foundations,  j-schools,  or  media  centers 
(now  so  busily  engaged  in  psychoanalyz¬ 
ing  the  press)  to  monitor  and  publicize 
within  the  trade  the  usage  of  blind  quotes 
by  five  selected  top  papers.  We  should 
keep  the  spotlight  on  these  papers  for  at 
least  six  months.  This  might  get  editors’ 
attention.  Maybe. 

•  There  are  too  many  editors  on  the 
topside  of  most  metros,  and  consequently 
too  much  proliferation  of  editing  duties. 
Talk  about  bureaucracy.  The  number  of 
new  titles  listed  in  the  Editor  &  Publisher 
International  Year  Book  is  awesome  and 
so  creative.  My  favorite  is  V.P.  or  Editor  at 
Large.  Consequently,  too  many  editors 
spend  too  much  time  talking  to  each  other 
rather  than  to  reporters. 

Oh,  for  the  days  when  the  tyrant  city 
editor  ruled  the  roost  and  was  everyone’s 
teacher  and  compassionate  friend  in  times 
of  stress. 

What  better  time  to  reexamine  some  of 
the  real  basics  of  our  tattered  trade?  IH 


Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the  International 
Center  for  Journalists  in  Washington, 
D.C. 


It’s  like  alcohol  or 
dope.  The  more  you 
take,  the  bigger  and 
better  you  feel. 
And  the  lousier  your 
performance  is  back 
at  the  newspaper. 
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Performance  can  only  be  proven  in  the 
field.  GMA  introduced  the  SLS2000®  in 


1995,  providing  a  ^ 

high  net  through-  I  _  I 

put,  up  to  40  percent  I  MM  ■ 

higher  productivity  *  “  ^ 

and  features  designed  to  address  the  real 


SPECIAL  SECTION  WORKPLACE  DESIGN 


Fitting  new  press 
into  old  space 

Things  get  tight  when  shoehorning  new  presses  into  the  basement 


by  Susan  Zimmerman 

To  fit  today’s  massive  full-color 
presses  into  an  aging,  downtown 
newspaper  building,  “you  need  a 
really  big  shoehorn,”  according  to  Ron 
MacAdam,  production  manager  of  the 
Beacon  Journal  in  Akron,  Ohio,  where 
three  MAN  Roland  Flexoman  press  lines 
have  been  successfully  squeezed  into  the 
old  basement  pressroom  without  inter¬ 
rupting  production  and  with  just  inches  of 
clearance  at  some  points. 

“From  the  beginning,  it  was  obvious  that 


it  would  be  a  tight  installation,”  said  Jim 
Stram,  MAN  Roland’s  associate  principle 
engineer  and  the  project  manager  on  the 
Beacon  Journal  installation.  “The  balloon 
—  the  upper  folder  infrastructure  —  fits 
between  the  building  girders.  There’s 
about  one  inch  of  clearance  above  the  angle 
bar,  where  the  web  is  turned  and  flipped.” 

The  folder  —  a  three-ton  piece  of  equip¬ 
ment  —  was  moved  into  place,  laid  down 
on  the  floor,  and  turned  right-side  up,  using 
chain  hoists,  to  fit  it  into  place,  Stram  said. 
Some  of  the  press  equipment  itself  stands 
only  three  inches  from  the  ceiling  girders. 


Further  complicating  the  project,  each 
new  press  line  had  to  be  moved  in  and 
installed  before  an  old  press  line  could  be 
decommissioned. 

Now,  the  three-year  Beacon  Journal 
project  is  nearly  completed.  The  third 
press  line  was  running  in  trial  mode  late 
last  month,  and  the  last  of  the  Beacon 
Journal's  dismantled  presses  was  await¬ 
ing  transport  to  the  junkyard. 

Each  new  press  line  consists  of  seven 
three-armed  reelstands,  seven  printing 
units  comprising  26  couples  (two  five- 
color,  one  four-color  and  four  three- 
color),  two  angle  bar  sections  and  one 
single-delivery  rotary  folder. 

The  five-color  units  (units  1  and  3)  on 
each  line  are  new;  the  rest  are  recondi¬ 
tioned  flexo  units  formerly  in  use  at  the 
Beacon  Journal  itself  or  at  a  sister  Knight 
Ridder  newspaper,  the  Charlotte  (N.C.) 
Ohserxer,  which  also  revamped  its  pro¬ 
duction  plant. 

Akron  production  vice  president 
Richard  Danze  said  the  entire  upgrade, 
including  the  mailroom  and  other 
improvements,  came  to  $32  million. 

LOGISTICS 

This  huge  project  involved  fitting  mas¬ 
sive  machines  —  some  pieces  weighing 
four  or  five  tons  —  into  a  building 
designed  for  vastly  different  equipment, 
in  the  middle  of  a  busy  downtown. 

How  did  they  do  it? 

The  Beacon  Journal-MAN  Roland 
team  began  meeting  in  November  1995. 
Originally,  the  team  planned  to  use  a 
gantry  to  hoist  the  press  equipment 
through  street-level  windows  that  line  the 
upper  north  walls  of  the  basement  press¬ 
room.  then  lower  the  equipment  to  the 
floor.  But  that  would  have  involved 
diverting  traffic  on  busy  Broadway  Street, 
excavating  the  sidewalk,  and  moving  city 
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Worker  points  to  beam  that  had  to  be 
removed  (top)  as  clearance  shrank  to 
under  10  feet.  A  reelstand  is  unpacked 
and  unloaded  from  a  truck  (above),  then 
positioned  over  the  access  hole  in  the 
loading  dock  over  the  roll  storage  area 
across  from  the  pressroom 


utility  lines  and  sewers.  The  city  was  will-  position  in  the  pressroom  on  a  skate, 
ing.  but  the  newspaper  would  have  had  to  "That  arrangement  allowed  us  to  do 
pay  the  cost  of  the  utility  work,  which  staging  at  any  time,”  MacAdam  said.  “The 
would  have  been  significant.  alley  is  Beacon  Journal  property,  so  no 

After  weeks  of  meetings,  discussions  city  streets  were  ever  closed,  and  there  was 
and  brainstorming  sessions,  the  team  of  no  disruption  of  city  traffic.  And  we  never 
about  a  dozen  people,  including  architects,  interrupted  our  own  production  schedule.” 
production  staff  and  MAN  Roland  repre-  MAN  Roland's  Strain  said  the  project 
sentatives.  finally  arrived  at  a  solution.  team  was  one  of  the  closest  he’s  worked 
The  Beacon  Journal  appears  to  be  one  with.  “It’s  been  a  real  good  experience  for 
building  occupying  an  entire  city  block,  me,”  he  said.  “Everyone  was  aware,  right  up 
but  it  is  actually  three  buildings  —  the  front,  how  difficult  this  project  was  going 
main  one  built  in  1 929,  with  additions  in  to  be,  and  the  team,  including  vendors  and 
1954  and  1985.  The  buildings  are  Joined  suppliers,  worked  so  well  together.” 
underground  and  at  second-story  level;  at 
street  level,  an  alley  cuts  through,  linking  CONFIGURATION 
Akron’s  East  Exchange  Street  to  Cedar  Press  lines  B  and  C  are  in  line  and  can 

Street.  In  the  alley  is  a  loading  dock  where  run  in  straight  or  collect  mode.  Press  line 

trucks  pick  up  newspapers  for  delivery  to  A  is  off  to  the  side, 
distribution  points  and  zone  warehouses.  With  its  new  presses,  the  Beacon 

The  project  team  closed  off  part  of  the  Journal  can  print  56  pages  straight  or  1 1 2 
loading  area,  removed  one  structural  beam  pages  collect,  at  speeds  up  to  70,000 
in  the  large,  basement-level  passageway  copies  per  hour.  The  normal  print  order 
under  the  alley  and  built  a  giant  trap  door,  ranges  from  150,000  to  240,(XX)  copies, 
about  10' X  14',  in  the  surface  of  the  alley,  including  spoils  and  extra  copies  for 

Equipment  was  then  lowered  into  the  advertising  and  editorial.  Circulation  is 
basement  with  a  crane  and  moved  into  150,000  daily,  208,000  Sunday. 


“In  straight  (mode),  we  can  print  the 
front  and  back  of  all  sections  in  full  color, 
and,  depending  on  the  press  configuration, 
we  can  provide  for  some  inside  color  — 
up  to  four  additional  pages,”  MacAdam 
said.  “In  collect,  that  doubles.” 

Daily  papers  are  typically  printed  from 
midnight  to  3:55  a.m.,  with  preprints  done 
at  other  times.  Generally,  preprints,  which 
have  more  color  and  are  printed  at  lower 
speeds,  are  run  on  one  press,  except  on 
Saturdays  when  two  presses  run  in  collect 
mode  to  accommodate  the  Sunday  pack¬ 
ages. 

As  part  of  the  press  control  system, 
computer  software  developed  by  A&E 
Engineering  Inc.,  Greer,  S.C.,  provides  the 
production  team  with  a  “downtime  data¬ 
base”  that,  in  the  event  of  a  press  stoppage, 
records  the  cause  —  for  example,  web 
break  —  so  the  paper  can  track  which  types 
of  problems  cause  the  most  slowdowns. 

In  the  mailroom  and  loading  dock,  the 
Beacon  Journal  went  from  single-bundle 
loading  to  bulk  loading,  adding  new  con¬ 
veyors  and  stackers  to  prepare  newspapers 
for  distribution.  Workers  handling  papers 
manually  would  not  have  been  able  to 
keep  pace  with  the  new,  faster  press  runs. 

Previously,  workers  double-handled 
printed  newspapers  —  once  at  the  mail- 
room,  where  they  were  bundled,  and  again 
at  truck  bays,  where  they  were  loaded  on 
trucks  for  distribution.  Now,  6-foot-tall 
metal  carts  are  loaded  with  papers  direct¬ 
ly  from  conveyors,  then  the  carts  are 
rolled  onto  trucks.  Even  if  trucks  arrive 
late,  loading  is  quick  because  the  carts  are 
waiting,  already  stocked  with  newspapers. 

SIX  YEARS  IN  THE  MAKING 

It  was  actually  about  six  years  ago 
when  the  Beacon  Journal's  production 
team,  then  headed  by  Pat  McHugh,  began 
studying  replacement  of  its  old  letterpress 
lines  with  new  equipment.  Some  flexo 
units  provided  color,  but  the  newspaper 
wanted  more  color,  better  reproduction 
and  up-to-date  equipment  to  replace  its 
1950s-  and  ’60s-era  presses. 

A  new  production  facility  was  consid¬ 
ered,  but  the  cost  was  prohibitive.  Then 
McHugh  and  his  staff  looked  at  fitting 
new  offset  presses  into  the  existing  build¬ 
ing.  But  to  meet  the  paper’s  sectioning 
requirements  at  the  needed  press  speeds, 
two  presses  in  straight  configuration 
would  need  three-high  formers  —  too  tall 
for  the  available  space. 

In  1993,  Mike  Mayo  took  over  for 
McHugh,  who  moved  on  to  Knight 
Bidder’s  Philadelphia  Inquirer  and  Daily 
News.  Mayo,  since  reassigned  to  Knight 
Bidder  corporate,  his  successor,  Ron 
MacAdam,  and  their  production  team 
continued  to  study  options. 
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Saife  Floor  Space  and  Reduce 
Newsprint  Transportation  Time 


^  T'  patented  automated  newsprint  storage/delivery  system  is  a  space  saving 

n  design  that  provides  automated  roll  storage  and  transport  to  printing  presses  from  inside  the 
reelroom.  it  takes  full  advantage  of  available  vertical  space  next  to  your  presses, and  eliminates 
costly  construction  associated  with  newsprint  laydown  and  conventional  warehouse  areas. 


fy .  Newsprint  rolls  are  stored  in  assigned  locations  inside  a  high  density,  Automated  Storage  and 
'  Retrieval  System  (AS/RS).  System  controls  respond  to  production  demands  of  the  presses  by 

1^:, ,  directing  the  AS/RS  to  deliver  rolls  automatically  to  reelstand  transfer  carts  as  needed. 

y  The  AS/RS  keeps  pace  as  production  requirements  change  throughout  the  press  run.  The 
^  system  is  capable  of  delivering  over  60  full  or  partial  rolls  per  hour  to  pre-assigned  reetstands 
with  minimal  handling.  This  unique  handling  system  minimizes  chances  of  damage  to  the 
newsprint  rolls  and  maintains  precise  inventory  control. 


Jervis  B.  Webb  Company 

MATERIAL  HANDLING  SYSTEMS  INTEGRATORS 


34375  W.  Twelve  Mile  Road.  Farmington  Hills.  Ml  48331-5624  USA 
Phone:  1-248-553-1257  Fax:. 1,^48-553- 1238 
www.jervisbwebb.com  E-maS:  info@ierviswebb.com 


1 


The  reelstand  is 
lowered  through 
the  loading  dock 
access  hole  (left) 
into  the  roll- 
storage  area. 

Once  skated  to 
the  press  hall,  the 
reelstand  is 
positioned  on  the 
press  bed  by  a 
gantry  crane 
(below). 

They  considered  buying  used  offset 
presses  or  converting  the  Beacon  Journal's 
existing  letterpress  presses  to  the  flexo 
process,  which  had  been  done  by  a  MAN 
Roland  competitor,  KBA  Motter,  at  two 
papers  the  Beacon  Journal  team  visited. 

“We  were  favorably  impressed,  but  our 
concern  with  that  concept  was  through¬ 
put,”  MacAdam  said.  Eventually,  that  plan 
also  was  rejected.  “We  began  to  have  wild 
stretches  of  imagination,”  MacAdam 
recalled.  “We  even  considered  asking 
Goss  to  produce  a  unit  and  folder  that 
would  handle  six-wide,  with  three  formers 
horizontally  instead  of  vertically.  The  cost 
of  that  plan  was  prohibitive.” 

Concerns  over  cost,  space,  production 
capacity  or  production  quality  seemed  to 


block  every  option  considered. 

Then,  at  around  the  same  time  the 
Obser\’er  was  adding  new  press  lines, 
MAN  Roland  developed  a  five-couple  unit 
that  would  print  process  color,  and  the 
press  manufacturer  suggested  the  Beacon 
Journal  incorporate  some  of  those  new 
units  with  some  flexo  refurbished  units. 

That  was  the  solution  the  newspaper 
chose.  Implementation  began  in 
November  1995.  “We  think  it’s  turned  out 
wonderfully  for  us,”  MacAdam  said. 
“We’ve  improved  our  quality  tremendous¬ 
ly  so  that  we  can  offer  clear  advantages 
over  offset  newspapers  in  this  area.  We  are 
more  than  able  to  meet  our  production 
schedule,  and  we  get  all  the  sectioning  we 
need  on  the  days  we  need  it.” 

Danze  added  that  advertisers  are  pleased 
with  the  vivid  color  the  flexo  process  pro¬ 
vides,  and  readers  like  that  the  water-based 
ink  doesn’t  come  off  on  their  hands  and 
clothing.  Moreover,  the  conversion  took  less 
time  than  conversion  to  offset  was  expected 
to  take,  more  color  advertising  pages  became 
available  sooner  in  the  project  timetable,  and 
worker  training  was  easier.  Hi 

Cleveland-based  Zimmerman  is  a 
former  Reuters  correspondent  who 
started  her  career  in  the  1970s  at  the 
Beacon  Journal. 


Collaboration. 


Harding -Ankarlo 


dcsignALLlANCE 


Formerly  members  of 
Blevins  Harding  Group  and 
Ankarlo  Training  Group. 


2060  Broadway 
Suite  One 
Boulder,  CO  80302 

303.443.2535 
FAX  303.443.2289 

HAdesignALLIANCE.com 


What  the  future  demands. 

At  Harding  ♦  Ankarlo  designALLIANCE 
STRATEGYdesign,  FACILITYdesign, 
INTERIORdesign,  BUSINESSdesign 

converge  to  create  total  collaborative  design  solutions. 

The  first  alliance  of  its  kind,  our  collective  expertise  is  unmatched 
by  traditional  consulting  companies. 
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PLANNERS 


ARCHITECTS 


INTERIORS 


ENGINEERS 


MANAGERS 


GSI  Knows  Newspapers. 

No  OTHER  DESIGN  FIRM  UNDERSTANDS  THE 
DEMANDS  DFTHE  NEWSPAPER  INDUSTRY  LIKE  GSI. 
As  A  MULTI-DISCIPLINED  TEAM  OF  PRDFESSIDNALS 
GSI  HAS  EXTENSIVE  EXPERIENCE  IN  THE  AREAS  OF 
SITE  SELECTION,  MASTER  PLANNING,  PROCESS 
PLANNING,  DESIGN,  INTERIOR  DESIGN,  ARCHITECTURE, 
ENGINEERING  AND  PROGRAM  MANAGEMENT  SERVICES. 


GSI’S  FAMILIARITY  WITH  A  VARIETY  OF  INDUSTRIAL 
APPLICATIONS,  UTILITY  SUPPORT,  AND  BUILDING 
SYSTEMS  CAN  ENHANCE  NEWSPAPER  PROCESSES  AND 
FOSTER  INNOVATIVE  ENGINEERING  SOLUTIONS  THROUGH 
CROSS-INDUSTRY  FERTILIZATION.  COLLECTIVELY,  WE 
CHALLENGE  THE  DYNAMICS  OF  FACILITY  DESIGN  AND 
TECHNOLOGY  WITH  THE  COMMITMENT  TO  CLIENT 
SATISFACTION. 


GSI  Architects,  Inc. 


THE  Plain  Dealer 
Dayton  Daily  News 


The  Patriot  News 
The  Republic 


El  Nuevo  Dia 
Boca  Raton  News 


El  Tiempo 
Star  Ledger 


The  Herald  Star 
Pittsburgh  Post  Gazette 


The  Valley  Independent 
The  Evening  Sun 


The  Repository 
A  Gazeta 


Lancaster  Eagle  Gazette 
Butler  County  Printing 


Pique  Daily  Call 
The  Advertiser 


Griffin  Daily  News 
The  Daily  Advance 


Florence  Morning  News 
The  Dothan  Eagle 


The  Evening  Telegram 
The  Opelika-Auburn  News 


The  Valdosta  Daily  Times 
The  County  Freeman 


The  Tribune  Star 
The  Sudbury  Star 


The  Guardian 
The  Daily  Courier 


Nanaimo  Daily  Free  Press 
The  Beacon  Journal 


The  Oregonian 

The  Tonawanda  News 


Playhouse  square  *  12  4-0  Huron  Road  *  Cleveland,  Ohio  44  1  15-1702 
Phone;  2  1  6»363»ODDD  •  Fax:  2  16*  363*  1  SSO  •  www.gsiarch.com 


SPECIAL  SECTION  WORKPLACE  DESIGN 


SunTimes  plant 
on  a  faster  track 

500-foot  press  bay,  tabletop  press  design  and  view  of  Chicago  skyline 


by  Mark  Fitzgerald 

After  50  years,  the  nation’s  biggest- 
circulation  letterpress  newspaper 
is  finally  rushing  into  offset  print¬ 
ing  —  and  the  design/build  construction 
process  is  getting  it  there  faster. 

From  the  start,  construction  of  the  $100 
million  Chicago  Sun-Times  production 
plant  was  intended  to  be  a  fast-track  pro¬ 
ject.  But  everyone  involved  is  pleasantly 
surprised  at  the  actual  speed  of  the  pro¬ 
ject. 

It  combines  a  close-in  urban  site  that  is 
partly  located  on  an  old  canal,  an  unusual¬ 
ly  long  printing  press  foundation  —  and 
the  vagaries  of  Chicago’s  two  most 
inscrutable  factors:  its  weather  and  its 
construction  politics. 

Site  preparation  for  the  sprawling  plant 
on  29  acres  in  Chicago’s  Southwest  Side 
began  in  March,  the  framing  of  the  main 
press  plant  was  topped  off  in  August,  and 
the  finished  press  hall  was  delivered  right 
on  time  Nov.  1 . 

The  plant  seems  almost  certain  to  be 
ready  to  go  online  as  scheduled  in  late 
1999. 

If,  as  contractors  like  to  say,  construc¬ 
tion  is  an  exercise  in  disappointment,  the 
building  of  the  Sun-Times  plant  so  far  is  a 
whirlwind  romance. 

So  much  that  could  go  wrong  has  gone 
right. 

The  weather  for  one  thing.  “El  Nino 
was  our  friend  on  this  building  project,” 
says  Rick  Rogers,  director  of  the  newspa¬ 
per  group  for  McClier  Corp.,  the  Chicago- 
based  firm  designing  and  building  the 
project. 

“The  weather  has  been  on  our  side  the 
entire  time,  so  we  could  make  all  our  com¬ 
mitments  to  the  time  line,”  Patrick  T. 
Grealish,  the  McClier  vice  president  who 
is  general  superintendent  for  the  project, 
said  during  a  recent  tour  through  the  con¬ 
struction  site. 


As  a  300-ton  hydraulic  crane  —  “the 
second-biggest  one  in  Chicago,”  Grealish 
noted  —  hoisted  sections  of  roofing  onto 
the  framed  structure,  a  tour  around  the 
empty  plant  revealed  its  many  European- 
influenced  design  elements. 

For  instance,  the  plant  lines  up  its  six 
presses  single-file  in  a  press  hall  that 
stretches  500  feet.  Sun-Times  owner 
Hollinger  International  previously  used 
this  press  lineup  at  its  Pacific  Press  pro¬ 
duction  plant  in  Vancouver,  British 
Columbia. 

“It  gives  you  a  lot  of  flexibility  in  web¬ 
bing,”  says  Jim  Kistler,  McClier’s  archi¬ 
tect  on  the  Sun-Times  project. 

Six  Goss  Graphic  Systems  Newsliner 
double-wide  offset  color  presses  are  being 
installed,  and  room  has  been  left  for  a  sev¬ 
enth  press. 

On  the  other  side  of  the  main  press  hall, 
an  additional  hall  running  another  350  feet 


will  eventually  house  two  single-wide 
Goss  Universal  70  presses  that  the  Sun- 
Times  says  will  likely  be  used  for  printing 
its  regional  community  papers  and  other 
niche  publications. 

In  another  design  not  often  seen  in  the 
United  States,  the  entire  upper  level  along 
the  north  side  of  the  press  hall  is  devoted 
to  an  uninterrupted  quiet  room. 

“You’d  probably  see  more  of  that  in 
Europe  than  you  would  here,”  Rogers 
says. 

And  the  Sun-Times  also  opted  for  a 
poured  concrete  tabletop  to  support  the 
presses,  a  European  technique  that  is 
gaining  popularity  in  the  United  States  as 
well. 

It  is  a  design  element  that  involves  a 
massive  logistics  challenge,  however:  On 
the  day  the  850-foot,  three-section  table- 
top  was  poured,  164  concrete  trucks  bar¬ 
reled  down  busy  South  Ashland  Avenue 


Rendering  of  Chicago  Sun-Times’  300,000-square-foot  plant,  now  under  construction, 
shows  newsprint  storage  (left),  press  bay  (adjacent),  preprints  (yellow)  and  inserting 
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FROM  CONCEPT  TO  COMPLETION... 


PLANNERS-DESIGNERS-CONSTRUCTDRS 


Creating  Tomorrow’s 
FaEllities...Today 


The  Austin  Company  specializes  in  the  planning,  design, 
engineering  and  construction  of  newspaper  printing  and 
distribution  facilities,  including  office  and  support  buildings. 
Austin  offers  publishers  a  comprehensive  portfolio  of  facility 
services,  available  on  an  integrated,  design-build  basis,  or  in 
any  combination.  Our  services  include; 


Site  Location  Studies 
Site  and  Facility  Analysis 
Master-Planning 
Requirements  Programming 
Space  Planning  and  Layout 
Project  Management 


Architectural  Design 
Interior  Design 
Building  Systems  Engineering 
Process  Systems  Engineering 
Material  Handling  Engineering 
Construction 

The  Austin  Company  has  served  the  Newspaper  Publishing 
Industry  for  over  75  years. 


THE  AUSTIN 


COMPANY 


DESIGNERS  •  ENGINEERS  •  CONSTRUCTORS 


Offices  in  maior  cities 

3650  MAYFIELD  ROAD  •  CLEVELAND,  OHIO  44121-1734 
PHONE:  (216)  382-6600  x  789  •  FAX:  (216)  291-6684 
E-MAIL:  newspapergroup@theaustin.com 

www.theaustin.com 


NEW  FACILITIES  •  EXPANSION-  RENOVATION 


I 


A  long  view  of  the  Sun-Times’  SOO-foot  press  bay,  where  six  Goss  Newsliner  offset  presses  are  slated  in  an 
end-to-end  configuration  new  to  U.S.  newspapers 


and  turned  into  the  construction  site  to  lay 
down  a  total  of  17,000  tons  of  concrete. 

“Each  pour  was  1,300  yards  of  con¬ 
crete,  with  the  last  one  coming  in  at  1,700 
yards,”  general  superintendent  Grealish 
says. 

Long  before  the  tabletop  concrete  pour, 
however,  McClier  worked  long  and  hard 
on  preparing  the  site.  Located  close  to 
downtown  —  with  a  magnificent  view  of 
Loop  skyscrapers  from  its  front  and  a 
more  sobering  view  of  the  Victorian-style 
Cook  County  Jail  from  its  back  —  the 
Sun-Times  plant  has  extremely  easy 
access  to  the  city’s  interstate  highways 
and  is  literally  yards  from  a  major 
railway. 

But  the  site,  formerly  occupied  by  a 
Sears  warehouse,  had  one  significant 
problem;  It  was  largely  landfill  —  and  a 
filled-in  section  of  the  old  Illinois  & 
Michigan  canal  cut  through  much  of  the 
area  planned  for  newsprint  roll  storage 
and  at  the  very  end  of  the  press  tabletop. 

McClier  first  prepped  the  site  with  a 
process  called  “dynamic  compaction”  — 
constructionese  for  continually  slamming 
a  15-ton  block  onto  the  ground. 

Then  the  contractors  drove  310  piles 
under  the  press  area,  plus  another  130 
throughout  the  main  facility  location. 

“The  soil  actually  was  pretty  good.  The 
drainage  was  good.  And  in  fact  the  soil 


was  probably  better  than  most  places.  At 
the  [New  York]  Daily  News  site,  we  had 
about  3,000  driven  piles.  The  canal  was 
the  only  real  wild  card,”  says  Kistler,  who 
was  also  architect  of  the  Daily  News 
project. 

Surface  prep  was  also  extremely  impor¬ 
tant  in  the  newsprint  storage  area,  where 
plans  call  for  two  lines  of  automated  guid¬ 
ed  vehicles  (AG Vs)  running  to  stow  and 
retrieve  rolls  from  racks. 

Because  robotic  storage  and  retrieval 
will  fail  if  the  racks  are  even  slightly  off- 
balance,  crews  specializing  in  pouring 
concrete  “superflaf  ’  —  that  is,  with  none 
of  the  streaking  of  a  normal  concrete  pour 
and  extremely  minimal  height  variations 
—  were  brought  in  and  in  mid-September, 
crews  poured  and  “skreeded,”  or  struck 
off,  the  concrete  repeatedly.  A  worker 
operating  a  “profilogram,”  which  mea¬ 
sures  flatness,  continually  tested  the 
process. 

The  storage  area  amounts  to  some 
33,000  square  feet.  “And  over  that  whole 
area,  the  variance  in  the  floor  is  probably 
an  eighth  of  an  inch  or  less,”  general 
superintendent  Grealish  said. 

It  is  the  nature  of  the  design/build 
process,  however,  that  even  as  the  roll 
storage  and  press  hall  neared  completion, 
large  parts  of  the  plant  remained  virtually 
untouched. 


Mailroom  system 
purchasing  deci¬ 
sions,  for  instance, 
are  not  all  finalized. 

In  some  cases,  too, 
the  vendor  will  be 
doing  the  installa¬ 
tion  and  much  of  the 
final  build-out  of  the 
space.  That’s  the 
case,  for  instance, 
with  the  ink  storage 
system. 

And  it  is  part  of 
the  nature  of  build¬ 
ing  a  newspaper 
production  plant  in 
general  —  and 
Chicago  in  particu¬ 
lar  —  that  contrac¬ 
tors  must  work 
patiently  with  city 
building  officials. 

“A  press  building 
does  not  fit  easily 
into  any  city’s 
code,”  said  Kistler. 

Fire  officials,  in 
particular,  are 

trained  to  look 
askance  at  buildings 
where  components 
move  through  open 
spaces  from  room  to  room,  an  absolute 

necessity  in  newspaper  printing  and  pack¬ 
aging. 

Nevertheless,  McClier  executives  say, 
city  officials  endorsed  the  Sun-Times  fire 
suppression  system,  which  features  a  fully 

sprinkled  building  and  two-head,  so- 

called  pre-action  sprinklers  over  press 
area. 

The  Chicago  plant,  to  include  a  sepa¬ 
rate  fleet  maintenance  building,  will  cen¬ 
tralize  operations  now  performed  at  three 
different  locations:  printing,  which  takes 
place  on  Goss  Mark  I  Headliner  letter- 
press  presses  at  the  newspaper’s  down¬ 
town  office  building;  inserting,  now  done 
north  of  downtown;  and  circulation,  with 
operations  just  west  of  downtown. 

The  plant  could  change  the  dynamics 
of  Chicago  newspaper  competition, 
where  the  Sun-Times'  plentiful  but  prob¬ 
lematic  letterpress  color  has  always  com¬ 
pared  unfavorably  to  the  state-of-the-art 
quality  reproduction  at  the  Chicago 
Tribune  and  at  snappy  suburban  competi¬ 
tors  such  as  the  Daily  Herald  in  Arlington 
Heights  and  the  Copley  Chicago  News¬ 
papers  group. 

Certainly,  the  Sun-Times  editorial  staff 
is  ready.  “The  new  facility  is  almost  here,” 
editor  in  chief  Nigel  Wade  said  in  an  arti¬ 
cle  about  the  plant  this  summer,  “and  I 
just  can’t  wait  to  switch  it  on.”  H 
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From  darkness 
into  daylight 

Herald-Republic  converts  basement  into  an  open,  sunlit  newsroom 


by  Joseph  Rose 

Before  reconstruction  at  the  Yakima 
(Wash.)  Herald-Repuhlic,  reporters 
were  embarrassed  to  conduct  inter¬ 
views  in  the  newsroom.  “It  looked  like 
something  out  of  1982  Beirut,”  says  busi¬ 
ness  writer  Jennifer  Hieger. 

Some  joked  that  the  color  of  the  old 
newsroom’s  walls  was  “migraine  yellow.” 
Much  of  the  rickety,  mismatched  furniture 
was  rumored  to  be  U.S.  Army  surplus 


from  the  nearby  Yakima  Training  Center. 

Computer  monitors  rested  on  stacked 
phone  books.  The  linoleum  was  breaking 
apart  under  reporters’  feet.  The  roof 
leaked.  The  heating,  air-conditioning  and 
clunky  computer  system  seemed  to  take 
turns  crashing.  Cramped,  archaic  and 
bleak,  it  was  “a  place  that  dirt  liked  to  call 
home,”  says  managing  editor  Bob  Crider. 

In  April,  the  mystery  shade  of  yellow 
and  the  ergonomic  nightmare  became  his¬ 
tory.  The  Herald-Repuhlic'^  news  staff 


moved  into  the  building’s  basement, 
where  8,(X)0  square  feet  of  existing  space 
was  converted  into  a  modem  newsroom 
that  seems  a  world  away  from  the  one 
they  abandoned  upstairs. 

Creating  a  bigger  and  better  newsroom 
was  the  first  phase  in  a  $5.5  million  reno¬ 
vation  that  is  reinventing  the  70,000- 
square-foot  building’s  innards  after  nearly 
50  years  of  neglect.  The  1 6-month  project 
is  scheduled  for  completion  in  December. 

The  Herald-Repuhlic,  purchased  by 


Newspaper  Industry. 


•  Workplace  Alternative  Programs 

•  Strategic  Planning  •  Production  Planning 

•  Facility  Design  &  Construction 
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Designing  and  building  state-of- 
the-  art  quiet  zones  in  newspaper 
production  facilities  has  been 
our  business  for  over  twenty 
years.  Our  newspaper  clients 
realize  improved  safety,  produc¬ 
tivity  and  quality  and  our  O.E.M. 
clients  enhance  their  offerings  to 
their  customers. 

Let  us  show  you  how  to  achieve 
these  benefits  as  part  of  your 
construction,  modernization  or 
expansion  pro|ects.  Contact  us 
for  a  free  copy  of  our  brochure 
Noise  Control  for  Newspaper 
Printing  Facilities. 

•  Pressroom  Quiet  Rooms 

•  Press  Noise  Control  Systems 

•  Mailroom  Control  Rooms 

•  Production  Offices 

•  Acoustic  Treatments 

•  Ancillary  Equipment  Rooms 


Specialists  in  noise  control  products  and  services 

Industrial  noise  coi^ 

141 1  Jeffrey  Dr.,  Addison,  IL  60101 

(800)954-1998 
fex  (800)4204928 


“It  looked  like 
something 
out  of 

1982  Beirut.” 


the  Seattle  Times  Co.  in  1 991,  serves 
four  counties  in  central  Washington  state 
and  has  a  daily  circulation  of  43,000. 

When  Charles  Cochrane  became  pub¬ 
lisher  two  years  ago,  he  told  everyone  he 
wanted  to  build  the  best  paper  of  its  size 
in  the  country.  It  was  a  laudable  goal,  but 
he  knew  it  would  be  difficult  to  attain  if 
employees  didn’t  like  their  workplace. 

“One  of  the  company’s  core  values  is 
to  enhance  workplace  satisfaction,”  says 
Cochrane,  who  recently  moved  to  Maine 
to  oversee  the  company’s  newly  acquired 
papers  there.  “It’s  good  for  the  employ¬ 
ees  and  the  company.  A 
quality  work  environ¬ 
ment  .  .  .  creates  strong 
work  values  and  instills 
pride  in  employees.” 

Blevins  Harding,  the 
Boulder,  Colo.,  design 
firm  that  worked  on  the 
remodeling,  says  the 
project  was  a  case 
study  in  shuffling  departments,  claiming 
unused  space,  and  finding  unusual  ways 
to  provide  more  natural  light. 

“The  plan  was  to  gut  the  building  and 
start  over  with  the  space  that  was  already 
there,”  says  Tracey  Egolf,  a  designer 
with  the  firm.  “We  wound  up  turning  the 
place  upside  down.” 

The  job  nearly  done,  it’s  already  easier 
for  customers  to  do  business  with  the 
paper.  Closely  related  departments  that 
were  separated  before  are  next  to  each 
other  on  the  main  floor.  Now,  customers 
walking  in  the  front  doors  find  a  counter 
where  they  can  buy  a  classified  ad,  sub¬ 
scribe  or  file  a  circulation  complaint. 

Meanwhile,  the  newspaper  says  the 
improved  newsroom  has  helped  re¬ 
charge  morale  and  boost  productivity. 
The  aim  there  was  to  create  workspace 
that  was  not  only  more  attractive  and 
comfortable  but  highly  functional.  The 
result,  Egolf  says,  is  an  open  atmosphere 
that  invites  exploration  of  different  work 
styles  and  fosters  communication,  while 
maintaining  defined  work  areas  for 
reporters,  photographers  and  editors. 

In  addition  to  new  carpet  and  lighting, 
the  company  spent  $264,000  on  im¬ 
proved  newsroom  furnishings  and 
around  $500,000  for  computers  —  over 
and  above  the  remodeling  budget. 

The  newspajjer  has  installed  modular 
workstations  equipped  with  Power 
Macintosh  computers  running  a  new  edi¬ 
torial  system  and  a  high-speed  Internet 
link.  Copy  editors  work  at  a  centralized 
oval  desk  designed  to  foster  interaction. 

Meanwhile,  “huddle  tables”  provide  a 
place  for  reporters  to  meet  informally 
away  from  their  workstations  to  collabo¬ 
rate  on  stories.  Writing  rooms  with  com¬ 


puters  provide  refuge  for  editor-reporter 
meetings,  crunching  numbers  on  a  spread¬ 
sheet  or  focusing  on  projects.  In  the  recep¬ 
tion  area,  a  glass  wall  embossed  with  the 
paper’s  logo  maintains  a  level  of  security 
and  identity  that  was  absent  before.  And  the 
layout  enhances  the  editor’s  ability  to  par¬ 
ticipate  in  newsroom  activities,  Egolf  says. 

Reporter  David  Lester,  who  has  been  at 
the  papier  since  1976,  says  pieople  were 
jammed  into  the  old  6,000-square-foot 
newsroom.  The  noisy,  wide-opien  environ¬ 
ment  that  existed  there  was  stifling,  he  says. 
“There  was  a  lot  of  foot  traffic  by  my  desk 
—  pieople  would  stop  and 
talk  right  there.  Now  it’s 
easier  to  concentrate  and 
get  work  done.” 

Another  goal  was  to 
bring  in  natural  light, 
without  which  the  base¬ 
ment  space  would  have 
been  “cavelike”  and 
essentially  unusable, 
Egolf  says.  Construction  crews  cut  a  pair  of 
holes  in  the  roof  and  main  floor  to  allow 
light  to  filter  through  the  building.  The  hole 
in  the  roof  was  capped  with  a  glass  skylight, 
while  the  hole  in  the  main  floor  is  an  opien 
light  well  with  a  railing. 

Crider  is  especially  grateful  for  the 
bank  of  three  televisions  in  the  center  of 
the  newsroom.  Previously,  the  only  news¬ 
room  TV  was  a  1970s-era  Sony  with  a 
broken  volume  knob.  It  sat  behind  his 
desk,  and  at  5  p.m.,  reporters  wouid  con¬ 
gregate  there  to  watch  local  newscasts. 
Occasionally,  someone  would  bump  the 
electrical  outlet  for  Crider’s  computer,  cut¬ 
ting  pjower  while  he  was  reading  daily  copy. 

The  renovation  is  designed  to  accom¬ 
modate  changing  technology,  staff  addi¬ 
tions  and  workflow  requirements  for  the 
next  10  years. 

The  Seattle  Times  became  the  building’s 
fourth  owner  when  it  acquired  the  newspa- 
pier  from  Media  News  Inc.  But  this  marks 
the  first  time  the  47-year-old  structure  has 
been  remodeled.  Recycling  the  building 
made  more  sense  than  breaking  ground  for 
a  new  one,  Cochrane  says.  For  one  thing,  a 
new  plant  would  have  been  up  to  three 
times  more  expensive.  Also,  the  company 
was  reluctant  to  abandon  the  $2.7  million 
packaging  center  it  built  three  years  ago. 

The  single-story  concrete  building,  he 
says,  is  still  structurally  sound,  and,  almost 
as  significant,  it  is  located  downtown.  “It’s 
important  for  the  downtown  core  to  remain 
strong,”  Cochrane  says.  “We  wanted  to 
show  leadership  in  that  area.  We  wanted  to 
make  a  statement  that  we  were  committed 
to  the  downtown.”  !■ 


Rose  is  regional  reporter  for  the 
Yakima  Herald-Republic. 
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Ohio  miracle: 

4  owners,  1  press 

Five  dailies  to  build  $7  million  plant  in  unusual  collaboration 


by  Jennifer  Chorpening 

Faced  with  advertisers’  pressure  for 
more  color  and  competition  from  a 
larger  metro  paper,  five  small  Ohio 
dailies  are  working  to¬ 
gether  to  build  a  new 
printing  center. 

What  distinguishes 
these  six-day  papers 
from  chain  operations 
that  often  print  multi¬ 
ple  titles  is  that  these 
five  papers  have  four 
owners  and  are  located 
in  five  contiguous  counties  northwest  of 
Columbus.  It  is  believed  to  be  the  first 
U.S.  printing  plant  divided  by  ownership 
and  locale. 

Verne  Edwards,  assistant  to  the  pub¬ 
lisher  at  the  Delaware  Gazette  (circulation 
7,881),  said  it  was  incredible  to  him  to 
have  four  owners  agree  on  the  project. 

According  to  Jeff  Barnes,  owner  of  the 
Kenton  Times  and  Daily  Chief  Union  of 
Upper  Sandusky  (circulations  6,884  and 
4,3 1 1 ,  respectively),  the  arrangement  has 
been  long  in  the  making.  The  owners,  all 
from  multigeneration  printing  families, 
had  always  worked  together  on  emer¬ 
gency  printing  contingencies,  but  the  idea 
of  building  a  group  plant  didn’t  arise  until 
six  or  seven  years  ago  and  didn’t  really  get 
rolling  until  about  three  years  ago. 

Now  the  project  is  “in  the  ironing 
process.  We  have  hit  some  stumbling 
blocks,”  Barnes  said,  and  the  process  is 
taking  longer  than  anticipated.  Paul 
Spiers,  plant  manager,  said  the  owners  are 
set  to  begin  building  the  52,000-square- 
foot  metal  warehouse  in  Marysville  as 
soon  as  possible.  They  have  chosen  a 
press,  a  one-plate-around,  single-width 
design  from  Dauphin  Graphic  Machines 
Inc.,  Elizabethville,  Pa.  Spiers  said  financ¬ 
ing  is  expected  to  be  in  place  within 


weeks,  and  the  project  should  conclude  by 
next  April. 

While  Spiers  said  the  four  owners 
would  make  major  decisions  as  a  group, 
one  conflict  has  already  passed,  Edwards 
said.  The  9,708-circu¬ 
lation  Bellefontaine 
Examiner,  the  largest 
partner,  complained 
about  the  idea  of 
locating  the  plant  in 
Richwood,  because 
the  roads  are  better 
from  Bellefontaine  to 
Marysville.  Barnes 
said  Richwood  was  eventually  voted 
down,  but  he  refused  to  discss  it  further  in 
the  interest  of  “solidarity.”  He  said  the 
plant  has  won  tax  abatements,  and  he 
expects  to  be  hiring  staff  to  run  Web  sites 
out  of  former  printing  space. 

The  old  presses  will  be  traded  in  toward 
new  ones.  The  project  is  estimated  to  cost 
$7  million,  Barnes  said. 

Spiers  said  the  owners  expect  to  print 
faster  and  to  produce  two  newspapers  at  a 
time  —  although  the  printing  sequence 
hasn’t  been  set.  Edwards  said  the 
Marysville  Journal-Tribune  (circulation 
5,425)  has  offered  to  print  last  —  because 
it  distributes  locally. 

The  new  presses  are  rated  to  print 
30,000  papers  an  hour  —  about  16  to  26 
pages  each  —  and  the  26  units  will  offer 
expanded  four-color  capabilities.  The  con¬ 
figuration  is  two  back-to-back  presses  with 
a  commercial  folder  in  the  middle  and  a 
folder  on  one  side.  Spiers  said.  He  said  the 
plant,  under  the  name  Premier  Printing  of 
Central  Ohio  Inc.,  hopes  to  win  commer¬ 
cial  work  such  as  school  newspapers  and 
to  eventually  run  three  shifts. 

Barnes  said  his  papers  currently  have 
limited  color  capability,  so  he  can  rarely 
offer  it  to  advertisers.  “Whenever  they 
request  color  it  causes  a  problem  for  us,”  he 


“We  need  to  be 
competitive  because 
larger  city  papers  are 
all  color  capable.” 


said.  “We  need  to  be  competitive  because 
larger  city  papers  are  all  color  capable.” 
The  nearby  Columbus  Dispatch  circulates 
more  than  a  quarter-million  copies  each 
weekday  to  the  city  and  surrounding  areas. 

Spiers  agreed  that  advertisers  are  ask¬ 
ing  for  more  color.  “We’ll  be  able  to  do 
more  of  it  and  hopefully  do  a  better  job,” 
he  said. 


Chorpening  is  a  writer  for  the 
Dayton  Daily  News. 
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Knight  International 
Press  Fellowship  Program 

....a  journalistic  service  corps  working  with  in¬ 
dependent  media  in  emerging  democracies 
around  the  globe...experienced  newspaper, 
radio  and  television  professionals  with  a  wide 
range  of  skills.. .living  abroad  for  up  to  nine 
months...sharing  their  knowledge...compctitive 
selection...  advertising,  pre-press  production, 
circulation,  pressroom  and  other  skills 
needed...January  and  July  deadlines... 

Next  Application  Deadline:  January  1 5 


International  Center  for  Journalists 

-  1616  H  St..  NW  •  Third  Root  •  Washinpon.  DC  20006 
.  Tel:  (202)  737-3700  •  Fax:  (202)  7374)530 

L  E-mail:  knight@icfj.org  ^ 
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Clearing  ground 


AP  photos' Richmond  Times-Dispatch.  Dean  Hoffmeyer 


The  Media  General  301  Building  in 
downtown  Richmond,  Va.,  implod¬ 
ed  Sept.  13  after  workers  spent  18 
hours  placing  explosives  throughout  the 
76-year-old  building  adjoining  the  compa¬ 
ny’s  former  headquarters,  still  standing. 

One  of  the  city’s  earliest  skyscrapers, 
the  building  originally  housed  a  bank. 

Reynolds  Metals  moved  in  during  the 
1930s,  and  Richmond  Newspapers  bought 
the  structure  in  the  1960s. 

Shortly  after  detonation,  the  12-story 
edifice  collapsed  into  a  mound  of  rubble 
three  stories  high.  Coming  soon;  a  new 
parking  garage. 

The  work  is  part  of  a  $50  million  pro¬ 
ject  that  included  construction  of  Media 
General’s  new  corporate  headquarters  and 
home  office  of  its  flagship  Richmond 
Times-Dispatch,  in  suburban  Hanover 
County. 

www.mediainfo.com 
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December  12, 1998 


The  laws,  rules  and  guidelines  of  trademarks  and  copyrights 
have  always  been  important  for  editors,  writers,  marketers,  and 
others  at  newspapers  to  understand.  Not  only  as  they  apply  to 
news,  feature/story  content,  product  names,  photos  and  art 
owned  by  the  newspaper,  but  also  syndicated  material,  adver¬ 
tiser  trade  names  and  a  host  of  other  issues  including  new 
online  applications.  This  annual  section  helps  clarify  the  rights 
and  obligations  of  newspapers  and  their  employees  as  well  as 
trademark  and  copyright  holders. 


Important  for  both  trademark/copyright  holders  and  their 
lawyers,  advertising  in  this  section  helps  protect  your  intellec¬ 
tual  property.  This  section  reaches  the  writers  and  editors  who 
use  your  trademarked  product/service  names  every  day  in 
columns  read  by  millions  of  people. 

Protect  your  golden  egg,  be  sure  your  message  is  there.  Make 
your  space  reservation  today! 

Space:  Nov.  24,  1998  •  Materials:  Nov.  30,  1998 
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Classified  Department  -  Tel:  (212)  675-4380  *  Fax:  (212)  929-1259 
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We  moved  the  news 
at  Nexpo98... 

...  And  made  headlines  of  our  own.  We 
demonstrated  how  the  Heidelberg  Line  Storage 
System  increases  your  capacity  without  expanding 
the  size  of  your  packaging  center.  We  connected  you 
to  the  user-friendly  advantages  of  Icon  Inserter 
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Partners  in  progress 


r.j  rj  Controls  and  the  PRIMA 
^  ^  Supervisory  Controls  and  we 


showcased  Partners  in  Progress  with  the  Orlando 
Sentinal.  Call  to  learn  how  we  can  help  you  move 
vour  news.  937-279-3310. 
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Knight  Ridder  to  roll  out 
advanced  free  classifieds 

Two  of  the  company’s  Web  sites  will  have  object-oriented  classified 
databases  by  mid-January.  Is  this  the  future  of  online  classifieds? 


Object-oriented 
classified  databases 
could  become 
the  standard  for 
online  classified 
advertising. 


Ridder’s  database  plan. 

“If  you  are  building  city  sites  like 
these,  and  it’s  not  just  one-way  publish¬ 
ing,  you  have  to  allow  your  reader  to  cre¬ 
ate  their  view  of  the  news  and  ads  and 
events,  and  to  create  content,  and  to  add 
their  own  in  some  controlled  context,” 
DeMilo  said. 

While  Knight  Ridder 
is  the  first  online  news 
firm  to  use  database- 
driven  technology  for 
multiple  purposes,  the 
Washington  Post  Co.  is 
working  on  database 
technology,  and  the 
Tribune  Co.’s  Metromix 
uses  databases,  DeMilo 
said.  Other  ODI  media 
customers  include 
NBC,  the  Chicago 
Tribune,  Time  Warner 
Pathfinder  Personal  Edition,  America 
Online  and  Excite. 

“Typically,  you  design  for  one  database 
to  deliver  (information),”  DeMilo  said. 
“The  cars.com  database  is  different  from  a 
database  from  real  estate,  as  an  example. 
We’ve  taken  a  different  approach.” 

Feola  thinks  integrating  databases  is 
not  only  a  good  idea  for  newspapers 
online,  but  for  any  companies  wishing  to 
do  business  online. 

“(Object-oriented  technology)  is 
important  to  anyone  online.  The  more 
powerful  the  database  and  more  object- 
oriented  the  database,  the  more  flexible 
and  successful  you  can  be,  espiecially 
when  you’re  talking  about  e-commerce,” 
Feola  said. 

“The  grail  is  to  have  everything  in  one 
powerful  database,”  Feola  remarked.  HI 


by  Martha  L.  Stone 

Last  spring,  leaders  in  the  online 
news  classifieds  industry  gathered 
at  the  American  Press  Institute  in 
Reston,  Va.,  to  discuss  the  future  of  the 
$16.8  billion  classified  industry  as  con¬ 
sumers  shift  from  newspaper  to  online 
classifieds. 

While  the  participants  of  “Classified 
Advertising  in  the  21st  Century”  dis¬ 
cussed  winning  strategies,  one  question 
baffled  the  crowd:  How  do  you  compete 
with  “free?” 

The  question  points  to  the  strategies 
used  by  the  flood  of  nontraditional  pur¬ 
veyors  of  classifieds  on  the  Web,  in  partic¬ 
ular,  the  Web’s  No.  1  trafficked  site, 
Yahoo!  The  portal  offers  regionally  orga¬ 
nized  classifieds  for  free,  which  are 
changeable  and  removable  at  any  time  by 
the  person  who  placed  the  ad. 

Now  one  of  the  newspaper  industry’s 
biggest  players  in  the  online  field,  Knight 
Ridder  New  Media,  will  try  a  new 
approach  in  1999.  The  company  has 
developed  a  new  database-driven  Web 
classifieds  strategy  with  focus  on  better 
technology,  ad  entry  and  control  by  users. 
The  technology  also  allows  for  pho¬ 
tographs,  video  and  audio,  and  natural 
language  indexing. 

And.  the  online  service  will  be  avail¬ 
able  for  free  in  most  categories,  but  there 
will  be  charges  in  some  categories,  such 
as  employment.  The  classifieds  service  is 
expected  to  launch  on  two  Knight  Ridder 
sites  by  mid-January. 

“This  project  is  all  about  creating  a 
database  architecture,”  said  David  DeMilo, 
software  development  director  at  Knight 
Ridder  Real  Cities.  “It  solves  the  near- 
term  problem  of  putting  classifieds  on  the 
Web,  but  could  quickly  be  repurposed  to 
put  other  content  on  the  Web  that  is 
searchable,  readable  and  writable.” 


The  Knight  Ridder  Real  Cities  project 
signals  a  shift  in  online  newspapers’ 
approach  to  classifieds,  from  nonsearch- 
able  static  listings  to  searchable,  writable 
databases  of  information. 

“Object-oriented  databases  is  where  the 
whole  thing  is  going,”  said  Chris  Feola, 
director  of  the  Media  Center  at  API.  “The 
reason  is  it  allows  you 
(new  categories  of 
information)  without 
starting  from  scratch  . . . 
to  start  a  whole  new 
database.” 

In  the  past  year, 

Yahoo!  has  put  databas¬ 
es  behind  their  site, 
making  the  information 
more  organized  into 
fields  and  dynamically 
delivered  and  easier  to 
search  than  static  data 
searched  by  search-engine  spiders. 

For  example,  users  will  fill  out  fields  of 
information  in  a  standard  form  to  place  a 
classified  advertisement  for  an  automo¬ 
bile.  The  information  is  then  generated 
into  a  searchable  ad.  Users  will  be  able  to 
add  multimedia  files  for  potential  buyers 
to  download,  and  will  be  able  to  change  or 
remove  the  ad  at  any  time. 

“If  you  set  up  a  good  object-oriented 
database,  on  who  is  buying  washing 
machines,  for  example,  later  you  can  use 
that  database  for  something  else,”  Feola 
said.  “Object-oriented  databases  are  much 
more  flexible  in  the  long  run.  It  sounds 
wonderful,  but  no  one  has  been  able  to 
create  one  that  works  well.” 

While  Knight  Ridder  is  working  with 
Object  Design  Inc.  of  Burlington,  Mass., 
object-oriented  database  technology  is 
also  available  through  Oracle  Corp.  and 
other  companies. 

The  databased  content  won't  stop  at 
classified.  DeMilo  said.  The  classified 
project  is  just  the  first  phase  of  Knight 
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Ad  reps  become 
Web-store  builders 


by  Carl  Sullivan 

Retailers  wouldn’t  normally  take 
kindly  to  newspaper  ad  reps  who 
told  them  how  to  run  their  business¬ 
es.  But  the  Internet  has  a  way  of  turning 
things  on  its  head. 

As  newspapers  get  serious  about 
e-commerce,  many  are  redeploying  their 
ad  reps  as  Web-store  builders.  Fortunately, 
ad  salespeople  don’t  necessarily  have  to 
learn  a  single  line  of  HTML  code. 

There  are  many  companies  that  build 
online  stores  for  retailers,  but  one  compa¬ 
ny  from  New  York’s  Silicon  Alley  has 
attracted  a  lot  of  attention  in  the  newspa¬ 
per  industry  in  recent  months.  Internet 
Tradeline  is  focusing  almost  exclusively 
on  online  newspapers  by  offering  a 
turnkey  solution  to  help  keep  advertisers 
—  both  in  print  and  online.  The  company 
has  signed  up  over  KX)  newspapers  for  its 
Point  &  Shop  online  mall  product  in  the 
last  few  months.  Recent  contracts  include 
Newsday  of  Melville,  N.Y.,  the  Arizona 
Republic,  Denver  Post,  Charlotte  (N.C.) 
Observer,  Connecticut  Post  of  Bridgeport, 
Duluth  (Minn.)  News-Tribune,  and  Cape 
Cod  Times  of  Hyannis,  Mass. 

The  appeal  to  newspapers  is  the  ease  of 
implementation.  “We  don’t  have  to  worry 
about  the  programming  or  keeping  up-to- 
date  with  the  user  database,”  said  Michael 
O’Hara,  general  manager  of  Princeton 
Packet  Inc.,  a  collection  of  18  newspapers 
in  the  Princeton,  N.J.,  area.  O’Hara’s 
group  has  been  doing  e-commerce  on  its 
own  for  three  years.  Currently,  the  Packet 
Online  has  six  Web  stores  for  advertisers, 
including  a  local  cigar  store  and  the 
Princeton  University  bookstore.  The 
Packet  gets  a  percentage  of  every  sale 
through  the  Web  site. 

The  Packet  Online  will  continue  to  run 
some  of  its  own  large  sites,  but  turned  to 
Internet  Tradeline  to  help  sign  up  more 
clients.  “Our  print  salespeople  have  not 
embraced  the  Web  yet,”  O’Hara  noted.  “I 
see  the  Point  &  Shop  program  as  Internet 
training  wheels  for  our  print  reps  because 
the  whole  concept  is  very  simple  to  sell 
and  explain.” 


At  the  Denver  Post,  new  media  manag¬ 
er  Kim  Logan  agreed.  “It’s  something  our 
print  reps  can  sell  without  a  lot  of  knowl¬ 
edge  about  the  Internet.”  she  said. 

Internet  Tradeline  provides  training  and 
promotional  materials  to  newspaper  ad 
staffs.  “We  want  to  make  explaining  the 
product  as  easy  as  pos¬ 
sible,”  said  Leonid  “|  see  the  F 

Khutorsky,  president 
of  the  firm.  Retailers  program 
are  given  an  easy-to- 
use  interface  that  trainillC 

allows  them  to  quickly 
change  the  merchan-  for  OUr  p 
dise  available  for  sale 
on  the  Web  and  to  track  orders  and  credit 
card  transactions.  “Store  owners  might  be 
skeptical  at  first,  but  after  using  it  for  a 
while,  they  see  how  easy  it  is  to  do,” 
Khutorsky  said. 

Internet  Tradeline  also  encourages 
newspapers  to  develop  incentive  programs 
for  ad  reps.  The  New  York  Post,  for  exam¬ 
ple,  pays  reps  SKX)  for  every  retailer  they 
bring  into  the  Post's,  online  mall. 

Most  papers  are  running  print  ads  that 
spotlight  their  online  commerce  ventures. 
These  ads  attract  other  merchants, 
Khutorsky  said. 

Internet  Tradeline  charges  retailers  $100 


“I  see  the  Point  &  Shop 
program  as  Internet 
training  wheels 
for  our  print  reps.” 


'  I  I  zl  •!  r.m'.’i  : 


a  month  to  maintain  the  store.  (The  first 
three  months  are  free.)  That  $100  is  split 
with  the  newspaper  partner,  as  is  a  5% 
commission  of  every  online  sale.  As 
e-commerce  becomes  more  popular,  higher 
rents  will  be  charged,  Khutorsky  predicted. 

At  the  Community  Newspaper  Co.  in 
Needham,  Mass.,  interactive  project  man¬ 
ager  Tammy  Langmeyer  has  been 
researching  various  e-commerce  vendors 
for  about  three  months.  The  company’s 
Web  site.  Town  Online,  currently  has 
about  40  mini-Web  sites  for  local  mer¬ 
chants,  but  none  are  conducting  transac¬ 
tions  online.  “We’ve  had  requests  from  our 
merchants  to  add  the 
Oint  &  Shop  capability  to  do  trans¬ 

actions,”  Langmeyer 

IS  Internet  said. 

Comprising  110 
wheels  newspapers,  the  com¬ 

pany  originally  chose 
int  reps  Viaweb,  but  that  deal 

fell  apart  after  the 
company  was  bought  by  Yahoo!,  which 
changed  the  name  of  the  group  to  Yahoo! 
Store.  The  group  hopes  to  choose  a  new 
e-commerce  partner  by  mid-November. 
Langmeyer  said  she’s  considering  a  num¬ 
ber  of  vendors,  including  InfiNet  of 
Norfolk,  Va.,  iCat  Corp.  of  Seattle, 
Intershop  Communications  Inc.  of  San 
Francisco  and  Internet  Tradeline. 

“We  want  something  that’s  fairly 
turnkey,  and  we  want  to  hit  the  ground 
running,”  Langmeyer  explained.  “We 
want  to  be  innovative.  We  don’t  necessar¬ 
ily  want  to  do  what  most  newspapers  are 
doing.”  BB 


InfiNet  offers  free 
charity  shops 


InfiNet,  a  competitor  of  Internet 
Tradeline  and  a  Joint  venture  of 
Gannett  Co.  Inc.,  Knight  Ridder  and 
Landmark  Communications,  has 
announced  a  free  online  community  giv¬ 
ing  program  called  “We  Care.” 

InfiNet  is  offering  free  online  hosting 
and  technical  support  for  newspapers 
that  want  to  bring  an  e-commerce  com¬ 
ponent  to  their  annual  holiday-giving 
programs. 

Open  Market  Inc.  of  Burlington, 
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Mass.,  is  providing  free  ShopSite  soft¬ 
ware  which  allows  online  publishers  to 
set  up  electronic  storefronts  for  the  sale  of 
items  and  tickets  to  benefit  charities,  or  to 
accept  cash  donations. 

Participating  newspapers  so  far  include 
the  San  Jose  (Calif.)  Mercury  News, 
Detroit  News,  Greensboro,  N.C.,  News  & 
Record,  Greenville  (S.C.)  News  and 
Norfolk,  Va.,  Virginian-Pilot. 

InfiNet  provides  online  publishing  ser¬ 
vices  for  newspapers  and  ISP  services.BB 
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Localize  studies 
from  med  journals 

Medical  journals  can  be  quickly  searched 
online  for  story  ideas  about  health  issues 


by  Charles  Bowen 

Medical  journals  provide  scores  of 
leads  each  month  that  can  be 
localized  for  stories  about  your 
region’s  hospitals,  doctors’  clinics,  schools 
and  government  offices.  For  instance: 

•  It’s  flu  season.  Are  your  area’s 
health  professionals  up-to-date  on  their 
reading  about  current  research  regarding 
vaccines  and  the  safety  of  children  and 
the  elderly? 

•  There  is  an  alarming  rise  in  the  num¬ 
ber  of  tuberculosis  cases  across  the  coun¬ 
try.  What’s  the  reaction  in  your  area’s  hos¬ 
pitals  to  new  studies  that  explore  factors 
related  to  in-hospital  deaths  among  TB 
patients?  An  enterprising  reporter  can  take 
a  medical  study  to  local  health  officials  for 
comment. 

•  Researchers  are  taking  a  new  look 
into  what  some  see  as  the  critical  role  that 
stress  and  mental  attitude  play  in  building 
the  body’s  defenses.  How  does  the  med¬ 
ical  establishment  at  your  nearest  medical 
school  view  this  new  approach  to  the  “Tao 
of  immunology”? 

These  same  journals  are  great  resources 
for  tracking  down  rumors  and  covering 
the  hot  medical  stories  of  the  day.  Are 
doctors  really  taking  a  new  look  at  aspirin 
as  a  possible  deterrent  for  colon  cancer? 
What’s  this  about  a  new  breakthrough  on 
the  battle  against  the  common  cold?  Are 
there  still  stories  to  be  done  about  Viagra? 

The  problem,  of  course,  is  that  publica¬ 
tions  like  the  Journal  of  the  American 
Medical  Association  and  the  Nen'  England 
Journal  of  Medicine  do  not  routinely 
come  in  the  newsroom’s  mailbag.  Instead, 
these  hefty  magazines  reside  in  the  refer¬ 
ence  section  of  the  public  library  or  the 
reading  room  of  the  local  university,  and 
no  one  has  time  to  spend  an  afternoon 
each  week  browsing  through  them. 

Now  you  don’t  have  to.  In  fact,  even  the 
medical  community  is  not  reading  the 
journals  that  way  anymore.  All  the  top 

www.mediajnfo.com 


medical  publications  are  on  the  Net,  and  a 
new,  free  medical  data  site  provides  one- 
stop  shopping  for  all  of  the  best  ones. 

WebMedLit  tracks  nearly  two  dozen 
medical  journals,  is  updated  nightly,  and 
can  be  searched  by  keyword  or  browsed  by 
category.  To  use  this  powerful  resource, 
visit  the  site  at  www.webmedlit.com. 

The  introductory  page  offers  three 
ways  to  get  at  the  data.  Along  the  left  side 
is  a  list  of  the  journals  currently  being 
tracked  by  the  site  and  the  date  of  the 
most  recent  issue.  Each  name  is  hyper- 
linked,  so  you  can  click  on  it  to  go  direct¬ 
ly  to  the  publication’s  own  archives,  with 
back  issues,  current  articles  and  related 
features. 

In  the  center  of  the  introductory  screen 
is  a  list  of  clickable  categories,  such  as 
AIDS,  cardiology,  women’s  health,  can¬ 
cer  and  oncology,  diabetes,  gastroenterol¬ 
ogy,  neurology  and  immunology.  Click 
on  any  to  get  the  site’s  selection  of  best 
recent  articles  in  the  field  from  assorted 
publications. 

At  the  bottom  of  the  site’s  main  page  is 
a  search  field.  Enter  a  word  or  phrase  and. 
using  the  Excite  search  technology,  the 
site  lists  matches.  Excite  assigns  a  per¬ 
centage  at  the  left  of  each  title.  The  closer 


to  100%,  the  more  confident  the  search 
engine  is  that  the  document  fits  your 
needs. 

The  ratings  are  generated  automatical¬ 
ly  and  compare  information  on  the  Web 
against  the  keyword  or  phrase  you  enter. 
All  articles  retrieved  —  either  by  key¬ 
word  search,  category  browsing  or  direct¬ 
ly  from  the  publications  —  are  listed  as 
hyperlinked  headlines.  Click  on  any  to 
see  the  complete  article,  then  use  your 
browser’s  menu  bar  options  to  print 
and/or  save  the  article. 

Of  particular  interest  to  your  business 
reporting  staff  —  and  to  writers  looking 
for  quotable  comments  on  various  social 
issues  —  is  the  site’s  link  to  the  “medical 
economics”  category.  Click  on  it  to  see 
articles  from  various  journals  on  subjects 
ranging  from  the  costs  of  caring  for  an 
aging  population.  Medicaid  and  Medicare 
and  health  maintenance  organizations,  to 
editorials  on  assisted  suicide  and  quality- 
of-life  issues. 

Here  are  some  other  considerations  for 
using  this  gateway  in  your  reporting: 

1.  The  site  concentrates  on  the  newest 
of  the  medical  reports,  with  a  focus  on 
clinical  topics  and  human  epidemiology. 
For  articles  older  than  about  six  weeks, 
check  out  the  National  Library  of 
Medicine’s  Medline  database  at 
www.medportal.com. 

2.  All  of  WedMedLit’s  links  point  back 
to  the  original  articles  or  abstracts  at  the 
publisher’s  own  Web  sites.  Sites  provid¬ 
ing  only  tables  of  contents  are  not  tracked 
by  the  site. 

3.  In  topical  reports,  the  newest  med¬ 
ical  literature  resources  are  always  at  the 
top  of  the  page,  so  regular  visitors  have 
easy  access  to  the  most  recent  titles.  WM 
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boomed.  “Now  it’s  back  to  reality." 
Despite  the  curtailed  activity  of  interest  in 
investments,  she  said,  newspapers  “get 
their  fair  share”  of  advertising  because 
they  are  equipped  to  work  on  fast  turn¬ 
arounds,  she  said. 

Some  financial  services  firms  declined 

Image  ad  spending  dips,  retail  sales  look  positive  to  comment  about  their  advertising  bud¬ 
gets,  while  others  said  they  had  no  imme¬ 
diate  plans  to  cut  back. 

by  Rob  Lenihan  business  papers  favored  by  Wall  Street  Still,  some  newspapers  are  feeling  a 

advertisers  —  experienced  sharply  lower  bearish  wind.  “Mutual  fund  advertising 
ewspaper  advertising  managers  are  third-quarter  advertising  volume.  Other  has  definitely  softened,”  said  Colleen 

preparing  for  some  potential  soft-  newspapers  have  seen  a  dip  in  recruitment  Dolan,  general  advertising  sales  manager 

ness  next  year  —  especially  in  the  and  real  estate  ads.  for  the  Chicago  Tribune.  “We  just  did  a 

financial  services  category.  Miles  Groves,  chief  economist  for  the  third-quarter  mutual  fund  review,  and  it 

Several  advertising  directors  say  the  Newspaper  Association  of  America,  said  was  softer  than  expected.  And  some  of  the 

Asian  economic  crisis  and  Wall  Street  Dow  Jones  relies  more  heavily  on  finan-  traditional  repeat  advertisers  have  cut 

slump  have  taken  the  wind  out  of  the  cial  services  advertising  than  other  publi-  back  on  their  advertising.” 

financial  services  advertising,  after  sever-  cations.  And  despite  the  current  softness.  Bank  mergers  have  been  a  problem  in 

al  years  of  strong  growth  tied  to  one  of  the  Paul  Atkinson,  the  .lounuiT^  vice  presi-  several  markets  around  the  country.  Dolan 

longest  bull  markets  in  history.  dent  of  advertising,  said  financial  services  said  the  Windy  City  has  seen  four  banks 

“I  think  1999  will  be  a  challenging  companies  “are  much  more  committed  to  implode  into  one  in  Just  a  few  years, 

year,”  said  Harvey  Hill,  director  of  nation-  advertising  than  they  were  10  years  ago.”  “It’s  like  a  Russian  egg  doll”  she  said, 
al  advertising  at  the  Philadelphia  Inciuirer  Carol  Karpa,  president  of  KDM  “You  look  inside  and  there’s  five  more 
and  Dc//7yAcvv.s.  “1  think  there  will  be  a  lot  International,  a  financial  services  media  banks.  When  you  have  fewer  advertisers 

more  volatility  than  there  has  been  in  the  buyer  in  New  York  City,  stressed  that  the  you  have  to  create  different  marketplaces, 

past  couple  of  years.  1  think  advertisers  sky  is  not  falling.  “What  I’ve  seen  to  date  They  have  multiple  things  they  will  be 

will  play  it  a  little  closer  to  the  vest  than  is  a  slight  shift  in  ternis  of  the  institution-  promoting.  It’s  our  Job  to  encourage  them 

they  have.”  al  advertisers  slowing  down  Just  a  tad,”  and  help  them  do  that.” 

For  the  most  part,  the  numbers  were  she  said.  “But  I’ve  also  seen  an  increase  in  Michael  Dawes,  financial  sales  account 

heading  up  during  the  first  half  of  this  year,  spending  from  retail  advertisers.  Those  executive  with  the  Houston  Chronicle, 

when  spending  on  financial  services  adver-  kinds  of  products  are  actually  doing  very  said  the  financial  services  category  has 

tising  in  newspapers  was  up  in  every  major  well  in  this  volatile  climate.  It’s  a  good  dropped  25%  to  33%  from  last  year.  He 

category,  except  mutual  funds,  according  time  for  them.  They  can  break  through  the  said  this  is  partially  as  a  result  of  the  Texas 

to  Competitive  Media  Reporting.  clutter  a  lot  easier.”  Home  Equity  Law.  which  went  into  effect 

Dow  Jones  &  Co.  recently  said  its  M4///  Karpa  said  the  ./on/vk/Z  benefited  from  Jan.  1.  But  mergers  have  also  been  a 
Street  Journal  and  Barron's  properties  —  the  financial  advertising  while  the  markets  factor. 

"Obviously  when  two  big  banks  merge, 
they’re  not  to  double  their  advertisers.”  he 
said.  “Investment  firms  are  down  from  last 
year.  Last  year’s  economy  was  a  lot  l)etter. 
This  year  advertisers  pulled  back  a  little.” 

Dawes  said  the  good  thing  about  the 
financial  services  category  is  that  when 
it’s  up.  “people  have  a  lot  of  extra  money 
and  are  looking  to  do  something  with  it.” 
and  when  it’s  down,  “people  are  afraid  to 
put  it  into  something  risky,  so  they  really 
do  their  homework.” 

“That’s  when  advertisers  should  really 
advertise,”  Dawes  said.  “By  getting  your 
name  out  there,  when  the  economy  is  not 
doing  well,  there’s  more  of  an  advantage 
than  when  it’s  up.” 

Margie  Cochrane,  major  accounts  man¬ 
ager  at  the  Arizona  Republic,  said  the 
financial  services  area  “has  been  extreme¬ 
ly  soft  for  several  months.” 

Though  financial  services  advertising  in  the  Wall  Street  Journal  has  dipped,  mutual  “A  lot  of  that  has  to  do  with  mergers 

funds  like  Dreyfus  and  Franklin  continue  to  promote  the  stability  of  their  portfolios.  and  acquisitions.”  she  said.  “One  of  the 
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“Mutual  fund  advertising 
has  definitely 
softened.  We  just  did 
a  third-quarter 
mutual  fund  review, 
and  it  was  softer  than 
expected.  And  some  of 
the  traditional 
repeat  advertisers 
have  cut  back 
on  their  advertising.” 


things  we  saw  on  the  investment  side  was 
some  of  the  key  players  committed  funds 
to  broadcast  (advertising),  and  we're  not 
seeing  a  concrete  indication  of  them 
returning  to  newspapers.” 

In  spite  of  this,  Cochrane  said  “  '99  will 
definitely  be  better  than  ’98.” 

“We’re  optimistic,”  she  said.  "There 
should  be  at  least  some  steady  growth,  but 
1  don’t  think  it  will  probably  be  more  than 
5%.” 

The  West  Coast  papers  seemed  a  bit 
more  optimistic.  Bartley  C.  Green,  vice 
president  of  advertising  at  the  San 
Francisco  Newspaper  Agency,  said. 
“Overall,  the  category  remains  strong.”  In 
fact.  Green  said  the  financial  services  cat¬ 
egory  has  gone  up  in  the  last  few  weeks, 
partially  because  some  of  the  large  invest¬ 
ment  firms  took  out  “don’t  panic”  type  ads 
to  comfort  nervous  investors. 

“The  Bay  area  economy  continues  to 
outpace  the  nation,”  he  said. 

Donna  Tuggle,  national  advertising 
manager  for  the  Seattle  Times,  said  similar 
conditions  prevail  in  the  Pacific 
Northwest. 

“Anything  hits  us  a  little  bit  later  than 
the  East  Coast,”  she  said.  “We’ve  had 
more  advertising  in  terms  of  seminars 
than  we  had  in  the  past.” 

Tuggle  said  she  thinks  ’99  “will  be  a 
fairly  flat  year.” 

“I  don’t  see  any  big  swings  one  way  or 
the  other,”  she  said.  “I  don’t  see  any 
gloom  and  doom.  1  think  it’s  going  to  be  a 
hard  year,  but  1  don’t  see  it  as  being  a  hor¬ 
rid  year.” 
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A  healthy 
alternative 

The  Alternative  Weekly  Network 
announced  that  its  second-quarter  billings 
for  national  and  retail  advertising 
increased  by  80%  over  the  same  period 
last  year,  bringing  total  revenue  to  $5.6 
million,  compared  to  S3.1  million  in  1997. 

The  sales  network  said  it  had  booked 
$9.2  million  for  1998  (up  78%)  and  has 
taken  in  almost  $36  million  since  it  began 
operations  three-and-a-half  years  ago. 

AWN,  a  97-member  cooperative  that 
handles  sales  and  ad  placement  for  nearly 
90%  of  the  nation’s  alternative  newsweek- 
lies,  attributed  its  strong  first  half  to  gains 
from  the  papers’  traditional  strength  — 
tobacco  and  alcohol  ads  —  and  growth  in 
other  categories,  including  fashion,  phar¬ 
maceutical  and  media.  “We  are  particular¬ 
ly  pleased  with  schedules  from  compa¬ 
nies  such  as  Bristol-Meyers-Squibb, 
Levi’s,  Lee  Jeans,  MTV,  Showtime, 
Microsoft  and  Fox  Broadcasting,”  said 
AWN  sales  director  John  Morrison. 

The  number  of  startup  alternative  pub¬ 
lications  is  on  the  upswing  said  AWN 
executive  director  Mark  Hanzilk. 

“A  lot  of  budding  publishers  are  jump¬ 
ing  in  and  doing  quite  well,”  he  added. 

—  M.L,  Stein 

The  key  to 
baby  boomers 

Every  seven  seconds,  a  baby  boomer 
turns  50. 

Advertisers  who  like  the  sound  of  that 
will  also  be  happy  to  hear  that  the  current 
senior  market  holds  about  two-thirds  of  the 
country’s  wealth,  and  there  are  more  than 
69  million  senior  citizens  in  the  U.S.  — 
more  than  the  entire  population  of  France, 
Canada,  Italy  and  the  United  Kingdom. 

With  that  in  mind,  Metro  Suburbia 
Inc.,  a  newspaper  marketing  and  sales 
representative  firm,  announced  the  forma¬ 
tion  of  the  Mature  Market  Newspaper 
Network.  It  is  designed  to  place  newspa¬ 
per  advertising  targeted  to  the  50-plus 
market  in  more  than  150  daily  newspa¬ 
pers  across  the  country,  with  a  total  circu¬ 
lation  of  more  than  9  million. 

The  network  has  signed  an  agreement 
with  Newspaper  Space  Bank,  a  national 


advertising  placement  and  billing  compa¬ 
ny,  to  place,  process  and  bill  the  ads  sold 
through  this  network. 

Robert  Schoenbacher,  vice  president  of 
sales  and  marketing  director,  said  in  a 
news  release  that  the  company  will  be  able 
to  reach  advertisers  “with  the  convenience 
of  one/order  one  bill,  and  we’ll  give 
advertisers  the  option  of  placing  ads  local¬ 
ly,  regionally  or  nationally  with  a  mini¬ 
mum  circulation  buy  of  just  one  million.” 

Seniors  represent  $1.6  trillion  in  buying 
power,  and  that  is  expected  to  increase  by 
more  than  29%  in  the  next  few  years  as 
baby  boomers  reach  50  and  beyond.  For 
more  information  about  the  network,  call 
(212)  697-8020. 

Anchorage 
advertising  kit 

The  Anchorage  (Alaska)  Daily  News 
has  just  released  its  advertising  media  kit 
online  at  http;//www.adn.com/adn/mk/. 

The  comprehensive  media  kit  lists  all  of 
the  Daily  Ney^s'  basic  advertising  rate 
cards,  such  as  retail,  national,  classified 
and  preprints,  as  well  as  many  innovative 
products,  such  as  front-page  Post-it  Notes. 
TV  news  wrappers,  polybags,  online 
advertising  programs  and  more.  In  a  news 
release,  advertising  director  Dave  Kuta 
said,  “Now  national  retailers,  advertising 
agencies,  and  third-party  buying  services 
will  have  easy  and  immediate  access  to  all 
the  information  they  need  about  Alaska 
and  the  Anchorage  Daily  News." 

Readers  get 
lucky  in  Tulsa 

Titlsa  World  readers  can  get  lucky  by 
finding  their  address  in  the  newspaper  as 
part  of  the  “Lucky  Location”  in  which  10 
local  addresses  appear  in  print  daily. 

Addresses  are  drawn  from  the  paper’s 
database  of  households  —  subscribers  and 
nonsubscribers.  Readers  who  find  their 
homes  win  cash  awards  from  $25  to  $100, 
according  to  the  amount  listed  next  to  the 
address.  Any  single-family  residence  with¬ 
in  the  World's  circulation  area  is  eligible. 

To  claim  their  prizes,  readers  must 
show  proof  of  residence  and  must  permit 
the  paper  to  use  them  in  promotional 
materials.  —  M.L.  Stein 
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The  (Ohio)  state  of  cartooning 
discussed  at  university  festivai 


by  David  Astor 

For  one  weekend.  Columbus  became 
“the  capital  of  cartooning  in 
America.” 

Those  were  the  words  of  Maus  author 
Art  Spiegelman,  one  of  over  a  dozen 
speakers  at  the  Ohio  State  Festival  of 
Cartoon  Art. 

The  speakers  included  comic  and  edito¬ 
rial  cartoonists  who  gave  talks  ranging 
from  humorous  to  hard-hitting. 

‘WATERED-DOWN  JOKES’? 

Perhaps  the  most  pointed  remarks  came 
from  Universal  Press  Syndicate  editorial 
cartoonist  Ted  Rail,  who  said,  “Editors 
claim  they  want  to  see  editorial  cartoons 
evolve  and  change,  but  they’re  stuck  in  a 
time  warp  running  cartoons  that  look  like 
MacNelly  or  Oliphant.” 

Rail  added  that  he  and  Joel  Pett  might 
have  lost  Pulitzer  Prizes  because  of  their 
unorthodox  drawing  styles.  Both  were 
finalists  in  years  (1996  and  1998)  when 
the  Pulitzer  board  opted  for  a  nonfinalist 
winner. 

The  speaker  also  said  many  papers  and 
Newsweek  magazine  prefer  editorial  car¬ 
toons  with  “watered- 
down  jokes”  and  little 
point  of  view. 

“You  can’t  tell  wheth¬ 
er  the  cartoonist  is  a 
Democrat,  Republican, 

Communist  or  Nazi 
Rail  observed. 

And  he  recalled  a  Job 
interview  where  a  news¬ 
paper  editor  asked  him, 

“Can  you  guarantee  me  no  picketers  in  the 
parking  lot?” 

But  there  is  “a  small  group  of  coura¬ 
geous  editors  willing  to  make  waves,”  said 
Rail,  who,  despite  no  staff  job,  has  over 
100  daily  and  alternative  cartoon  clients, 
freelances  for  Time  and  Fortune  maga¬ 
zines,  and  writes  a  Universal  column. 

National  Conference  of  Editorial 
Writers  president  Morgan  McGinley, 
when  phoned  for  his  reaction  to  Rail’s 
remarks,  said:  “1  think  editors  want  to  run 


interesting,  sharp  cartoons.  That’s  the 
feeling  I  get  when  I  talk  to  my  col¬ 
leagues.” 

The  New  London,  Conn.,  Day  editorial 
page  editor  added  that  his  paper  has  a  mix 
that  includes  hard-hitting  cartoons  with 
different  drawing  styles. 

Newsweek  picture  editor  Guy  Cooper, 
who  was  also  phoned,  acknowledged  that 
his  magazine  runs  a  lot  of  “funny”  editor¬ 
ial  cartoons  because  they  give  readers  “a 
little  relief  from  heavier  news  items.”  But 
he  added  that  Newsweek  publishes  some 
hard-hitting  cartoons,  too. 

A  WEEKLY  ALTERNATIVE 

Readers  looking  for  provocative  car¬ 
toons  often  turn  to  the  alternative  press. 

“derf,”  who  does  “The  City”  cartoon 
for  about  60  alternative  papers,  told  festi¬ 
val  attendees  that  these  publications  are 
“brash,  contrarian  and  muckraking  — 
almost  everything  a  daily  paper  is  not.” 

MONEY  CHANGES  EVERYTHING 

Some  dailies  shy  away  from  running 
tough  cartoons  because  they  don’t  want  to 
offend  readers,  advertisers,  publishers  or 
corporate  parents. 

But  one  Ohio  State 
speaker  said  cartoonists 
can  have  a  certain 
amount  of  freedom  if 
their  paper  is  profitable. 

“As  long  as  the 
money  comes  in.  corpo¬ 
rations  don’t  care 
whether  you  make  your 
readers  angry  or  not.” 
said  Lexington  (Ky.) 
Herald-LeaderfNorth  America  Syndicate 
cartoonist  Joel  Pett,  who’s  also  president 
of  the  Association  of  American  Editorial 
Cartoonists. 

BENSON  DOESN’T  HEDGE 

AAEC  president-elect  Steve  Benson 
certainly  doesn’t  pull  punches  in  the  car¬ 
toons  he  does  for  the  Arizona  Republic 
and  United  Media. 

“I  don’t  aim  to  please,  I  just  aim,”  he 
told  the  Ohio  State  audience.  “Our  job  is 


Part  of  a  Ted  Rail  cartoon 


to  fix  blame,  point  fingers,  puncture  pom¬ 
posity  and  give  hypocrisy  a  human  face.” 

While  Benson  uses  some  humor  to 
deliver  his  messages,  he  doesn’t  subscribe 
to  the  “attract  more  flies  with  honey  than 
vinegar”  approach.  “Who  wants  a  lot  of 
flies  around?”  he  quipped. 

COMIC  THEN,  FLORIDA  TODAY 

Brumsic  Brandon  Jr.  is  also  an  editorial 
cartoonist,  which  may  surprise  fans  of  the 
“Luther”  comic  he  did  for  the  Los  Angeles 
Times  Syndicate  until  1986.  Now,  he’s  a 
Florida  Today  editorial  cartoonist/colum¬ 
nist  —  and  father  of  “Where  I’m  Coming 
From”  cartoonist  Barbara  Brandon  of 
Universal. 

“People  joke  with  me  that  ‘your  daugh¬ 
ter’s  work  is  better  than  yours,”’  he  said. 
“I  respond,  ‘She  had  a  better  teacher!”’ 

Brandon  got  his  first  drawing  assign¬ 
ment  as  a  young¬ 
ster  in  a  mostly 
black  section  of 
Washington, 
D.C.  The  job? 
“Retouching”  a 
picture  of 

blonde-haired 
people  on  a  phar¬ 
macy  poster  to 
make  them  look 
more  like  neigh¬ 
borhood  resi- 
Brumsic  Brandon  Jr.  dents. 


Columbus 
discovers 
speakers  such  as 
Ted  Rail,  who 
criticizes  editors. 
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Patrick  McDonnell  and  Earl  the  dog 


ARTISTIC  FUR  BALLS 

Leaving  his  neighborhood  for  a  few 
days  was  fine  with  “Mutts”  cartoonist 
Patrick  McDonnell,  who,  like  his  peers,  is 
constantly  at  the  mercy  of  deadlines. 

“It’s  a  real  pleasure  to  just  be  out  of  the 
house,”  said  the  King  Features  Syndicate 
creator.  “When  you’re  a  cartoonist,  you 
don’t  get  out  of  the  house  too  much.” 

Then  McDonnell  talked  about  some  of 
his  influences,  including  “Peanuts,” 
“Krazy  Kat”  and  “Pogo.”  He  called  these 
influences  (and  other  things  that  give  him 
inspiration)  “my  fur  balls.” 

“Some  stuff  sticks  to  you.  You  digest  it 
and  hack  it  up  on  your  drawing  board. 
That’s  art!”  said  McDonnell,  whose  4- 
year-old  comic  stars  a  cat  and  dog. 

THOUSANDS  TO  GO 

“Speed  Bump”  creator  Dave  Coverly, 
also  syndicated  since  1994,  said  doing  a 
daily  comic  panel  is  fun  but  “mentally 
taxing.” 

“I  have  a  lot  of  respect  for  people 
who’ve  done  it  for  a  long,  long  time.  1 
have  1 1 ,000  cartoons  to  do  before  I  reach 
the  age  of  60. 1  think  I  have  1 1  ideas  left,” 
Joked  the  Creators  Syndicate  artist,  who, 
along  with  “Bone”  comic  book  creator 
Jeff  Smith,  was  honored  during  the  festi¬ 
val  by  the  National  Cartoonists  Society’s 
Great  Lakes  chapter. 

‘NET’  GAIN  FOR  COMICS 

Bob  Thaves  has  created  “Frank  & 
Ernest”  for  26  years  and  cartooned  for  a 
half  century.  But  he  was  quick  to  see  the 
potential  of  the  Web. 

“The  Internet  is  very  exciting  and  offers 
new  opportunities.”  said  the  speaker,  who 
has  a  3-D,  interactive  version  of  his 
New.spaper  Enterprise  Association  comic 
on  the  Web  (www.frankandemest.com). 

Recently,  the  site  also  offered  an  elec¬ 
tion  special  in  which  people  could  link 
strips  to  create  eight  possible  endings. 


STRIPS  DON’T  NEED  A  SHRINK 

There  is  “virtually”  limitless  room  in 
cyberspace,  but  not  on  print  comic  pages. 
And  many  papers,  over  the  past  few 
decades,  have  shrunk  strips  for  reasons 
such  as  a  desire  to  save  on  newsprint 
costs. 

But  is  there  another  reason  for  this 
shrinkage?  Comic  historian/critic  R.C. 
Harvey  said  the  1950s  saw  a  “simpler 
style  of  drawing”  in  then-new  strips  such 
as  “Peanuts,”  “Beetle  Bailey”  and  “B.C.” 
Some  papers,  he  added,  figured  they  could 
shrink  comics  with  that  kind  of  art. 

Whatever  the  reason  for  shrinkage, 
Harvey  thinks  it’s  “the  worst  thing  that 
can  happen  to  cartooning  as  an  art.” 

MAJOR  CARTOON  DONATION 

Speaking  of  art,  Mark  Cohen  an¬ 
nounced  that  he’s  donating  6,000  originals 
to  the  Ohio  State  Cartoon  Research 
Library,  which  co-sponsored  the  festival 
with  the  help  of  an  Andrews  McMeel 
Universal  Foundation  grant. 

Cohen’s  collection  includes  comics, 
editorial  cartoons,  self-caricatures  and 
Mad  magazine  work.  The  cartoon  dealer, 
historian  and  writer  is  also  donating  3,000 
cartoon  books. 

The  21 -year-old  library  has  over 
230,000  originals  and  20,000  books.  Its 
curator  is  Lucy  Shelton  Caswell,  who 
started  the  triennial  cartoon  festival  in 
1983.  H 
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From  Mars  and 
Venus  to  LATS 

The  best-selling  author  of  Men  Are 
From  Mars,  Women  Are  From  Venus  is 
writing  an  advice  column  for  the  Los 
Angeles  Times  Syndicate. 

John  Gray’s  twice-weekly  feature  — 
which  answers  reader  questions  about 
relationships  and  “personal  growth”  — 
has  been  purchased  by 
papers  such  as  the 
Chicago  Sun-Times, 
Denver  Post,  Detroit 
Free  Press,  Los  Angeles 
Times,  New  York  Daily 
News,  Portland 

Oregonian  and  St.  Paul 
Pioneer  Press. 

TMS  offering 
digital  TV  info 

Tribune  Media  Services  will  begin 
encoding  HDTV  information  for  its  tele¬ 
vision  listings  clients. 

Icons  indicating  high-defmition  televi¬ 
sion  and  enhanced  programming  —  digi¬ 
tal  developments  not  yet  in  wide  use  — 
will  be  available  for  all  TMS  TV  Listings 
products. 


Birthday,  BeathcUff/ 


Congratulations 
on  25  years 
in  newspapers. 

For  more  information 
about  the  cat  for  all  seasone. 
call  310-337-7003. 


CREATORS  SYNDICATE 

5777  W.  Century  Blvd.,  Suite  700 
Los  Angeles,  CA  90045 
Tel.  (310)  337-7003 
Fax  (310)  337-7625 
www.crsators.com 
E-mail:  CreSorsraol.com 


John  Gray 
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Sll  to  offer  groupware  alternative 
based  on  large  U.K.  user’s  system 


Vendor  that  made  its  mark 
with  proprietary  Tandem- 
based  publishing  systems 
leapfrogs  its  established 
competitors  into  Notes- 
based  editorial  system 

by  Jim  Rosenberg 

A  premier  purveyor  of  proprietary 
publishing  platforms  —  among 
the  last  to  acknowledge,  then  only 
partially  adopt,  industry-standard  hard¬ 
ware  and  software  —  has  decided  not  to 
play  catch-up  with  its  mostly  smaller  and 
younger  rivals. 

Years  ago  those  competitors  began 
building  new  PC/Macintosh-based  sys¬ 
tems  around  popular  applications,  notably 
Microsoft  Word  and  QuarkXPress.  A  few 
even  successfully  authored  their  own  writ¬ 
ing/editing  and  composition/layout  appli¬ 
cations  —  persisting  in  proprietary  soft¬ 
ware,  if  not  also  the  hardware,  and  making 
the  best  of  both  worlds  by  running  indus¬ 
try-specific  applications  on  open,  indus¬ 
try-standard  platforms. 

But  at  the  annual  IFRA  Congress  and 
Expo  last  month  in  Lyon,  France,  System 
Integrators  Inc.  announced  plans  for  an 
alternative  to  the  Tandem-based  editorial 
system,  which  it  will  continue  to  develop. 

Its  next-generation  alternative  for  the 
newsroom  is  based  on  work  already 
accomplished  by  one  of  its  biggest 
System/55  users.  At  least  two  users  report¬ 
edly  sounded  out  SII  about  a  similar  sys¬ 
tem  before  the  announcement. 

NOTES  IN  THE  MAIL 

For  the  past  two  years,  London-based 
Associated  Newspapers  —  publisher  of 
the  separately  produced,  2.2-million  cir¬ 
culation  Daily  Mail  and  Mail  on  Sunday 
and  440,000-circulation  Evening  Standard 
—  has  introduced  Lotus  Notes  applica¬ 
tions  and  the  Quark  Publishing  System. 

Some  users  in  London  have  been  work¬ 
ing  in  Notes  for  about  a  year  and  others 
for  half  that  long,  according  to  SII.  Only 


the  Evening  Standard  still  uses  the  up¬ 
graded  System/55  dating  from  the  1980s. 

Development  of  its  new  editorial  sys-  I 
tern  was  such  that  even  as  it  replaced  the 
System/55,  Associated  made  use  of  that 
system  and  emulated  its  workflow.  SII 
contributed  to  the  effort,  which  required 
continual  updating  of  the  Tandem  databas¬ 
es  and  QPS  system  because  different  per¬ 
sonnel  would  be  working  on  the  linked 
systems  concurrently. 

Associated  worked  with  QPS  integrator 
Press  Computer  Systems  to  develop  the 
groupware  front  end.  “They  called  us  in  to 
help  with  some  of  the  technical  things  to 
wean  them  away  from  the  old  System/55,” 
said  SII  spokesman  Kirk  Norlin.  As  the 
new  Notes-based  system  came  together, 
he  said,  SII  recognized  its  value  and 
reached  agreement  with  Associated  to 
market  its  own  version  to  other  newspa¬ 
pers.  It  relies  on  intranets  with  cross-plat- 
form  servers  and  clients  —  Associated 
uses  both  Macs  and  PCs;  it  and  SII  expect 
to  have  browser-based  clients  as  well. 

With  exclusive  rights  to  Associated’s 
work  and  continuing  as  its  system  vendor, 
SII  is  responsible  for  future  development 
of  the  new  Notes-based  system,  according 
to  Mike  Lee,  SII  executive  vice  president 
of  worldwide  sales. 

NEW  PRODUCTS,  PARTNERS 

SII  describes  its  work  with  Associated 
as  one  of  several  “collaborations”  with 
users  around  the  world  —  among  them  the 
Coyote  Express  remote  client  at  Oslo’s 
Aftenposten,  where  the  Windows-based 
“entry-level”  SII  workstation  is  used  off 
line,  then  connected  (via  dial-up  modem 
or  Internet  link)  to  the  newsroom  server. 

Now  a  Lotus  Business  Partner,  SII  says 
Notes  was  chosen  as  the  groupware  owing 
to  its  flexibility  and  to  routing  and  locking 
mechanisms  that  can  be  made  to  function 
in  ways  familiar  to  newspapers.  In  partic¬ 
ular,  by  matching  the  look  and  feel  of  its 
System/55,  said  SII,  system-changeover 
effects  on  staff  are  reduced,  smoother 
seat-by-seat  deployment  possible,  and 
training  cost  and  time  are  reduced.  The 
company  put  training  at  a  half  day. 

SII  said  its  new  system  initially  will  be 


used  to  input  and  edit  text,  with  the  later 
addition  of  applications  allowing  a  choice 
of  a  copy-driven  or  layout-driven  editorial 
environment.  Working  in  Notes  on  an 
intranet,  staffers  will  also  have  access  to 
such  tools  as  an  online  contact  database 
and  telephone  directory,  newsroom  sched¬ 
uling,  wire  service  management  and  better 
links  to  archives. 

PAGINATION  PLANS 

In  addition  to  partnerships  with  IBM 
Corp.’s  Lotus  business  and  Associated 
Newspapers,  SII  signed  a  letter  of  intent  to 
become  an  Adobe  Systems  Inc.  develop¬ 
ment  partner.  While  Associated  News¬ 
papers  handles  pages  in  QuarkXPress  via 
Quark  Publishing  System,  SB’s  arrange¬ 
ment  with  Adobe  may  lead  to  use  of  K2 
—  an  XPress  competitor  expected  to  be 
released  next  year  that  offers  tight  integra¬ 
tion  with  Adobe  Photoshop  and  Illustrator. 

“Hopefully,  when  they  come  to  market 
with  K2,  we  will  come  to  market  with 
support  of  that  composition  engine,”  said 
Lee.  In  fact,  for  a  customer  that  wants  to 
run  SB’s  Styl  composition  in  client  work¬ 
stations.  “we  are  doing  a  plug-in  to  K2,” 
he  said.  “For  existing  [SB]  customers,  this 
would  allow  them  a  migratory  path  into 
the  next-generation  Adobe  products.” 

But  Lee  insisted  that  pagination  will 
remain  open,  and  SB  will  work  with  cus¬ 
tomers  that  prefer  XPress.  Also,  beta  test¬ 
ing  of  its  own  Coyote  Layout  pagination  is 
winding  up  right  now  (see  below). 

To  suit  North  American  practices,  SB 
also  may  move  more  editing  work  and 
show  copyfit  upstream  in  the  Notes  front 
end  (Associated’s  workflow  relies  more 
heavily  on  QPS).  In  fact,  said  Lee,  SB 
would  look  at  “maybe  making  stronger 
management  of  the  whole  process.” 

MEETING  IN  MIAMI 

Privately  held  SB  announced  its  intentions 
12  days  after  it  closed  out  fiscal  ’98  with 
what  it  called  record  increases  in  revenue 
(68%)  and  new  product  sales  (more  than 
218%)  and  12  days  before  the  System 
Integrators  System  Users  Group  convened 
its  annual  meeting,  in  Miami. 

SB  was  quick  to  assure  customers. 
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including  several  that  may  upgrade  to  its 
latest  ServerNet-based  system,  that  its 
work  in  Notes  does  not  represent  a  change 
of  course.  It  called  the  Notes  project 
"totally  auxiliary”  to  its  current  systems 
—  support  and  further  development  of 
which  remains  SII’s  core  business, 
according  to  Lee. 

Introduced  more  than  two  years  ago  as 
the  centerpiece  of  SII’s  Sy.stem/77,  Ser- 
verNet.  with  its  so-called  “worm-hole” 
microprocessor  technology,  represented  a 
new  architecture  for  the  SII  system’s 
Tandem  host  computer.  Scalable  and  with 
“any-to-any”  system  routing,  it  was  created 
to  run  Windows  NT,  Unix  and  Tandem’s 
own  operating  system.  ServerNet  Inter¬ 
connect  technology  was  designed  to  meet 
the  expected  speed  and  volume  demands  of 
multimedia,  including  video  content  and 
transactional  data  (see  story,  p.  46). 

Passing  along  word  from  his  Dem  er  Post 
information  systems  department  man¬ 
agers,  who  had  just  returned  from  Miami, 
William  Bruendage  (an  SII  system  engi¬ 
neer  in  the  late  1980s)  said  the  vendor 
“didn’t  really  emphasize”  Lotus  notes  as  a 
major  change  for  the  company.  “I  think  it 
was  a  larger  announcement  at  IFRA.”  he 
said,  “than  at  this  user  group  meeting,” 
which  stressed  customer  services. 

For  the  present,  said  Paul  Lamhut,  from 
the  Ashury  Park  (N.J.)  Press  MIS  depart¬ 
ment,  it  seems  that  “everything  ...  in  their 
entire  line  of  development  is  supportive  of 
their  existing  system.”  He  said  users  in 
Miami  generally  viewed  SITs  plans  for 
Notes  as  “an  interesting  utilization  of  the 
technology”  and  an  “interesting  marriage 
of  .  .  .  companies  as  far  as  the  sources  of 
the  actual  programs  to  make  it  all  work.” 

(In  a  user  group  session  held  under 
nondisclosure  agreements.  Adobe  Systems 
provided  SII  customers  with  information 
about  its  soon-to-be  released  products  and 
the  pending  partnership  with  SII.) 

Still,  realization  of  a  Notes  system 
seemed  “far  too  far  in  the  future”  to  pre¬ 
dict  what  it  may  do  for  anyone,  said 
Lamhut,  adding  that  there  is  insufficient 
information  to  speculate  on  the  viability 
of  such  a  system. 

Probably  of  more  immediate  interest  to 
most  users  was  SB’s  progress  in  pagina¬ 
tion.  Still  in  beta  tests  at  the  Miami 
Herald,  its  Windows-based  pagination 
software  is  to  ship  “by  the  end  of  the 
year,”  according  to  Norlin.  When  it  does, 
he  added,  it  “will  work  with  the  newer 
Adobe  products”  to  be  released  next  year. 

With  about  two  weeks  left  before  his 


paper  decides  if  it  will  proceed  with  the 
product,  data  processing  vice  president 
Dave  Bauer  said  tests  were  going  well  on 
a  product  that  has  proved  “much  more  sta¬ 
ble”  than  the  earlier  OS/2-based  MTX 
pagination  (which  El  Nuevo  Herald  uses). 

Lamhut  said  SB’s  beta  version  is  in  the 
“very  early  stages  of  development,”  but 


terminals  and  expects  to  continue  doing  so 
for  several  more  years. 

Bruendage’s  bosses  reported  that  “cus¬ 
tomers  were  impressed”  with  Coyote 
Layout,  and  that  some  who  are  proficient 
on  old  pagination  declared  the  beta  ver¬ 
sion  “in  better  shape  than  MTX  ever 
was.” 


looks  like  an  “extremely  competitive  “The  Denver  Post  is  really  pushing  for 
product.”  Nevertheless,  while  Asbury  Park  it,”  Bruendage  said  of  the  software.  No¬ 
uses  SB  front  ends,  it  paginates  on  Harris  vember  delivery  of  which  is  delayed. 


OYC/Kiiwo  Delivers  1 
Superior  Qualily  1 
PrinDiigBlankels 
to  the  Newspaper  i 
HiduSliy  I 

■  Resistant  to  smashes  | 

and  web  wraps  j 

SI  Achieve  better 

print  quality  1 

I  Excellent  solid  coverage/ 

dot  reproduction 

■  Consistent  gauge  control 
±  .0008” 

■  Reduced  operating  costs  1 

■  Longer  blanket  life  | 

■  Closed  cell 

compressible  layer 

Glenpointe  Centre  West 

500  Frank  W.  Burr  Blvd. 
ieckW  07666 
(800)446-8240  Fax;  (757)  486-5689 
E-Mail;  gd@d-y-c.com 


www.mediainfo.com 


EDITOR  &  PUBLISHER  NOVEMBER  7.  1998 


45 


Moving  to  Notes-based 
editorial  systems  on  intranets 


Widely  used  and  adaptable 
all-purpose  groupware 
becomes  basis  for  new 
newsroom  systems 

by  Jim  Rosenberg 

Based  on  an  idea  that  germinated 
about  25  years  ago,  Lotus  Notes 
was  developed  by  an  affiliate  of 
Lotus  Development  Corp.,  since  acquired 
by  IBM  Corp.,  in  the  1980s  for  networked 
personal  computers. 

In  the  vanguard  of  client-server  com¬ 
mercial  software  when  it  was  introduced 
more  than  10  years  ago.  Notes  was  per¬ 
haps  the  first  widely  accepted  software  to 
exploit  local  and  wide-area  networks’ 
suitability  for  collaborative  work.  It  brings 
to  all  users  within  an  organization  all 
manner  of  communication  and  shared  and 
personal  information  resources  and  refer¬ 
ences  —  software  just  waiting  for  the 
advent  of  enterprisewide  intranets. 

Besides  its  adaptability.  Notes  can 
boast  a  broad  share  and  deep  penetration 
of  markets.  But  the  near-ubiquitous  prod¬ 
uct’s  versatility  (which  allowed  it  to  find 
its  way  into  many  news  media  companies) 
also  put  it  behind  industry-specific  solu¬ 
tions  for  the  part  of  newspapering  that 
happens  between  gathering  news  and  out- 
putting  pages:  There  already  were  superi¬ 
or  systems  for  writing,  editing,  routing, 
organizing  and  composing  content  and 
making  it  up  into  pages. 

Those  proprietary  single-vendor  sys¬ 
tems,  expensive  and  generally  well-sup- 
ported,  gave  way  to  newer  and,  at  first, 
lower-performance  systems  that  relied  on 
the  newspaper  and/or  one  or  more  vendors 
to  integrate  and  support  components  from 
several  developers. 

Whereas  .system  vendors  had  first  writ¬ 
ten  almost  everything,  by  the  time 
Microsoft  Word  and  QuarkXPress  had 
become  the  principal  applications  of 
choice,  vendors  were  writing  what  was 
needed  to  bring  together  others’  programs. 
With  adoption  of  Lotus  Notes,  the  soft¬ 


ware  that  could  productively  tie  together  a 
group  was  at  hand. 

Better  still.  Notes  clients  would  run  on 
PC,  Mac,  OS/2  or  Unix  platforms,  and 
support  for  browsers  meant  systems  could 
operate  on  intranets,  with  everyone  using 
the  same  familiar  interface. 

In  the  mid-1990s  Notes  products  for 
newsrooms  began  to  emerge  that  took 
advantage  of  such  capabilities  as  docu¬ 
ment-management  and  messaging.  Fur¬ 
ther  developments  by  these  third  parties 
and  future  versions  of  Notes  software  are 
expected  to  diminish  some  shortcomings 
for  publishing  purposes. 

FALSE  STARTS,  FRESH  STARTS 

Before  Notes  and  before  ServerNet, 
System  Integrators  had  several  false  starts 
and  fresh  starts  in  breaking  out  of  its  old 
closed  system  that  linked  highly  regarded 
newspaper-specific  Coyote  terminals  to 
Tandem’s  fault-tolerant  NonStop  mini¬ 
computers. 

Its  own  interface  developments  and  an 
alliance  with  Digital  Technology  Inter¬ 
national  sought  to  bring  the  Mac,  and 
Mac-based  pagination,  into  SII  news¬ 
rooms,  even  as  SII  developed  its  own  pag¬ 
ination  product. 

For  a  new,  PC-based  front  end,  SII 
chose  the  ill-fated  OS/2  operating  system, 
even  as  it  offered  add-on  hardware  to 
emulate  Coyote  functionality  on  Win- 

For  newspapers  faced 
with  the  “horrendous 
task  of  keeping  up 
with  technology,” 
there  are  “very  good 
fundamental  reasons” 
for  taking  a  look  at 
Notes-based  systems. 


dows/DOS  machines. 

The  DT  alliance  dissolved,  and  as  OS/2 
receded  into  history,  SII  had  Roadrunner 
software  for  a  Windows-based  front  end. 
A  more  recent  and  short-lived  alliance 
with  its  principal  Australian  competitor. 
Cybergraphic,  was  to  have  provided 
brand-new  Windows-based  editorial  and 
pagination  software  that  would  not  neces¬ 
sarily  rely  on  Tandem  servers.  In  deals 
with  DT  and  Cybergraphic,  SII  ceded  to 
its  partners  the  small  to  mid-sized  dailies 
that  once  ran  its  original  (pre -Tandem) 
System/22. 

When  the  Cybergraphic  deal  came  un¬ 
done,  SI!  stayed  its  course  on  ServerNet, 
pursued  further  development  of  Windows- 
based  editorial  and  advertising  front  ends, 
and  handed  off  midrange  customers’  sales 
and  support  to  Nova  Publishing  Systems, 
founded  by  a  former  SII  employee  and 
based  in  nearby  Auburn,  Calif. 

With  assi.sts  from  Associated  News¬ 
papers  in  the  U.K.  and  IBM’s  Lotus 
Development  and  Adobe  Systems  Inc.  in 
the  U.S.,  a  new  intranet-  and  browser- 
based  system  built  around  Lotus  Notes 
groupware  and  retaining  much  of  the  tra¬ 
ditional  System/55  look  and  feel  has  the 
potential  to  move  SII  beyond  issues  of 
operating  systems  and  system  cost  and 
scalability  for  midrange  customers. 

Beyond  the  initial  newsroom  system, 
SII  is  also  thinking  about  advertising. 
“We’re  obviously  looking  at  following 
this  strategy  through  in  all  of  the  vertical 
applications,”  said  Mike  Lee,  SII  execu¬ 
tive  vice  president  of  worldwide  sales. 

“Certainly  scalability  is  one  of  the 
attractions  of  the  groupware  approach,” 
said  Lee.  With  browser  and  intranet-based 
systems  gathering  support  in  important 
business  sectors  across  global  markets, 
and  facing  the  “horrendous  task  of  keep¬ 
ing  up  with  technology,”  said  Lee,  there 
are  “very  good  fundamental  reasons  why 
newspapers  are  having  to  look  at  this.” 

SB’s  top  sales  executive  declined  to 
speculate  on  what  role  its  traditional  sys¬ 
tems’  Tandem  host  computers  may  play  in 
future  Notes-based  systems,  other  than  to 
say  that  "Tandem  will  continue  to  be  a 
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part  of  SlI’s  offerings.” 

Later,  he  remarked,  “I  think,  from  a 
security  standpoint,  anyone  who’s  been  on 
a  Tandem  for  several  years  isn’t  going  to 
feel  comfortable  on  anything  else.” 

If  an  existing  SII  site  wants  to  change 
over  to  a  Notes-based  system  in  the  next 
year  or  two,  said  Lee,  “there  are  pieces  we 
could  start  [with]  today.”  For  new  cus¬ 
tomers,  he  continued,  SII  would  probably 
perform  needs  and  feasibility  analyses, 
based  on  each  site’s  procedures  and  work- 
flows.  In  either  case,  he  added,  Sll  antici¬ 
pates  “a  high  level  of  on-site  . . .  develop¬ 
ment.” 


ited  in  partner  IBM’s  booth). 

Landau’s  St.  Louis-based  NewsEngin 
Inc.  developed  a  suite  of  newsroom  appli¬ 
cations  that  run  on  Lotus  Notes  and  the 
Domino  server  and  sells  for  $800  per  per¬ 
son  for  a  package  of  nine  applications  and 
rights  to  use  of  the  source  code.  (Sold  sep¬ 
arately  are  a  news  librarian’s  application 


for  handling  research  requests  and  anoth¬ 
er  for  streamlining  searches  in  computer- 
assisted  reporting  —  a  product  used  by 
more  than  a  dozen  organizations,  includ¬ 
ing  the  Associated  Press. 

Hired  at  age  19  as  a  copy  clerk  for  the 
St.  Louis  Post-Dispatch,  Landau  moved 
through  general  assignment,  special  pro- 
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NOTES  ABROAD 


Associated  Newspapers  has  been  a 
leader  in  adoption  of  new  technologies  — 
everything  from  PostScript,  pagination 
and  still-video  photography  to  the  latest  in 
flexography  and  new  electronic  media. 

Nevertheless,  though  in  scale  it  may  be 
the  largest  to  adapt  Notes  to  newspapers, 
the  publisher  of  the  Daily  Mail,  Mail  on 
Sunday  and  Evening  Standard  is  hardly 
the  first:  Another  large  SII  user  in  London, 
Financial  Times 
uses  Notes  for 
Web  site;  Mirror 
Group  Newspapers 
put  Notes  to  work 
with  the  QPS  sys- 
tern  at  its  Belfast 
site;  reporters  at 
51^  ji  Oslo’s  Daghladet 
^  can  manage  assign- 

»  ®  ments  and  write  sto- 

“The  whole  ries  in  Notes  for 

proposition  of  a  editing  and  pagina- 
newsroom  system  tion  on  a  CCl- 
based  on  Notes  is  Europe  system; 
a  lot  more  credi-  Stockholm’s  Dage/ti 
ble  . . .  this  year.”  Nyheter  is  convert- 
— George  Landau  ing  from  CCI  to  a 
Notes-QPS  system. 

By  offering  a  choice  of  Notes-based 
editorial  and  pagination  or  the  new 
Windows-based  pagination  for  its 
Tandem-based  systems,  SII  may  forestall 
further  inroads  among  its  biggest  U.S. 


users  by  CCI, 


NEWSENGIN  AT  WORK 

Until  then,  .some  mid-size  U.S.  dailies 
are  already  moving  ahead  with  Notes- 
based  systems.  Though  he  has  made  soft¬ 
ware  sales  to  several  large  papers,  George 
Landau  had  two  full-system  sales  by  the 
time  he  arrived  as  a  stand-alone  exhibitor 
at  Nexpo  ’98  (the  previous  year  he  exhib- 
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jects  and  computer-assisted  reporting.  The 
last,  he  said,  “made  me  very  frustrated  at 
what  newsroom  computer  systems  could 
not  do.”  His  next  job  was  a  promotion  to 
newsroom  technology  manager.  But  when 
the  publisher  declined  to  financially  back 
his  software  product  ideas,  Landau 
resigned,  only  to  return  to  successful  work 
at  the  paper  as  a  consultant,  he  said.  Two 
years  ago  he  founded  NewsEngin,  where 
he's  happier  in  a  design  role  than  “getting 
bogged  down”  in  sales  and  marketing. 

Source  code  is  part  of  the  deal,  Landau 
said,  "to  minimize  risk”  to  users  in  the 
event  his  company  doesn't  survive.  “You 
can  build  any  widget  in  Notes,”  he  said, 
adding  that  his  objective  is  to  give  news¬ 
rooms  the  ability  to  build  custom  tools  as 
the  needs  arise  and  to  change  how  they 
think  about  software. 

Pointing  to  IBM's  backing  and  the 
Domino  server's  success,  Landau  said 
“the  whole  proposition  of  a  newsroom 
system  based  on  Notes  is  a  lot  more  cred¬ 
ible  .  .  .  this  year.”  But  he  also  acknowl¬ 
edged  “some  resistance  just  because  I'm  a 
tiny  company.” 

“1  thought  the  low  price  would  appeal 
to  people,  and  it  really  doesn't,”  Landau 
remarked  back  in  June,  wondering  if  he 
shouldn't  raise  his  price  to  be  taken  more 
seriously  by  the  Nexpo  crowd. 

NewsFront  is  the  principle  front-end 
application.  Selling  alone  for  $500  per 
seat,  its  features  include  versioning,  track¬ 
ing,  budgeting,  indexing,  previewing, 
storage,  searching,  auto-reminders  (dis¬ 
cretionary),  same-screen  editing  of  head¬ 
lines,  subheads,  bylines  and  body  copy 
(also  discretionary),  record  locking, 
length  estimation,  story  planning,  secured 
access  and  tight  integration  with  other 
applications 

Those  other  applications  are:  compre¬ 
hensive  and  searchable  contact  manage¬ 
ment  for  all  notes,  other  information,  raw 
data  and  story  drafting  (permits  writing 
heads,  subheads,  and  copy  and  estimates 
length  before  passing  to  NewsFront);  wire 
server  for  browsers  or  Notes  client; 
Internet-based  collection  of  remotely  filed 
stories,  tracking  of  photos  and  graphics 
and  their  assignments  (based  on  input 
from  u.sers  in  Atlanta  and  Ocala);  news¬ 
room  calendar;  customizable  template  for 
immediate  Web  posting  of  stories  from 
NewsFront;  an  archive  with  full-text 
indexing  and  links  to  images  of  pages, 
photos  and  graphics.  “Notes  is  a  natural 
for  an  archive  because  it's  got  the  Verity 
search  engine  built  in,”  said  Landau. 
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Landau  maintained  that  his  applications 
are  suitable  for,  and  the  latest  version  of 
the  Domino  server  is  able  to  support,  the 
demands  of  large  dailies.  He  said  the 
revamped  database  architecture  improved 
performance  and  that  servers  can  be  clus¬ 
tered  for  redundancy  and  failover. 

New  York-based  QuarkXPress/QPS 
XTension  developer  DeskNet  Inc.  pro¬ 
duced  the  two-way  NewsPage  link 
between  NewsFront's  Notes  database  and 
XPress  for  pagination  (changes  to  the  lat¬ 
ter  are  automatically  reflected  in  the  for¬ 
mer).  DeskNet  also  now  handles  sales  and 
support  for  NewsEngin  installations  that 
include  NewsPage. 

A  pioneer  in  newsroom  and  prepress 
technologies,  the  Howard  Publishing 
Group  was  the  first  major  U.S.  newspaper 
publisher  to  adopt  Notes  for  its  newsroom. 
By  mid-year,  Landau  noted,  half  of 
Howard's  Times,  serving  a  large  area  of 
northwest  Indiana  from  headquarters  in 
Munster,  was  produced  using  software 
written  by  himself  and,  for  the  most  part, 
one  person  at  DeskNet.  In  implementing 
its  intranet-based  system  using 
NewsEngin  software  (which  will  integrate 
with  Howard's  own  Web-publishing 
tools),  the  Times  has  since  converted  from 
DeskNet’s  NewsPage  to  “Broker”  —  soft¬ 
ware  developed  by  Howard  and  tailored  to 
its  operations. 

Times  president  and  publisher  William 
E.  Howard  said  earlier  in  the  year  that 
while  work  remained  on  database  manage¬ 


ment  systems  integration  and  filtering  to 
Xpress,  he  expected  by  this  fall  to  have  “a 
version  of  the  full  package  that  meets  most 
of  the  specifications  ...  for  the  project.” 

Though  the  entire  Times  newsroom 
now  works  on  NewsFront,  operations 
director  Dan  Blom  said,  “We're  still 
adding  features  to  the  [Quark]  XTension.” 
Still,  he  continued,  staff  already  can 
accomplish  more  with  the  new  system 
than  with  the  old  ArborText-based  system. 
“We  really  just  in  the  la.st  month  caught 
up,”  said  Blom,  a  newsroom  veteran  him¬ 
self,  who  explained  that  the  delay  resulted 
from  the  change  in  Quark  XTensions. 

Howard  has  no  firm  schedule  for 
rolling  out  the  new  editorial  system  to  its 
other  13  newspapers  across  the  country. 
“We've  had  a  couple  of  papers  clamoring 
for  it  already,”  said  Blom,  who  prefers 
first  to  establish  some  history  of  use  in 
Munster  and  compile  an  adequate  training 
manual. 

Blom  said  he  thought  there  had  been  no 
firm  agreement  with  DeskNet  on  how  the 
project  would  proceed  and  that  the  heart 
of  the  issue  was  an  “architecture  discrep¬ 
ancy”  regarding  accommodation  of  future 
enhancements,  including  full  integration 
of  the  asset  management  system  now 
being  built.  The  job  of  linking  his  paper's 
front  end  to  XPress  was  handed  to  a  com¬ 
pany  affiliated  with  Howard. 

Howard  has  a  stake  in  a  Pakistani  cus¬ 
tom  software  developer  whose  San  Diego- 
see  Notes  on  page  62 
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www.mediainfo.com 


CLASSIFIED  ADVERTISING 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo,com  •  eileenl@mediainfo.com 


FEATURES 

AVAILABLE 


_ CREDIT  CARDS _ 

"DEBTSMART"  is  a  weekly  column 
dedicated  to  showing  your  readers 
ACTortirv'v  thousands  of  dollars  in 

_ AjIKOIOOT  I  interest  charges  on  their  credit  cards  | 

ASTROLOGY  EVERYDAY  !  and  loans. 

Daily  horoscopes  designed  to  integrate  Press  One  Publishing  (888)  775-4410  I 
seemlessly  inta  your  newspaper  web  |  http:/ /www,dTOtSmart.com 

ENTERTAINMENT  l 

Call  Boldly  Interactive  -  ' 

(206)654-7919  “Hollywood  Behind  the  Scenes” 

or  E-mail:  sales@boldly,com  '  Hook  readers  with  insider's  view  of 

— — r; - - - 1 — ; -  what  stars  are  really  doing,  j 

Week^- Monthly  ^Camera  Ready  i  Rates  and  samples,  (800)  959-9977  | 

Time  Data  Synd,  (800)322-5101  _ ^  _  ! 

E-mail:  star2020@time-data.com  HEALTH  &  FITNESS 

AUTOMOTIVE  ARTICLES,  FILLERS^ 

~  ~  ~ — I - - -  ;  photos  all  inclusive.  Established  Stand- 

AUTOMOTIVE  NEWS,  world's  leading  ^  Alone/Monthly  health  &  fitness  news- 
authority  on  automotive  industry.  paper  alsa  available  -  protected  ter- 
Weekly  packoge  available.  Crain  ritories.  FREE  marketing  and  technical 
News  Service,  New  York:  Joe  Hanley,  |  support  provided.  FREE  SAMPLES. 
(212)  254-0890,  Fax  (212)  254-  i  Unlimited  use.  Low  Rates. 

7646.  Chicago:  Melanie  Glover  (31 2)  (800)639-5484 

649-5464,  Fax:  (312)  397-5500.  NEW  LIVING  NEWS  SERVICE 


HEALTH  &  FITNESS 


The  most  important  single  ingredient  in  the  formula  of  success  is  knowing  how  to  get 
along  with  people 

Theodore  Roosevelt 


ARTICLES,  FILLERS,  graphics  and 
;  photos  all  inclusive.  Estc^lished  Stand- 
'  Alone/Monthly  health  &  fitness  news¬ 
paper  alsa  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
I  support  provided.  FREE  SAMPLES, 
i  Unlimited  use.  Low  Rates. 

(800)  639-5484 
NEW  LIVING  NEWS  SERVICE 


SHOW  US  YOUR  COLOR! 

I  Contact  E&P's  Classified  Deportment  if 
you  like  what  you  see. 

(212)675-4380x171 

hoaelp  @  medioinfo.com 


I  WRITE  FOR  FREE 

“Diversions”  the  weekly  3-minute  comic 
short  story.  650  words,  3  recent  awards. 
Recognized  as  the  funniest  column  in  the 
history  of  Western  Civilization.  Call  for 
samples: 

(619)435-2514 
E-mail:  RMarkl  1202@aol.com 

SLIGHTLY  OFF  SUPERMOM!  Syn¬ 
dicated  columnist  Deb  Di  Sandro  (847) 
639-1232.  www.mc.net/slightlyoff 

WANT  YOUNGER  READERS?  25- 
year-old  humor  columnist  can  deliver 
young  readers  and  help  you  keep  their 
parents.  For  samples:  call  (914)  237- 
1077  ar  E-mail  DanKline@aol.com 

INTERNET  &  TECHNOLOGY 


INTERNET  AND  technology  features. 
Web  site  development  and  hosting. 

David  Matthews  (81 7)  232-8992 


_ UFESTYLES _ 

UFESTYLE  COLUMNS— TIPS  on  the  latest 
I  trends  in  Fashion,  Beauty,  Food, 
j  includes  Camera  Ready  Art,  beautifully 
1  Illustrated,  Weekly  or  Monthly,  Free 
Samples.  Selma  Casper  Associates 
(212)473-8339 


NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
www.newsmakers.net 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 

CANYOUHACKETT? 

Variety  Puzzles  Since  1 981 
Free  Samples  -  Wide  Appeal 
(877)  201 -7630  Toll  Free 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


FOR  SALE:  Internet  access  business  in 
Midwestern  state  capital.  Ideal  new 
media  business  for  growth-minded 
newspaper  group  or  entrepreneur. 
Price  is  2x  gross  of  $500,000  =  5.5x 
operating  cash  flow. 

E-mail:  JWD@sprynet.com 


FINANCIAL  SERVICES 


LIQUIDATION,  Insolvency,  CH  11, 
Emergency  Sale,  Bankruptcy,  Since 
1978.(352)  753-1856. 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(727)  786-5930 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 

THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http:  // WWW.  bol  itho.  com 


NEWSPAPER  BROKERS 


NEWSPAPERS  BROKERS 

700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
242 1 2  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-501 6 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

ar  write  Box  31 29,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymona,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 

MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 

NEWSPAPER  APPRAISERS 


NEWSPAPERS  BROKERS 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CH,  Mesa,  AZ  852 1 5 
(602)  807-7791  FAX  (602)  807-7795 


PHILLIPS  PROPERTIES,  INC, 
Consultants-lnvestments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspoper  industry" 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)421-9600 
E-mail:  bolitho@bolitho.com 
ht1p://www.bolitho.com 

NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold....  I 

We  have  sold  thousands  of  publishing  companies  since  1923  I 
call  to  discuss  your  options  In  a  sale. 
i  Confidential  Appraisal  for  ■B  Bolitho-Cribb 
i  Estat^  ESOP,  Partners,  VB  ^  AsSOCiatCS 
I  Bank,  Tax,  Stock,  Assets  p„bikation  Broker.*,  a 

„  ...  1  Appraisals  since  1923 

For  a  listing  of 

publications  for  sale,  go  to  ||||f|B  406-586-6621 

timw.cnbb.com  pg,  406-sa6-6774 

John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  59715  email:|crfl9b@iiTa.net 


NEWSPAPERS  FOR  SALE 


FLORIDA:  Atlantic  weekly  $200,000; 
HAWAII:  Community  monthly  $1 95,000; 
MICHIGAN:  Established  shopper 

$350,000,  NEW  ENGLAND:  Healthcare 
monthly  $295,000.  Mayo  Communi¬ 
cations,  (813)971-2016. 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list: 

Bill  Berger,  ATN 

1801  Exposition,  Austin,  TX  78703 
(512)  476-3950 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
ather  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  including  60 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con- 


KENNETHW.COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)451-1520 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Communit)  11 

Newspapers  O 

Check  our  References 

(214)265-9300  Ted  Rickenbacher 

Rickenbacher  Media 

6731  Desco  Dr,  Dallus,  TX  7S225 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)321-2673 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  sell  your 
newspaper  thraugh  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact; 

Eugene  A.  Mace 
USMedia  Group 
P.O.Box  227 
Crystal  City,  MO  6301 9 


PUBLICATIONS  FOR  SALE 

MONTHLY  MONTANA  Trade  Journal 
for  sale.  Presently  located  in  Butte,  Mon¬ 
tana,  but  cauld  be  moved  to  any  major 
Montana  city.  This  property  is  priced  to 
1  sell.  For  more  information,  please  call 
I  Jim  Lane  at  Lane  &  Associates  in  Deer 
I  Lodge,  Montana.  (800)  592-5990  or 
I  (406)846-1000. 


TRADE  ASSOCIATIONS 

AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributors  -  an 
organization  for  the  professional.  For 
membership  or  sponsor  info:  (877)  GO- 
AAIND,  fax:  (407)  774-6751  or  write: 
926  Great  Pand  Drive,  #1003,  Altamonte 
Springs,  FL32714. 


Editor  &  Publisher:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Cadbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 

VARIOUS  MyCro-Tek  monitors,  con¬ 
trollers  and  OLI  boxes  for  sale.  $3,000 
will  take  the  whole  lot.  For  more 
information,  please  call  Peter  Rogers  at 

(701)225-8111 

MAILROOM 

ALLMAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associotes,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 

MULLER  MODEL  227S  4  into  1  Inserter 
Can  be  seen  operational 
$58,500.  Call  (501 )  967-3595 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 


_ MAILROOM _ 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

STEPPER  MODEL  #920,  2  station. 
Supplies  included.  Excellent  condition. 
Call  Vicki  (707)  425-4646  ext.  304 

NEWSPRINT  FOR  SALE 

30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
!  (949)  644-2661,  Fax  (949)  644-0283 

PRESSES 

6  UNIT  COLOR  King  Press  with  5  roll 
stands  and  Heavy  Duty  folder.  30HP 
Drive  and  Motor.  Excellent  condition. 

I  Ed  Wazney  or  Kyle  Osteen 

(803)775-6331 

i  6  UNIT  GOSS  Urbonite  800  series 
1  press,  22  3/4"  cut-off,  two  folders. 

:  One  folder  equipped  with  Quarter 
folder.  Second  folder  equipped  with 
I  upper  former,  275  H.P.  motors  and 
I  drives.  Complete  press  with  rollstands. 
j  Currently  printing  very  good  quality. 

:  Can  be  seen  running.  Available  now. 

I  Please  call  (360)  629-9170.  All 
i  messages  returned.  $385,000. 


_ PRESSES _ 

8  UNIT  HARRIS  V- 1 5D  Press,  223/4"  cut¬ 
off  1981,  Brush  Damping,  3  units 
equipped  with  running  circumferential 
register.  One  JF-25  folder  equipped 
with  upper  former  and  Quarter  folder. 
Complete  press  with  8  position 
rollstands.  75  H.P.  motor  and  drive. 
Currently  printing  very  good  quality. 
Can  be  seen  running.  Available  now. 
Please  call  (360)  629-91 70.  All  messages 
returned.  $275,000. 

I  DON'T  SELL  YOUR  PRESS 
I  Until  You  Contact 

I  Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED;  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)648-2000 
Fax:(913)648-7750 

INLAND  NEWSPAPER 
I  AAACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 
(800)  255-6746 
Fax:  (913)  492-6217 
www.inlandnews.com 


_ PRESSES _ 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552- 1 528  Fax  (770)  552-2669 

PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (21 3)  256-7607 

WANTED  TO  BUY 

i  IMMEDIATE  NEED  FOR  MULLER 

I  MARTINI  INSERTERS  227E&227S 
;  WILL  PAY  TOP  DOLLAR 

j  Call  Chris  George  (800)  356-4886  or 
I  Fax  (81 6)  887-2762. 

;  www.midamericagraphics.com 

j  E-mail:  dkgeorge@midamerica- 
I  graphics.com 

WANTED  DEAD  OR  ALIVE 
[  Muller  Martini/Harris 

!  Inserters  &  Stitcher/Trimmers 
j  All  Mailroom  Equipment 

I  Joe  Scott  &  Associates,  Inc. 

I  (256)  997-9355/(256)  997-9656  Fax 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7  Fax  (770)  590-7267 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES" 

1  ALTERNATIVE  THAT  WORKS 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT,  INC.  | 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Southward 
(800)950-8475 
E-mail;  mns1@metro-news.cam 
WWW.  metro-  news .  com 

BLENKARN  TELEMARKETING 
Auto  pay  experts 
Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  2 18-6731 

CIRCULATION  MARKETING  GROUP 
Speciolizing  in  on-site  and  long 
distance  telemarketing  since  1 989. 

Call  Cherry  Coleman  (912)  336-2700 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 

JOHN  A.  BURKE 
j  New  York/New  Jersey 

'  ‘Crew  Sales/Training 
I  ‘Telemarketing 
I  ‘Street/Store  Merchandising 
*  Phone/Fax  (516)  588-2735 


CIRCULATION  SERVICES  i 

LEVIS  NATIONAL,  INC.  j 

Guaranteed  Quality  Telemarketing  ; 

Our  30th  Year  j 

(800)357-1008  ; 

-  I 

PRO  STARTS 

THE  TELEMARKETING  PROS  i 

EXPERTISE  IN  A  FULL  RANGE  OF  j 

SALES  SERVICES  INCLUDING  * 

DATABASE  MARKETING  ! 

TOM  ZGONC  (800)  776-6397  | 

RETENTION  TRAINING  SEMINARS  | 

STOPBUSTERS  •  STOPBUSTERS  PLUS 

BREAK  THRU  SERVICE  j 

Circulation  experts  since  1 983  I 

Alice  Kemper,  Michelle  Barton  j 

Jacqui  Tezyk,  Denise  Zagnoli  1 

(800)  671 -1 230  mpbarton@aol.com 

S&H  TELESALES  -  New  Starts  &  Circula-  , 

tion  Development.  Experienced  Phone  1 

Professionals  with  references.  NO  JOB  | 

TOO  SMALL.  Phone  (877)  77 1  -NEWS  | 

Put  all  your  eggs  in  one  basket  — and  I 

watch  them  grow  ' 

Andrew  Carnegie 


CIRCULATION  SERVICES 

SPEaRUM  MARKETING  SERVICES 
A  teleservices  solution  for 
•Cold-call  projects 
•Stop-saver  projects 
•Up-grade  projects 
•NIE  fund  raising 

Call  Doug  Reese  at  (800)  972-6778 

TELEMARKETING  ORDER  PROBLEMS? 
We  record  the  buyers  commitment, 
name,  address,  etc.  Reduce  verification 
expense  and  stops  for  “didn't  order" 
and  “bad  address". 

VERBATIM 

Mark  Peterson  (619)  230-03 1 0 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fakebrains.com 

OPERATIONS  CONSULTANTS 

FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone  (727)  586-3509 
Walt  Hempton,  Consultant 
Print  Media  &  Graphics 
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INDUSTRY 

PRESSROOM  SERVICES  . 

TRAINING 

TRAINING 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  con  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 

!  The  conditions  of  conquest  are  always 
^  easy.  We  have  but  to  toil  awhile, 
j  endure  awhile,  believe  always,  and 
i  never  turn  back 


ADVERTISING  SALES  TRAINING 
Proven  results  in  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
errors  and  customer  retention.  We 
build  teams  that  get  results! 

Call  ProMax  Training 
&  Consulting,  Inc.  (8(X))  898-0444 


PREPRESS  AND  WEB  PRESS 

Training  for  single  or  double  width 
newspapers.  Consulting  and  equipment 
repair. 

Newspaper  Production  &  Research 
Center  (405)  524-7774 


NEWSPAPER  EXECUTIVE  SEARCH  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

1  “Executive  search,  recruitment  and 

placement  services. ..to  fit  your  needs.” 

im 

1  Haas, Watkins  &  Associates 

j  713-977-8955  Fax  713-977-9656 

ij  e-mail:  rhaas@rhaas.com 

Ron  Haas 

Get  the  Scoop  First  and  Lick  the  Competition 

AutoTrack"  puts  4  billion  integrated  records  at  your  fingertips. 
Identify,  locate  and  profile  anyone  in  the  nation  right  from  your 
computer. 

1-800-279-7710  V 


AutoTrack  ■ 

^  The  Investigelor's  Edge- 


B6RATFU1fETO>|pR  PUBLISHING  SYSTEMS 


Www.linopress.com 


or  Call:  Rick  Shafranek  at  51^34-2077 
email:  rick.shafranek(2)linopress.com 


For  Business  Card  advertising, 
call  (212)  675-4380,  ext  171, 170 
Contract  rates  available 


Did  you  know...  9  ;  ; 

37.49%  of  all  stops  (excluding 
non-payment)  are  the  result  of 
product  related  reasons. 

Source:  Ver-A-Fast  Corooration,  1998  data 
1-800-327-8463 
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CLASSIFIED 


HELP  WANTED 


ACADEMIC 

AD/PUBLIC  RELATIONS 
ASSISTANT  PROFESSOR 
Responsibilities:Teach  courses  in  PR 
principles/writing,  ad  principles/ writing 
and  mass  communications.  Secondary 
specialization  might  be  in  graphics,  visual 
communications  or  web  communications. 
Advising  the  student-run  PR  and  Ad 
agency.  Qualifications:  Ph.D.  in  jour¬ 
nalism  or  related  field  preferred;  masters 
required.  Professional  PR/Ad  work 
essential.  Send  application  letter,  resume, 
3  current  reference  letters:  Susan  Fleck, 
Franklin  College,  501  E.  Monroe  Street, 
Franklin,  IN  461 31 . 

DIREaOR 

Office  of  Student  Media 
Louisiana  State  University  and 
A  &  M  College 

Baton  Rouge,  Louisiana 

Louisiana  State  University  invites  appli¬ 
cations  for  the  position  of  Director, 
Office  of  Student  Media,  and  Profes- 
sional-in-Residence,  Manship  School 
of  Moss  Communication.  This  will 
be  a  1 2-month  joint  appointment  split 
between  the  units. 


A  Master's  degree,  significant  experi¬ 
ence  in  print  or  broadcast  media  and/ 
or  managing  student  media  pub¬ 
lications,  and  teaching  ability  in  mass 
communication  are  required.  A  proven 
ability  to  lead  a  multi-faceted  business 
operation  ond  a  knowledge  of  current 
journalistic  use  of  computers  are  also 
required. 

The  successful  applicant  will  serve  as 
the  chief  administrative  and  fiscal 
officer  for  Student  Media  and  will 
supervise  all  Student  Media  activities, 
teach  courses  each  semester  in  Mass 
Communication,  and  perform  other 
service  obligations  as  required  by  the 
Office  of  Student  Media  or  the 
Manship  School. 

Review  of  applications  will  begin  on 
December  1  st  and  will  continue  until 
the  position  is  filled.  Submissions  must 
include  a  letter  of  application,  a  cur¬ 
rent  vita  and  the  names  of  three 
references.  Applications  should  be  sent 
to: 

Dean  John  Maxwell  Hamilton 
Choir,  Search  Committee 
Manship  School  of 
Mass  Communication 
Louisiano  State  University 
Ref:  #00601 4 

Baton  Rouge,  LA  70803-7202 

LSU  IS  AN  EQUAL  OPPORTUNITY/ 
EQUAL  ACCESS  EMPLOYER 


MAKE  YOUR  classified  ad  Stand  Out 
by  adding  Color.  Contact  E&P's 
Classfied  Department  for  rates  and 
options. 

(212)675-4380 
EiWi  Loim,  x170 
eilotnl  C  moowinfo.conii 
HaialPr«uu,x171 
hazolpOmodioinfo.com 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  eiieeni@mediainfo.com 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR,  tenure-track, 
beginning  August  1999.  Duties  include 
teaching  courses  in  new  media  (e.g. 
online  journalism,  Web  site  design) 
and  a  conceptual  area  (communication 
policy  preferred,  other  areas  con¬ 
sidered).  Strong  journalism  background 
required;  minimum  two  years  in 
new  media.  Graduate  degree  required, 
Ph.D.  preferred.  Screening  begins 
November  15,  1998.  Send  letter, 
resume,  professional  work  samples 
or  URL  showing  Web  site  development, 
three  letters  of  recommendation  to  John 
Erickson,  Chair,  Faculty  Search  Com¬ 
mittee,  School  of  Journalism  and  Mass 
Communication,  THE  UNIVERSITY  OF 
IOWA,  Iowa  City,  lA  52242.  The  Uni¬ 
versity  of  Iowa  is  an  affirmative  action/ 
equal  opportunity  employer.  Women 
and  minorities  are  encouraged  to 

apply _ 

JOURNALISM:  Assistant  Professor/  1 
Instructor,  Tenure  Trock.  Teoch  all 
levels  of  journalism  courses,  preferably 
in  both  print  and  electronic  journalism. 
Ability  to  teach  general  communication 
courses  o  plus.  Background  in  interna¬ 
tional  communication  or  another  com¬ 
munication  field  a  plus.  Master's 
degree  and  a  record  of  professional 
work  required;  Ph.D.  preferred.  Dem¬ 
onstrated  excellence  in  teaching 
preferred.  Appointment  begins  August 
1999.  Initial  appointments  are  for  two 
years.  Salary  and  benefits  are  highly 
competitive.  Send  a  letter  of  applica¬ 
tion,  curriculum  vita,  graduate  tran¬ 
scripts,  teaching  evaluations  (if  availa¬ 
ble),  samples  of  work,  statement 
of  teaching  philosophy,  and  three 
letters  of  reference  to:  Dr.  Alex 
Nesterenko,  Director,  School  of  Com¬ 
munications,  Grand  Valley  State  Uni¬ 
versity,  1  Campus  Drive,  Allendale,  Ml 
49401-9403.  DEADLINE:  Materials 
must  be  postmarked  by  December  1 8, 
1998.  Grand  Valley  is  an  Equal  Oppor¬ 
tunity,  Affirmative  Action,  Americans 
i  with  Disabilities  Act  Institution. 

I  - 

,  MIAMI  UNIVERSITY'S  journalism  pro¬ 
gram  invites  applications  for  a  tenure- 
track  position  at  the  rank  of  assistant  pro¬ 
fessor  beginning  August  1 999.  The  suc¬ 
cessful  candidate  will  join  other  faculty 
I  in  teaching  240  print  majors  as  well  as 
j  public  relations,  broadcasting  and 
English  education  students.  Must  be 
i  able  and  willing  to  teach  classes  rang- 
I  ing  from  introductory  newswriting  to 
I  acfvanced  courses  involving  special 
’  topics.  Candidates  should  also  have 
j  experience  in  the  print  media  and 
j  classroom.  A  minimum  of  a  Master's 
i  degree  is  required.  Expertise  in  com- 
I  puter-assisted  reporting  and  computer 
!  technology  as  it  applies  to  journalism  is 
1  desired.  Salary  based  on  qualifica- 
j  tions. 

1  Applicants  should  send  cover  letter, 
j  resume  or  c.v.  ond  samples  of  journal- 
j  istic  work  or  scholarly  publications, 
along  with  the  names  of  three 
j  references  to  Dianne  Sadoff,  Chair, 

1  Department  of  English,  Miami  Univer- 
j  sity,  Oxford,  OH  45056.  Application 
I  reviews  begins  December  1 1  and  con¬ 
tinues  until  position  is  filled.  Miami 
1  University  is  an  equal  opportunity/ 

!  affirmative  action  employer. 


ACADEMIC 


SEAHLE  UNIVERSITY  is  seeking 
applicants  for  a  tenure-track  Assistant 
Professor  position  in  visual  commu¬ 
nication/journalism  beginning  Fall 
1 999.  The  successful  applicant  wNl  teach 
undergraduate  courses  in  visual  commu¬ 
nication  literacy;  creating  visual 
messages  in  the  video,  print  and 
Internet  media;  and  mass  media  cultural 
impacts  and  history. 

QUALIFICATIONS:  Appropriate  ad¬ 
vanced  degree,  excellent  teaching 
experience,  and  relevant  professional 
experience.  Review  of  files  will  begin 
January  5. 

The  Communication  Department  offers 
strong  major-oriented  programs  in 
Journalism/Public  Relations  and  in 
Communication  Studies  Rhetoric.  We 
seek  applicants  who  combine  theoreti¬ 
cal  and  applied  perspectives  on 
communication,  are  committed  to 
teaching  students  to  understand  visual 
media  as  an  important  and  influential 
means  of  communication,  and  are  able 
to  prepare  students  to  make  a  dif¬ 
ference  with  the  messages  they  pro¬ 
duce. 

To  apply,  please  send  a  letter  of 
application  addressing  your  interest  in 
the  University's  mission,  vita,  letters  of 
recommendation,  evidence  of  teaching 
effectiveness,  and  a  small  selection  of 
representative  professional/ scholarly 
work  to  Chair,  Communication  Depart¬ 
ment,  Seattle  University,  900  Broadway, 
Seattle,  WA  981 22. 

Seattle  University  is  an  Equal  Oppor¬ 
tunity,  Affirmative  Action  Employer 


THE  UNIVERSITY  OF  TEXAS 
AT  AUSTIN 

The  Department  of  Journalism  is  seek¬ 
ing  applicants  for  a  tenure-track  assis¬ 
tant  professor  with  specialization  in  Vis¬ 
ual  Design  and  Communication. 
Expertise  in  Multi-media/New  Media/ 
On-line  Journalism  is  highly  desirable. 
Significant  professional  journalism 
experience  is  expected,  and  the  termi¬ 
nal  degree  (Ph.D.  or  M.F.A.)  is  pre¬ 
ferred  but  not  required. 

The  Department's  curriculum  will  soon 
require  that  students  establish  a  visual 
communication  proficiency  and  will 
add  a  Multi-Media  Area  of  emphasis, 
while  providing  opportunities  for  flexi¬ 
ble  and  convergent  training  across 
more  traditional  areas.  Strong  con¬ 
sideration  will  be  given  to  appliconts 
who  can  work  effectively  across  these 
areas,  which  include  a  nationally 
regarded  photojournalism  program. 
Housed  within  a  top-ranked  College  of 
Communication,  the  Department  offers 
the  B.J.,  the  M.A.  (vdiich  includes  a  pro¬ 
fessional  track),  and  the  Ph.D. 

The  Department  is  committed  to  achiev¬ 
ing  diversity  in  its  faculty,  students,  and 
curriculum,  and  it  welcomes  applicants 
who  can  help  achieve  these  objectives. 
Salary  and  rank  are  commensurate 
with  qualifications. 

Screening  of  applicants  will  begin  Jan¬ 
uary  8,  1999,  and  continue  until  the 
position  is  filled.  Send  vita,  names  of 
three  references,  and  a  statement  of 
interest  in  the  position  to: 

Professor  James  W.  Tankard,  Jr.,  Chair 
Visual  Design/ 

New  Media  Search  Committee 
Department  of  Journalism 
The  University  of  Texas 
Austin,  TX  7871 2 


_ ACADEMIC _ 

THE  AMERICAN  UNIVERSITY  IN 
CAIRO.  Two  faculty  openings  in  the 
Department  of  Journalism  and  Mass 
Communication: 

ADVERTISING  AND 
PUBLIC  RELATIONS,  Job  #1  -JR 
Teach  primarily  beginning  and  advanced 
advertising  and  public  relations  courses. 
Ph  D.  degree  plus  professional  ex¬ 
perience  or  M.A.  degree  plus  subs¬ 
tantial  professional  experience  required. 

DESIGN  AND  EDITING,  Job  #2-JR 
Teach  primarily  news  publication  and 
web  page  design  and  editing.  M.A., 
M.F.A. ,  or  Ph.D.  required.  Ability  to 
work  in  QuarkXPress  or  Pagemaker, 
Photoshop  and  Digital  Imaging.  Pho¬ 
tography  experience  helpful  Includes 
opportunity  to  work  in  other  areas  of 
communication  depending  on  back¬ 
ground. 

For  both  positions,  university  teaching 
experience  required,  foreign  university 
experience  desirable,  and  under¬ 
graduate  degree  must  be  from  an 
American  college  or  university.  Two- 
year  appointments  (renewable)  begin 
September  1999.  Teaching  load  is 
three  courses  per  semester,  and  English 
is  the  language  of  instruction.  Rank 
and  salary  are  based  on  qualificotions 
and  experience.  For  expatriates,  hous¬ 
ing,  round-trip  air  travel  to  Egypt,  plus 
schooling  for  up  to  two  children  are 
included.  In  view  of  AUC's  protocol 
agreement  with  the  Egyptian  Gov¬ 
ernment  which  requires  specific  pro¬ 
portions  of  Egyptian,  U.S.,  and  third- 
country  citizen  faculty,  at  this  time  pref¬ 
erence  will  be  given  to  qualified  appli¬ 
cants  who  are  U.S.  citizens.  Mail  letter 
of  application  specifying  job  number 
j  with  curriculum  vitae  to  Dr.  Earl  Sul- 
I  livan.  Acting  Provost,  The  American 
University  in  Cairo,  420  Fifth  Avenue, 
3rd  Floor-EP,  New  York,  NY  10018- 
2729,  before  December  1,  1998.  The 
American  University  in  Cairo  is  an 
Equal  Opportunity  Employer. 


j  ADMINISTRATIVE _ 

I  ASNE  EXECUTIVE  DIREaOR 

I  The  American  Society  of  Newspaper 
j  Editors  seeks  a  seasoned  manager  with 
j  journalism  and  association  experience 
(volunteer  or  paid)  to  lead  its  head¬ 
quarters  staff  based  in  Reston,  VA.  The 
society  seeks  a  detail-oriented,  creative 
thinker  who  can  work  effectively  with 
i  busy  editors,  prominent  public  figures, 
other  members  of  the  public,  funders, 

I  staff,  etc.  A  varied  and  challenging 
I  position,  duties  include  working  with 
j  the  leadership  of  ASNE,  overseeing 
j  arrangements  for  the  annual  conven¬ 
tion,  hands-on  editing,  writing  funding 
proposals,  heading  a  seven-person 
staff,  and  managing  a  cash  flow  that 
exceeds  $2  million  annually.  Pleasant, 
professional  atmosphere  at  the  Amer¬ 
ican  Press  Institute  building.  The  job 
description  is  published  on  ASNE's 
homepage  www.asne.org/kiosk/ news/ 
jobdescription.htm  Exceptional  benefits 
package.  Equal  Opportunity  Employer. 
Reply  by  December  1 5  to  ASNE  Search 
Committee,  1 1690B  Sunrise  Valley  Drive, 
Reston,  VA  20191-1409.  Fax:  (703) 
453-1133. 


I 
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CLASSIFIED 


HELP  WANTED 


_ ADMINISTRATIVE _ 

CENTRAL  MICHIGAN  NEWSPAPERS, 

Inc.  (CMN)  publishes  a  daily  newspa¬ 
per,  13  shopping  guides,  and  several 
special  publications.  Recent  expansion 
includes  nine  additional  publications,  : 
with  total  distribution  reaching  over 
360,000  households.  We  are  now 
searching  for  key  professionals: 

CIRCULATION  DIRECTOR:  Responsible 
for  circulation  of  the  daily  newspaper 
and  some  publications. 

GENERAL  MANAGER:  Responsible  for  ' 
program  and  daily  operations  for  : 
several  shoppers. 

DIRECTOR  OF  SALES  &  MARKETING. 
Responsible  for  revenue  growth, 
managing  multiple  offices.  Will  assume  , 
a  major  role  in  sales  training,  moti-  \ 
vation,  and  business  development. 

SPORTS  WRITER/EDITOR:  Will  write,  ‘ 
design,  edit  and  manage  sports  cover¬ 
ing  18  high  schools  and  two  colleges, 
including  a  Division  One  university. 

A  leading  mid-Michigan  employer, 
(CMN)  offers  a  competitive  salary/ 
benefits  package,  incentives  for  results 
achieved,  team  environment,  growth 
opportunities. 

If  interested,  please  send  resume  to  I 
Employment  and  Training  Manager, 
Central  Michigan  Newspapers,  Inc., 
P.O.  Box  447,  Mount  Pleasant,  Ml  | 
48804-0447,  Fax:  (517)  773-0382, 
Phone:  (51 7)  772-2971 ,  After  5:00  p.m.  ' 
(517)775-6411 

EOE 


CHALLENGING  PUBLISHER  position 
open  for  small  west  Texas  daily.  Com- 
pensatian  $42K  plus  bonus  and  bene¬ 
fits.  If  interested  contact  Ned  Cantwell, 
c/o  Pecos  Enterprise,  P.O.  Box  2057, 
Pecos,TX79772-3211. 

Call  (505)  885-5897  or 
E-mail:  cantwell@caverns.com 


CONSULTANT 

Newspaper/Printing/Management 
Interim  position  to  assist  president  with 
hiring  additional  staff,  and  reorganiza¬ 
tion  of  company  experiencing  fast 
growth.  Financially  sound,  long  estab¬ 
lished  company  with  good  industry 
reputation.  Send  resume,  references, 
etc,,  to  CONSULTANT,  P.O.  Box  303, 
Bellevue,  OH  4481 1 . 


GENERAL  MANAGER 
Incredible  newspaper  adventure  for 
entrepreneurs.  Leaders  needed  to  build 
high-growth  teams  at  start-up  Califor¬ 
nia  dailies.  Hands-on  experience 
required:  news,  sales,  technology,  and 
team-building.  Competitive  compensa¬ 
tion  and  equity  for  risk-taking  leaders. 

E-mail:  info@cielocapital.com 

GENERAL  MANAGER  for  central  Ohio 
county  seat  weekly  with  3  satellite 
weeklies,  people/cammunity/profit  ori¬ 
ented.  Experience  all  phases,  fast 
track  ta  publisher.  Send  resume, 
availability,  and  salary  requirements  to 
General  Manager,  P.O.  Box  268,  Fre¬ 
mont,  OH  43420. 


FAX  your  ad  to  212  4929  «1259 


ADMINISTRATIVE _ 

GENERAL  MANAGER 

Excellent  opportunity.  Prize-winning  . 
weekly  in  western  Massachussets  city, 
looking  for  independent,  energetic,  j 
experienced,  self-starter  to  build  sales. 
$30K+  incentives.  Send  resume  to  Box  ' 
08687,  Editor  &  Publisher. 

ADVERTISING  ^ 

ADVERTISING  DIREQOR 

We  are  seeking  to  fill  the  top  job  in  the 
advertising  department  of  the  flagship 
newspaper  of  one  of  the  nation's  ' 
larger  publicly  traded  companies.  ! 

As  Advertising  Directar,  you  would  be 
expected  to  achieve  company  goals  in  | 
all  areas  including  retail,  preprints,  ' 
classified,  national,  co-op,  audiotext  < 
and  our  website.  Additionally,  you 
would  lead  the  advertising  department 
managers  for  two  weekly  groups  of 
newspapers.  Overall,  there  are  over 
120  employees  in  the  advertising 
division. 

The  successful  candidate  will  be  able  to 
coach  our  sales  managers  and  account 
executives  on  a  daily  basis  through 
training  and  face  to  face  calls  on 
advertisers  of  all  types.  Your  attention 
I  to  detail  will  be  critical  to  your  success. 

:  Please  send  your  resume  with  cover  let- 
;  ter  to  Box  08668,  Editor  &  Publisher. 


ADVERTISING  DIREaOR 

You've  been  promoted  and  given  a 
larger  office,  maybe  even  a  window? 
And  something  is  still  missing?  Could  it 
be  you're  not  challenged  enough?  Do 
you  feel  there's  still  more  you  need  to 
accomplish  to  prove  yourself  to  your 
satisfaction? 

This  Zone  5,  30,000  daily  is  seeking 
the  Ad  Director  who  thrives  on  going 
where  no  Ad  Director  has  gone  before 
—  out  into  the  community.  We  need 
that  self-motivated  person  who  has 
vision,  dedication  to  the  newspaper 
business  and  commitment  to  lead  a 
staff  of  30  to  revenue  growth  and  new 
business  development.  Our  candidate 
knows  that  success  comes  from  know¬ 
ing  the  clients  and  business  leaders 
served  by  the  sales  associates,  realiz¬ 
ing  that  motivating  and  guiding  the 
staff  is  key  to  attaining  goals. 

If  you  have  recognized  ability  and  suc¬ 
cess  and  want  to  really  utilize  your 
strengths  within  a  company  that  will 
reward  you  with  an  exceptionally  gen¬ 
erous  compensation  program,  apply 
today!  Reply  to  Box  08682,  Editor  & 
Publisher. 


ADVERTISING  SALES  REPRESEN¬ 
TATIVES  for  Arizona  State  University's 
daily  newspaper.  Excellent  compensa¬ 
tion  and  benefits.  Send  resume,  cover 
letter  specifying  job  title  &  SR#05935 
and  3  professional  references  to  ASU, 
P.O.  Box  871403,  Tempe,  AZ  85287- 
'  1 403  or  fax  (602)  965-6640.  EOE 
j  www.asu.edu/hr/jobs 

Questions  call  Jackie  Eldridge  (602) 

:  965-6741.  ASU  does  not  reimburse 
'  travel  related  expenses  for  out  of 
town/ state  applicants. 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

If  you  are  a  dynamic,  knowledgeable, 
and  goal-oriented  individual  seeking 
an  opportunity,  we  should  talk.  Ability 
to  lead  and  to  motivate  are  essential. 
Located  in  one  of  the  country's  most 
beautiful  areas.  Member  of  one  of  the 
nation's  leading  publicly-traded  news¬ 
paper  companies.  Competitive  salary, 
incentive,  benefit  package.  Immediate 
opening.  Contact  John  Shields,  The 
Herald  News,  207  Pocasset  Street,  Fall 
River,  MA  02722-3010.  Phone  (508) 
676-821 1 .  Fax  (508)  673-3375 

MAJOR  ACCOUNTS/ 
NATIONAL  MANAGER 

Central  California's  leading  daily 
newspaper.  The  Fresno  Bee,  is  looking 
for  a  manager  with  strong  leadership 
and  sales  presentation  skills  to  lead 
and  support  both  our  major  accounts 
and  national  sales  teams.  Duties  will 
include  in-field  dual  sales  calls,  pre¬ 
sentation  development,  strategic  plan¬ 
ning,  and  development  of  new  revenue 
streams.  Must  have  minimum  two  years 
newspaper  sales  management  experi¬ 
ence,  preferably  in  major  accounts 
and/or  national.  Competitive  salary 
based  on  experience  plus  excellent 
benefit  package  provided,  including 
medical,  dental,  visian,  life  insurance, 
stock  options,  and  401  (k)  with  com¬ 
pany  match.  Send  resume,  caver  letter 
and  current  DMV  printout  before 
;  November  27th  to: 

resume@fresnobee.com  or  mail  to  the 
Fresno  Bee  Human  Resources  Dept. 

1 626  E  Street 
Fresno,  CA  93786 
An  Equal  Opportunity  Employer 


; _ ADVERTISING _ 

;  DISPLAY  MANAGER  needed  for  fast 
growing  PM  daily,  9  weekly  and  one 
TMC  in  the  best  Indianapolis  suburbs. 

'  We  need  an  experienced  leader  to 
'  work  with  10  outside  reps  in  the  field 
!  on  a  daily  basis.  We  offer  tremendous 
!  growth  opportunities  and  outstanding 
.  benefits  since  we're  part  of  Central 
\  Newspapers.  Call  Jay  Fredrickson  at 
(317)  598-6300  todaylll 

IT'S  A  CLASS  AQI 

Immediate  opportunity  for  classified 
'  sales  management  professional  at 
eastern  Long  Island  weekly  newspaper. 
Must  supervise  and  participate  in 
'  department  operations;  create  growth 
'  opportunities;  recruit,  train,  develop, 
and  maintain  team  of  telemarketing 
and  direct  sales  professionals.  Suc¬ 
cessful  newspaper  classified  manage¬ 
ment  experience  necessary.  Resumes, 

’  with  salary  history,  in  confidence  to  Suf- 
'  folk  Life  Newspapers,  P.O.  Box  9167, 
Riverheod,NY11901. _ 

RETAIL  ADVERTISING  MANAGER 

We  are  seeking  to  fill  one  of  the  top 
'  jobs  in  the  advertising  department  of 
the  flagship  newspaper  of  one  of  the 
nation's  larger  publicly  traded  com- 
ponies.  As  Retail  Advertising  Manager, 
you  would  be  expected  to  achieve 
company  goals  in  all  areas  including 
majors,  mid  market  and  local,  our 
website,  co-op  and  audiotext. 

The  successful  candidate  will  be  able  to 
’  coach  our  sales  managers  and  account 
executives  on  a  daily  basis  through 
training  and  face  to  face  calls  on 
advertisers  of  all  types.  Your  attention 
to  detail  will  be  critical  to  your  success. 

i  If  you  feel  that  you  are  able  to  moke  a 
difference,  please  send  your  resume 
with  a  cover  letter  and  salary  history  to 
Box  08667,  Editor  &  Publisher. 


ACADEMIC 


ACADEMIC 


MANSHIP  CHAIR  IN  MASS  COMMUNICATION 

Louisiana  State  University 


The  Manship  School  of  Mass  Communication  at  Louisiana 
State  University  seeks  an  accomplished  media  professional  to 
fill  its  Manship  Chair  position  for  a  two  year  appointment 
beginning  fall,  1999.  The  successful  applicant  will  teach 
graduate  and  undergraduate  courses  in  such  disciplines  as 
reporting,  editing,  media  management,  and  innovative  tech¬ 
nology.  A  terminal  degree,  professional  graduate  degree,  or 
equivalent  professional  experience  is  required. 


LSU  is  a  Research  I  flagship  institution  located  in  the  state 
capital.  Review  of  applications  will  begin  January  4, 1999,  and 
continue  until  the  position  is  filled.  Submissions  must  include  a 
letter  of  application,  a  current  vita,  and  the  names  and  contact 
information  for  three  references.  Applications  should  be  sent  to: 

Professor  George  J.  Lockwood 
Chair,  Search  Committee 
Manship  School  of  Mass  Communication 

Louisiana  State  University 
Ref:  #01 0007 

Baton  Rouge,  LA  70803-7202 
(225)  388-2223 


qual  Opportunity/Equal  Access  Employer 
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HELP  WANTED 


_ ADVERTISING _ 

DIRECTOR  OF  REVENUE 

Yes,  we  are  looking  for  on  odverfising 
manager  and  much  more.  The  ideal 
candidate  would  be  a  director  of 
revenue  for  a  growing  independent 
newspaper/publishing  company  located 
in  Kentucky.  This  is  a  new  posi¬ 
tion  with  endless  opportunities.  An 
ideal  person  would  be  able  to  create 
and  utilize  a  number  of  media  compo¬ 
nents  to  bring  revenue  in. 

Do  you  have  the  ability  to  think  outside 
the  box?  Can  you  train  those 
underneath  you  to  think  outside  the 
box  and  then  sell  it?  The  position 
requires  experience  in  managing  sales, 
the  ability  to  be  creative  and  innovative 
in  the  development  of  sales  promo¬ 
tions,  effective  selling  skills,  and  the 
ability  to  motivate  and  train  sales  peo¬ 
ple.  A  media  background  is  preferred, 
but  not  required. 

Why  would  you  want  to  consider  this 


market  with  easy  access  to  several 
metro  markets.  Our  independence  will 
give  you  the  latitude  to  be  creative 
without  a  lot  of  bureaucracy  to  deal 
with.  You  will  have  direct  cammunica- 
tion  with  the  president  and  CEO.  Of 
caurse  salary,  incentives,  retirement 
plan,  401  (k),  health  insurance  and  a 
variety  of  miscellaneous  benefits  we 
can  discuss  are  all  part  of  a  lucrative 
package. 


_ ADVERTISING _ 

SALES  MANAGER 

Established  Central  Massachusetts 
weekly  seeks  motivated  candidate  to 
manage  5  person  sales  staff.  In  addi- 
tian  ta  management  responsibilities, 
candidate  will  be  responsible  for  servic¬ 
ing  a  list  of  existing  accounts.  Position 
will  start  at  $45,000  prior  to  sales 
bonuses. 

Send  resume  and  salary  history  to; 

Sales  Position 
P.O.Box  1574 
Westborough,  MA  01581 


1  VAIL  COLORADO 

The  Vail  Daily  is  seeking  an  Assistant 
Advertising  Director  with  a  strong 
classified/telemarketing  background  to 
build  on  our  double  digit  growth  trend. 
The  right  candidate  will  have  a  broad 
advertising  background  and  a  desire 
to  advance.  Competitive  compensation 
i  package  with  complete  benefits.  Vail 
!  provides  an  outstanding  lifestyle  with  a 
I  wide  range  of  outdoor  activities.  Must 
appreciate  long  snowy  winters. 

Please  Mail  or  Fax  your  resume  and  a 
^  cover  letter  to: 

The  Vail  Daily 
Attention;  Michael  Bennett 
P.O.Box  81 
Vail,  CO  81 658 
Fax:  (970)  949-7094 


CIRCULATION 


_ ART/GRAPHICS _ 

NEW,  NATIONAL  High  School  student 
newspaper  is  looking  for  artists,  car¬ 
toonists,  photographers,  and  writers 
that  will  knock-aur-sacks-off!  Wark  will 
be  on  a  Freelance  basis  with  future  full¬ 
time  potentiality.  Artists:  Excite  us  with 
a  “phat”  Logo  and  Front  Page.  Car¬ 
toonists  &  Photographers;  Show  us 
your  best!  Writers:  Let's  see  the  excit¬ 
ing  “inside"  articles  you've  written!  ALL 
WORK  MUST  BE  GEARED  TOWARDS 
THE  14- 18-YEAR-OLD  MARKET!!  We 
will  choose  based  on  quality  of  work  sub¬ 
mitted.  Contact  Editor  Barry  Seidman 
at  (732)  388-8813. 

CIRCULATION 


CIRCULATION  MANAGER 

Multi-faceted  publishing  company  seek¬ 
ing  experienced  circulation  manager 
for  various  publications.  Postal  regula¬ 
tion  knowledge  desirable,  plus  being 
computer  proficient;  especially  in 
Quickfill.  You  can  make  a  difference  in 
this  company  and  yourself.  Fun  environ¬ 
ment,  no  corporate  B.S.  and  you  have 
input  into  company  decisions.  Need 
tough  skin,  organizational  and  time 
management  skills,  as  well  as  being 
detail  and  results  oriented. 

Send  resume  and  salary  history  to: 
Business  Publications 
Lon  Matejczyk,  V.P.  Sales/Marketing 
1 00  4th  Street 
Des  Moines,  lA  50309 
Fax:  (515)  288-0309 
Phone:  (515)  288-3336 
EOE 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 

The  Princeton  Packet  Inc.,  a  group  of 
14  quality  newspaper  products  (11 
paid)  with  a  total  distribution  of 
85,000,  is  looking  for  a  circulation 
director  with  strong  sales  and  market¬ 
ing  experience.  We  seek  an  individual 
who  can  grow  and  maintain  circulation 
in  this  family-owned  newspaper  group 
in  a  dynamic,  growing,  competitive 
market.  Responsibilities  include  home 
delivery  (currently  mail),  single  copy 
sales  and  transportation.  Experience  in 
managing  and  developing  a  team  to 
boost  door-to-door  and  telemarketing 
sales,  single  copy  sales  and  circulation 
promotion  a  must.  This  is  a  great  job 
for  a  self-starter  with  hands-on  experi- 
I  ence  who  can  motivate  staff  and 
^  deliver  and  maintain  sales  grawth. 
j  Excellent  salary  and  incentive  package. 

I  Send  resume  to  The  Princeton  Packet, 

1  Inc.  (EP),  P.O.  Box  350,  Princeton,  NJ 
i  08542,  or  fax  to  (609)  92 1  -8648,  or 
I  E-mail  to  HR@pacpub.com 

attn:  Human  Resources 


I  CIRCULATION  DIRECTOR  for  32,000 
I  circulation  AM  paper  in  Zone  4.  The 
'  successful  candidate  will  be  an  experi- 
'  enced  professional  who  thinks  strate¬ 
gically  and  has  demonstrated  the  ability 
;  to  grow  circulation.  Must  have  expe- 
'  rience  with  managing  people,  depart¬ 
ment  budgets,  ABC  requirements,  team 
building  and  circulation  accounting. 


CIRCULATION 


I  Send  resume  and  salaryhistary  to  Box 
08686,  Editor  &  Publisher. 


Please  send  resume  and 
correspondence  (include  salary  history) 
to  Box  08678,  Editor  &  Publisher 


RETAIL  ADVERTISING  MANAGER 
The  Montgomery  Advertiser,  a  59,000 
daily/69,000  Sunday  Gannett  news¬ 
paper  located  in  Alabama's  state  capi- 
tol,  is  seeking  an  experienced  newspa¬ 
per  advertising  sales  manager  to  lead 
our  enthusiastic  Retail  sales  staff  to  the 
next  level  of  success. 

Qualified  candidates  will  have  a  mini¬ 
mum  of  2-3  years  newspaper  advertis¬ 
ing  sales  management,  a  four-year  col¬ 
lege  degree  (in  a  related  discipline  or 
equivalent  combination  of  education 
and  work  experience)  and  strong  PC 
skills.  The  successful  candidate  will  be 
highly  motivated  with  proven  sales 
ability,  strong  leadership  and  training 
skills,  and  expertise  in  developing 
budgets  and  pricing  proposals. 

We  offer  a  competitive  salary,  attractive 
bonus  incentives  and  a  comprehensive 
benefits  package  that  includes  a  strong 
401  (k)  plan. 

If  you're  up  for  the  challenge  and 
ready  for  warm  weather  year-round, 
send  your  resume,  cover  letter  and 
salary  requirements  in  confidence  to 
Mark  Logsdon,  advertising  director.  The 
Montgomery  Advertiser,  200  Wash¬ 
ington  Avenue,  Montgomery  AL  36104. 

EEO 


DISTRIBUTION  MAILROOM  MANAGER 

Opportunities  Available  in  the  Southeast! 


Ryder  Integrated  Logistics  is  the  nation's  largest  provider  of 
customized  logistics  services  and  is  continuing  to  expand  our 
national  presence  and  service  offerings  in  the  newspaper  industry. 
This  growth  is  creating  several  opportunities  throughout  the 
country  for  all  areas  of  Distribution/Mailroom  Management. 
Currently,  we  have  a  specific  need  for  a  Mailroom  Manager 
within  our  Southeast  Region. 

Supervising  and  directing  a  staff  of  over  85  people  in  an  after 
press  packaging  scenario  you  will  insure  that  all  department 
deadlines  are  met,  while  upholding  our  high  quality  standards. 

A  minimum  of  3  years  newspaper  mailroom  experience 
required;  experience  with  Sheridan  insert  machines  a  plus. 

As  a  member  of  our  dynamic  global  organization,  you  will  enjoy 
highly  competitive  compensation,  excellent  benefits,  and 
performance  based  growth  potential.  For  consideration  for  the 
Southeast  position  or  other  distribution  center  opportunities, 
please  fax  your  resume  with  salary  requirements  and  region 
of  interest,  to  HR  Manager,  Ryder  Integrated  Logistics  at; 

(954)  977-2414.  An  EOE  M/F/HA/.  Drug  testing  is  a  condition 
of  employment  with  Ryder. 


Integrated  Logistics 


An  EOE.  Drug  testing  Is  a  condition  of  employment  with  Ryder. 


^  CIRCULATION  MANAGERS 
I  Wanted:  circulation  managers  interesf- 
1  ed  in  changing  careers!  Parlay 
your  knowledge  of  circulation  info  a 
future  in  circulation  software  support. 

1  The  ideal  candidate  has  2+  years 
experience  in  circulation,  is  willing  to 
j  travel  1  week  per  month,  and  train  our 
'  users.  Knowledge  of  Geac  software  a 
plus!  Send  resume  to  Recruitment, 
i  Geac  Publishing  Systems,  3707  W. 

I  Cherry  Street,  Tampa,  FL  33607  or  Fax 
I  to  (8 13)  878-7875. 

I  CIRCULATION  MANAGER:  The  Junc- 
1  tion  City  Daily  Union,  a  7,500  after- 
I  noon  daily  and  Sunday  AM  in  North¬ 
east  Kansas,  has  an  immediate  open- 
I  ing  for  Circulation  Manager.  We 
j  would  consider  an  assistant  with  a  min- 
I  imum  of  two  years  experience. 

:  Excellent  opportunity  with  exceptional 
j  salary  and  fringe  benefits.  Send 
I  resume  to  Roland  Waechter,  General 
‘  Manager,  Montgamery  Communica- 
I  tions,  Inc.,  P.O.  Box  129,  Junction  City, 
I  KS  66441.  Work  (785)  762-5000  or 
j  Home  (785)  238-3901. 


MULTI-PUB  GROUP,  16,000  daily, 
24,000  Sunday,  one  of  the  US  top  1 0 
seacoast  cities  to  live,  seeks  dynamic 
circulation  leader  to  develop  guaran¬ 
teed  delivery  and  grow  sales  in  a  graw- 
ing  market.  Staff  of  1 6,  central  plant, 
niche  pubs.  These  are  Ottaway  News¬ 
papers.  Resume  to  Publisher,  SCN, 
1 1 1  Maplewood  Avenue,  Portsmouth, 
NH  03801. 
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HELP  WANTED 


5-DAY  A  WEEK  newspaper  in  j 
Southwest  Missouri  is  seeking  news 
reporter  to  do  general  reporting  and  j 
some  sports.  Some  experience  pre¬ 
ferred.  Send  resume  and  clips  to  ! 
Reporter,  P.O.  Box  110,  West  Plains,  j 
MO  65775.  j 

ACE,  REPORTER  NEEDED 
Award-winning  Zone  5  metro  seeks 
top-quality  applicants  for  two  key  posts: 

ASSISTANT  CITY  EDITOR:  Requires 
experience  as  an  ACE  or  City  Editor  in 
50,000-plus  market,  or  significant 
reporting  and  some  supervisory  expe¬ 
rience  in  1 00,000-plus  market. 

REPORTER:  Requires  experience  with 
special-project  reporting  and  major 
beat  responsibility  in  50,000-plus 
market.  Experience  supervising  other 
reporters  and  interest  in  working  ACE 
shifts  are  pluses. 

We  offer  some  of  the  best  pay  and 
benefits  in  the  business,  along  with  a 
great  city.  Contact  Box  08688,  Editor 
&  Publisher. 

ACE:  McClatchy  Co.,  40K  daily  needs 
creative  editor  to  join  3-person  city 
desk.  Requires  strong  reporting  back¬ 
ground,  solid  editing  skills;  ability  to 
Irod  aggressive  staff;  CAR  experience 
helpful.  Resume,  clips,  ta:  Rick  Larson, 
Asst.  M  E.,  Tri-City  Herald,  P.O.  Box 
2608,  Tri-Cities,  WA  99302. 

AGRI-BUSINESS  REPORTER  sought  by 
50,000-Texas  AM.  Successful  candi¬ 
date  will  have  a  thorough  knowledge 
of  agriculture  issues  and  challenges, 
reporting  experience  and  arganiza- 
tional  planning  skills.  Great  appartu- 
nity  in  an  area  where  agriculture 
counts  and  readers  care.  Send  clips, 
resume  to  James  H.  Denley,  editor, 
Abilene  Reporter- News,  100  Cypress 
Street,  Abilene,  TX  79601 . 

denleyj@abinews.com 

ANDERSON  UNIVERSITY  seeks  skilled 
writer  for  ads  and  promotional  pieces; 
Denise  Kriebel  at  (765)  641-4133  or 
datk@anclerson.edu  for  more  information. 

EOE 

ASSIGNMENTS  EDITOR 
Suburban  Philadelphia  daily  needs  a 
sharp,  aggressive  assignments  editor 
who  can  get  interesting,  well-written 
stories  into  the  paper.  The  good  candi¬ 
date  is  an  idea  person  w^o  can  get 
things  done.  Send  letter,  resume  and 
clips  to  Lanny  Morgnanesi,  The 
Intelligencer  Record,  Box  858,  Doyles- 
town,  PA  1 8901 .  E-mail  to: 
lmorgnanesi@calkinsnewspapers.com 

It's  a  Cussified  Secret  — 

We'll  never  reveal  the  identity  of  an 
E&P  box  holder.  If  you  don't  want  your 
reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  enve¬ 
lope  addressed  to  the  E&P  Classified 
Advertising  Department  with  an  attached 
note  listing  the  newspapers  or  compa¬ 
nies  you  do  not  want  the  reply  to  reach. 

If  the  Box  Number  you're  answering  is 
on  your  list,  we'll  discard  your  reply. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 

The  St.  Joseph  (MO)  News-Press  is 
looking  for  a  leader.  As  assistant  city 
editar,  you  will  build  daily  news 
budgets,  lead  1 5  outstanding  reporters 
through  the  news-gathering  and  writ¬ 
ing  processes,  negotiate  story  lengths 
and  plan  and  execute  special  projects. 
Organization,  communication  and 
news  judgment  are  crucial.  The  News- 
Press  is  an  award-winning  marning 
paper,  with  a  circulation  of  41 ,000.  St. 
Joseph  is  an  affordable,  historic  town, 

I  located  an  hour  north  of  Kansas  City. 

Candidates  should  contact  Bob  Unger, 
i  executive  editor,  St.  Joseph  News- 
'  Press,  P.O.  Box  29,  St.  Joseph,  MO 
64502;  (816)  271-8550.  Electronic 
1  resumes  may  be  submitted  to: 

bobu@npgco.com 

i  ASSISTANT  EDITOR 

Cincinnati-based  national  magazine 
for  theatre  students  and  teachers  seeks 
a  versatile,  imaginative  editor.  Plan, 
research,  and  write  articles,  work  with 
freelancers,  copyedit.  Some  reporting/ 

:  editing  experience  preferred,  but 
recent  grads  with  strong  writing  and 
copyediting  skills  are  encouraged  to 
apply.  Theatre  knowledge  helpful, 
i  Resume,  clips,  and  letter  of  interest  to 
Dramatics  Magazine,  3368  Central 
Parkway,  Cincinnati,  OH  45225  by 
!  November  30. 


_ EDITORIAL _ 

ASSOCIATE  EDITORS 

New  Times  is  looking  for  associate 
editors  at  its  award-winning  weekly 
newspapers  in  Denver,  Miami,  and  Los 
Angeles. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test.  Applicants  for  Miami  and 
I  Los  Angeles  must  have  a  strong  back¬ 
ground  in  features,  film  and  the  arts, 
j  Denver  applicants  should  have  a  solid 
j  news  background. 

!  Christine  Brennan 

I  Executive  Managing  Editor 

New  Times,  Inc. 

I  P.O.  Box  5970 

'  Denver,  CO  802 1 7 

No  phone  calls  or  E-mail,  please 

I  _ _ _ 1 _ 

I  ASSOCIATE  EDITOR  wanted  for 
j  rapidly  expanding  legal  publishing 
I  chain.  Assign  and  edit  stories  about 
j  S.F.  Bay  Area  courts  and  business, 
manage  reporters,  do  occasional 
reporting.  Do  hard-edged  journalism 
^  meeting  the  highest  editorial  standards, 
in  a  major  market  with  fascinating 
players.  Fax  resume  and  clips  to  Scott 
Graham  at  (41 5)  749-5549. 


_ EDITORIAL _ 

BANNER-GRAPHIC,  located  in  Green- 
castle,  IN,  is  looking  to  fill  two  entry 
level  positions.  One  opening  is  for  a 
general  assignment  reporter  with 
^  emphasis  on  county  government.  The 
j  other  opening  is  a  news-sports  position 
with  emphasis  on  sports.  Send  resumes 
j  to:  Steve  Fields,  Banner-Graphic, 
100  N.  Jacksan  St.,  Greencastle,  IN 
i  46135. 

j  BEGINNING  REPORTER 

!  Maryland  Gazette,  a  36,000  semi- 
;  weekly  in  Glen  Burnie,  just  a 
I  stone's  throw  from  Baltimore,  seeks 
j  aggressive  reporter  willing  to  tackle  all 
facets  of  reporting  for  community- 
oriented  paper.  Opportunity  to  move 
up  to  daily  in  same  company.  Resumes 
I  to  Bob  Mosier,  editor,  306  Crain 
Highway  S.W.,  Glen  Burnie,  MD 
j  21061. 

i  BUREAU  REPORTER:  Reporter  needed 
I  to  cover  three  parishes  (counties)  in 
j  bureau  office.  Self-starter  with  excellent 
'  time  management  skills  necessary; 
i  three  years  experience  minimum. 
Bureau  is  in  charming  university  city 
50  miles  from  newspaper  offices.  Send 
resume  and  clips  to  Joy  L.  Williford, 
,  human  resources  director,  Alexandria 
'  Daily  Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306  or  E-mail  to: 


ASSISTANT  NIGHT  EDITOR 
Suburban  Philadelphia  daily  needs  a  ; 
skilled  journalist/manager  for  its  j 
universal  desk.  Candidates  must  be  ! 
well-organized,  good  with  people,  and  I 
fluent  in  QuarkXPress  and  Word.  ] 
Sports  knowledge  a  big  plus.  Send  . 
letter,  resume  and  tearsheets  to  Lanny  ! 
Morgnanesi,  executive  editor.  The 
Intelligencer  Record,  Box  858,  Doyles-  I 
town,  PA  1 8901 .  E-mail  is  ! 

lmorgnanesi@calkinsnewspapers.com  j 

ASSISTANT  SPORTS  EDITOR  | 

The  Billings  Gazette  has  an  exciting 
new  opportunity  in  our  newsroom  for  | 
an  Assistant  Sports  Editor.  This  position  \ 

'  will  be  involved  in  every  aspect  of  our  I 
^  sports  coverage,  including  planning  j 
and  scheduling  stories,  editing  and  | 
pagination,  reader  interaction  and 
supervision  of  reporters. 

The  successful  candidate  will  have 
worked  3-5  years  in  sports  and  have 
proven  leadership  abilities  includ- 
'  ing  supervisary  experience.  Excellent 
communicatian  and  people  skills  are  j 
1  key  requirements,  as  is  a  commitment 
to  superior  customer  service. 

‘  Centrally  located,  Billings  is  the  largest 
city  in  Montana.  It  has  a  strong,  stable 
economy,  good  schools  and  is  a  ; 
regianal  medical  center  for  MT,  ND,  \ 

•  SD  and  northern  WY. 

i  To  apply  send  cover  letter,  resume  with  I 
three  professional  references  to: 

Human  Resources-ASE 
The  Billings  Gazette 
P.O.  Box  36300  I 

Billings  MT  591 07-6300  j 

Application  Deadline: 

November  1 3, 1 998  j 

EOE  ! 


Or  E-mail:  sgraham@therecorder.com  t  personnel@thetowntalk.com  EOE 


In  addition  to  our  monthly  feature,  Editor  &  Publisher 
devotes  a  special  Recruitment  Section  once  a  year  to  high¬ 
light  issues  that  affect  both  employees  and  human 
resource  professionals  at  newspapers.  Recruitment  needs 
today  are  ever-changing.  We  cover  many  topics  including 
how  vast  technological  advances  are  creating  new  posi¬ 
tions  and  the  need  for  individuals  with  specialized  skills. 

To  place  an  advertisement  in  any  of  these  sections  call  the 
E&P  Classified  Department  (212)  675-4380.  Ext.  171. 


Issue  Dates: 
NOVEMBER  21 
DECEMBER  19 
JANUARY  16 


Space  Deadlines: 
NOVEMBER  1 1 
DECEMBER  9 
JANUARY  6 
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HELP  WANTED 

EDITORIAL 

BUSINESS  REPORTERS  &  EDITORS 

CNN  Financial  News  seeks  Business 
Reporters  &  Editors  for  our  website. 

Reporting  positions  require  a  minimum 
of  4  years'  experience  at  a  daily 
newspaper,  business  weekly  or  wire 
service.  Editing  positions  require  5-10+ 
years'  experience,  preferably  including 
supervisory  roles.  On-line  experience  is 
preferred  for  all  jobs. 

Please  send  resume,  four  clips  and 
salary  requirements  to  CNNfn  HR,  Box 
BRE,  5  Penn  Plaza,  New  York,  NY 
1 0CX)  1 .  No  phone  calls. 

CNNfn 

The  Financial  News  Network 

BUSINESS  REPORTER 

The  Houston  Chronicle  is  seeking  a 
business  reporter  to  cover  energy,  the 
city's  dominant  industry.  Alang  with 
anather  energy  writer,  you  would 
cover  everything  from  OPEC  and  grow¬ 
ing  energy  activities  in  the  world's 
emerging  economies  to  the  deregula¬ 
tion  of  the  electric  power  industry. 
We're  looking  for  someone  who  is  not 
intimidated  by  the  complexity  of  the 
industry  or  the  highly  competitive 
nature  of  the  beat,  yet  can  write 
effectively  about  the  environmental,  con¬ 
sumer  and  social  aspects  of  energy 
development.  Candidates  should  have 
at  least  five  years  of  business  reporting 
experience  at  a  daily  newspaper  or 
news  magazine.  Send  yaur  resume 
and  six  to  eight  news  feature  clips  to 
Scott  Clark,  assistant  managing  editor, 
Houston  Chronicle,  P.O.  Box  4260, 
Houston,  TX  77210. 

CHIEF  PHOTOGRAPHER:  The  Sun 
Journal,  a  1 6,000-circulation,  seven- 
day  daily  newspaper  located  in  his¬ 
toric,  coastal  New  Bern,  NC,  is  leaking 
for  a  chief  photographer  to  oversee  a 
two-person  shop.  Need  experienced 
shooter  to  lead  paper  into  digital  age. 
Send  resume  and  samples  of  work  to 
Editor,  Sun  Journal,  P.O.  Box  1 1 49, 
New  Bern,  NC  28563. 

CITY  EDITOR:  Number  2  position  in  3 
edition  daily  in  the  heart  af  Indian 
Country.  Fax  resume,  including  refer¬ 
ences  and  salary  requirements  to 
(505)  722-5750,  Attn:  Steve  Devitt, 
ME,  The  Independent,  500  N.  Ninth 
Street,  Gallup,  NM  87301 . 

CITY  EDITOR 

Money  magazine  calls  Manchester  the 
“best  small  city  in  the  Northeast”.  Can 
you  improve  the  local  paper's  home¬ 
town  coverage?  New  Hampshire's 
largest  newspaper.  The  Union  Leader, 
seeks  an  experienced  editor  who 
can  increase  readership  with  coverage 
that  is  lively,  accurate,  relevant  - 
and  ahead  of  the  competition.  Proven 
personnel  and  management  skills 
are  essential.  Send  resume  and  clips 
to: 

Human  Resources  Department 
Union  Leader  Corporation 

P.O.  Box  9555 

Manchester,  NH  03108-9555 


CITY  REPORTER:  Alexandria  Daily 
i  Town  Talk,  40,000  circulation  daily  in 
I  central  Louisiana,  has  opening  for  a 
lead  city  beat  reporter  to  cover  city 
government  and  municipal  issues.  Five 
[  years  or  more  reporting  experience 
I  preferred.  Send  resume  and  clips  to 
j  Joy  L.  Williford,  human  resaurces 
j  director,  Alexandria  Daily  Town  Talk, 
I  P.O.  Box  7558,  Alexandria,  LA  71306 
j  or  E-mail  to: 

j  personnel@thetowntalk.com  EOE 


COME  GROW  WITH  US  ! 

I  The  Press-Enterprise,  the  leading  j 
j  newspaper  in  California's  booming 
1  Inland  Empire,  seeks  applicants  for  two  j 
!  key  positions: 

I  ASSISTANT  METRO  EDITOR  -  Ideal  i 
candidate  will  have  a  couple  of  years' 
i  experience  as  an  assignment  editor, 
r  know  how  to  coach  the  best  from 
I  reporters  and  haw  to  handle  the  big 
I  story. 

I  HIGHER  EDUCATION  WRITER  -  Ideal  j 
j  candidate  will  have  experience  on  a  j 
I  major  topical  beat  and  have  a  record 
of  achievement  with  both  hard  news 
and  enterprise  reporting.  j 

!  j 

!  Send  resume  and  work  samples  to:  l 

!  Norm  Bell 

j  Assistant  Managing  Editor/News 

The  Press-Enterprise  j 

351 2  Fourteenth  Street  I 

Riverside,  CA  92501 

COPYEDITOR  I 

The  Winston-Salem  Journal,  a  Pulitzer-  | 
winning  daily  in  North  Carolina  (week-  I 
days  and  Saturdays,  91 ,000;  Sundays, 
103,000),  seeks  a  copy  editor  with  j 
three  to  five  years  of  daily  newspaper  \ 

:  experience  for  its  night  news  copy 
j  desk.  The  Journal  received  the  NC 
]  Press  Association's  General  Excellence  | 
Award  for  1997.  Send  a  resume  and  j 
j  samples  of  headlines  and  cutlines  to  Liz 
j  McGehee,  copy  desk  chief,  Winston-  j 
Salem  Journal,  P.O.  Box  3159,  j 
Winston  Salem,  NC  271 01 ,  by  Dec.  1 . 

For  more  information:  i 

(800)  642-0925,  Ext.  7278  i 
I  or  E-mail:  emcgehee@w-s-journal.com 

i  COPY  EDITOR 

I  I 

1  The  New  Haven  Register,  a  100,000+  j 
I  morning  daily  in  Yale's  hometawn, 

!  seeks  a  strong  copy  editor  for  its  main 
1  news  desk.  The  ideal  candidate  excels  I 
I  at  headline  writing  in  addition  to  hav-  j 
!  ing  strong  editing  skills.  Good  salary 
and  benefits.  Letter,  resume  and  6  sam-  I 
j  pies  of  your  headlines,  plus  6  samples  i 
I  of  your  editing  to  Ray  Hoye,  news 
editor.  New  Haven  Register,  40  Sargent 
I  Drive,  New  Haven,  CT  0651 1 . 

I 

No  phone  calls,  please 

;  EDITOR  for  quality,  full-color  Zone  2 
weekly  group.  Great  professional 
j  opportunity  in  a  community  offering 
I  the  finest  schools,  recreation  and  | 
j  culture.  Salary  to  90K  for  the  ideal 
1  candidate.  Benefits  and  relocation  | 
1  allowance  too.  Send  a  full  report  to  j 
I  Box  08677,  Editor  &  Publisher.  i 


_ EDITORIAL _ 

DINING  EDITOR 

The  San  Antonio  Express-News  is  look¬ 
ing  for  an  experienced  journalist  to 
coordinate  our  weekly  dining  out 
pages  and  write  about  fooa  and 
restaurants  with  passion  and  context. 

Our  year-old  dining  section  (part  of 
Friday's  entertainment  guide)  needs  a 
writer/editor  who  can  take  it  to  the 
next  level  by  writing  lively  food  trend 
stories,  restaurant  reviews  and  food 
news  stories. 

Prefer  applicants  with  several  years  of 
feature  writing  and  editing  experience. 
Will  work  with  freelancers,  as  well  as 
full-time  Food  &  Wine  Editor  and  food 
writer.  Knowledge  of  Spanish  language 
and  Mexican  and  Texas  cuisines  (Tex- 
Mex  and  barbecue  included).  Mail 
letter,  resume  and  clips  to  Karen  Haram, 
food  &  wine  editor,  San  Antonio  Express- 
News,  P.O.  Box  2171,  San  Antonio,  TX 
78297-2171. 

EDITOR,  Zone  3,  group  owned,  histori¬ 
cal,  rural,  paid,  3,500  weekly.  Write 
news,  sports  and  opinions,  shoot 
pictures,  paginate  pages.  Help  us 
improve  and  grow.  Stable  cammunity. 
Daily  competition  close  by.  Salary, 
health  insurance,  401  (k).  Send  resume 
to  Box  08680,  Editor  &  Publisher.  Must 
include  salary  history. 


_ EDITORIAL _ 

EDITOR/HEALTH  CARE  POLICY  NEWS 

1  Writing  and  editing  wizard  with  seven 
j  to  ten  years  of  experience  covering 
i  health  care  policy  (Medicare  experi¬ 
ence  essential)  in  Washington,  DC, 
needed  to  plan  and  write  monthly 
1  features,  a  newsletter  and  weekly  press 
I  releases.  Our  national  trade  associa- 
!  tion  represents  medical  eye  doctors, 
j  We  need  a  communications  pro  to 
keep  them  informed  about  the  key 
issues  effecting  their  practices. 

This  is  an  excellent  part-time  (20  hours 
i  a  week)  job  for  a  DC-based  editor/ 
writer  who  wants  flexible  hours  and  a 
range  of  challenging  assignments.  Com¬ 
petitive  salary  and  excellent  work 
environment.  Please  send  resume  and 
three-five  clips  that  demonstrate  your 
health  care  experience  to: 

Catherine  Grealy  Cohen 
American  Academy  of  Ophthalmology 
1101  Vermont  Avenue,  NW,  Ste.  700 
Washington,  DC  20005-3570 

EDITOR/REPORTER.  Major  interna¬ 
tional  news  agency  seeks  experienced 
journalist  for  its  Washington  desk. 
Solid  knowledge  of  French  and 
Spanish  required.  Send  resumes  and 
clips  to  Agence  France  Presse,  1015 
1 5th  Street  NW,  Suite  500,  Washing¬ 
ton,  DC  20(X)5.  Attn:  Charlie  Whelan 


lassified 


It’s  Your  People-to-People 
Meeting  Place 


Find  your  editor,  advertising  man¬ 
ager,  artist,  sales  representative, 
circulation  manager,  public  rela¬ 
tions  or  production  person  with  an 
ad  in  Editor  &  Publisher.  We  reach 
the  working  journalists  you  want  to 
reach,  every  week...  83,000  strong. 
Rate  information  is  at  the  end  of  the 
Classified  section.  To  increase  accu¬ 
racy  and  expedite  placement.  Fax 
your  ad  to  (212)  929-1259,  e-mail 
to  hazelp@mediainfo.com,  or  mail  it 
to: 

Editor  &  Publisher 
Classified  Department 
1 1  W.  1 9th  Street, 

New  York,  NY  10011 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

EDITOR/REPORTER 

Weekly  South  Central  PA  chain  news¬ 
paper  is  seeking  an  editor  and/or 
reporter.  Skills  needed:  pagination,  cov¬ 
erage  of  municipal  meetings,  features 
and  phatography.  Send  resume,  work 
samples  and  salary  requirements  to 
Publisher,  P.O.  Box  556,  Hershey,  PA 
17033  or  Fax  (71 7)  531 -2561. 


EDITORS  &  WRITERS  WANTED 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editar-EP,  P.O.  Box 
40550,  51 36  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 


FINANCIAL  SITE  EDITOR 
Morningstar,  Inc.  is  seeking  an  experi¬ 
enced,  dynamic  editar  far  its  high- 
traffic  Web  site  for  individual  investors, 
www.morningstar.net.  Responsibilities 
of  this  position  include  overseeing  a 
staff  of  eight  writers  and  editors  in  the 
daily  and  weekly  production  of  the  site, 
sourcing  and  developing  content  from 
other  editorial  departments  within 
Morningstar  as  well  as  from  outside  con¬ 
tributors,  providing  direction  and 
guidance  for  new  site  content,  and  col¬ 
laborating  on  product  development 
with  Morningstar's  marketing,  pra- 
gramming  and  design  departments. 

Qualified  candidates  will  have  proven 
writing,  editing  and  management  ex¬ 
perience,  intimate  knowledge  of  the 
investment  industry,  a  clear  unders¬ 
tanding  of  the  unique  qualities  of  the 
online  medium,  and  a  vision  for  how 
Morningstar.net  can  innovatively  serve 
individual  investors.  Send  cover  letter  and 
a  resume  to  Morningstar,  Inc.,  225  W. 
Wacker  Drive,  Chicago,  IL  60606. 
Attn:  RH-Edit. 


FOOD  EDITOR 

The  Blade  in  Toledo,  Ohio,  needs  a 
food  editor  who  can  produce  a  high- 
quality  weekly  section  as  well  as  other 
feature  and  news-page  reporting  on  a 
regular  basis.  Requires  experience  cov¬ 
ering  food,  restaurants,  and  related 
topics  for  a  metro.  Experience  in  page 
design,  photos/art,  and  cammunity 
programs  is  preferred.  This  is  a  pre¬ 
mier,  high-profile  beat  that  we're  look¬ 
ing  to  the  right  person  to  develop  fur¬ 
ther.  Send  letter,  resume,  and  samples 
to  AME  Frank  Craig,  The  Blade,  541 
N.  Superior  St.,  Toledo,  OH  43660. 

GAY  NEWS/FEATURES  EDITOR 
Contax  Guide,  a  Miami-based  gay 
magazine,  is  seeking  a  bright, 
intelligent  individual  from  a  weekly 
background  with  page  design  experi¬ 
ence.  Pen  several  pieces  a  week, 
design  by  QuarkXPress  (PC),  plan  for 
future  issues.  Excellent  salary  and 
benefits  package.  Fax  resume  (305) 
756-1263,  man  clips  TWN,  901  NE 
79  Street,  Miami,  FL  33138. 


_ EDITORIAL _ 

FREEDOM  COMMUNICATIONS  seeks 
applications  for  editor  of  the  Freedom 
Wire,  a  cooperative  service  af  the 
chain's  newspapers. 

The  editor  facilitates  the  sharing  af 
editarial  content  among  Freedom 
papers.  This  is  a  full-time  job  based  at 
The  Orange  Caunty  Register  in  Santa 
Ana,  California 

(Qualified  candidates  shauld  hove: 

*A  solid  understanding  of  the  needs  of 
small-to  mid-sized  newspapers. 
•Macintosh  skills,  along  with  knowl- 
1  edge  of  other  platforms. 

•A  dogged  determination  to  gather 
package  material  and  seek  contribu¬ 
tions. 

•Database  familiarity. 

•A  willingness  to  work  on  special 
material  requests. 

Freedam  Wire  Editor  position  functions 
independent  of  daily  supervision  but 
maintains  contact  with  and  receives 
direction  from  a  supervisory  committee 
of  editors. 

Applications  should  be  mailed  by  Navem- 
ber  20  to: 

Jon  Segal 

Freedom  Communications 
17666  Fitch,  Irvine,  CA  9261 4 

GRAPHIC  ARTIST 

The  Waterloo  Courier,  the  winner  of 
I  Iowa  and  natianal  general  excellence 
;  awards,  has  an  opening  for  an  artist  to 
!  do  illustrations,  infographics  and  page 
design.  Must  have  warking  knowledge 
of  QuarkXPress,  Phatoshop,  lllustratar 
and  Freehand.  The  Courier  is  a 
48,000  PM  daily  in  Northeast  Iowa. 
Send  resume  and  samples  of  work  to 
Saul  Shapiro,  editor.  Courier,  P.O.  Box 
540,  Waterloo,  lA  50704. 


I  GREATER  BOSTON  EDITOR  IN  CHIEF 

The  Greater  Boston  Editor  in  Chief  will 
1  manage  Community  Newspaper  Com¬ 
pany's  metro  group  of  1 3  weeklies  and 
one  daily  in  Greater  Boston,  including 
the  TAB  newspapers,  with  a  staff  of  65. 
Candidates  must  have  praven  track 
record  in  managing  and  motivating 
j  sizable  news  operations  and  catalyz- 
j  ing  editorial  innovatian.  The  ideal  can¬ 
didate  also  should  have  budget  man¬ 
agement  and  editorial  project  experi¬ 
ence.  Minimum  five  years  of  newspa- 
I  per  management  experience  required. 

I  Send  resume  and  clips  to  Vicki  Ogden, 
I  Community  Newspaper  Campany, 
254  Second  Avenue,  Needham,  MA 
02494. 

Community  Newspaper  Company  is 
Greater  Boston's  fastest  growing  media 
company.  CNC  publishes  90  weekly 
newspapers,  20  shoppers,  2  dailies 
and  numerous  niche  products  reaching 
1 .4  million  readers  weekly.  Our  ABC 
audited  paid  circulation  is  414,118 
and  our  free  weekly  circulation  is 
I  528,024. 


CLASSIFIED  ADVERTISING 
DEADLINES 

In-Column  Advertisements:  Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display:  Friday  5pm  (EST)  8  days  prior  to  publication 


_ EDITORIAL _ 

INFOGRAPHICS  JOURNAUST 

The  News  &  Observer  has  an  opening 
for  a  top-notch  graphic  artist.  We  are 
looking  for  someone  who  is  ambi¬ 
tious  and  can  handle  deadline  and 
enterprise  informational  graphics.  Two 
years  of  publishing  experience 
required,  daily  newspaper  experience 
preferred  and  a  good  sense  of  humor 
wouldn't  hurt.  E-mail  your  interest 
immediately  to  Graphics  Editor  Lina 
Lawson  at  llawson@nando.com  Send 
your  resume,  a  list  of  references,  an 
autobiography  and  non-returnable 
work  samples  to  Melanie  Sill,  manag¬ 
ing  editor.  The  News  &  Observer,  215 
S.  McDowell  Street,  Raleigh,  NC 
27602. 


JOIN  OUR  aggressive  news  team  as 
general  assignment  reporter.  Monday- 
Saturday  PM  located  in  North  Central 
Illinois.  Editing  and  layout  experience 
helpful.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  ta  Jayce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 . 

MANAGING  EDITOR 

Manage  editorial  content  for  hunting/ 
conservation  organization's  bi-monthly 
magazine,  monthly  newspapers  in 
North  America/Africa  and  annual 
record  books.  Requires  strong  editing/ 
writing  skills,  knowledge  of  big  game 
hunting  and  5-10  years  experience. 
Publishing  business  experience  pre¬ 
ferred  and  cauld  result  in  rapid  advan¬ 
cement.  Generous  benefits  include 
employer-contributed,  tax-deferred  sav¬ 
ings  plan,  medical/dental  plans. 
Salary  commensurate  with  experience. 
Send  resume/salary  history/ references 
to  Director  of  Publications,  Safari  Club 
International,  48(X)  West  Gates  Pass 
Road,  Tucson,  AZ  85745.  Fax  to  (520) 
617-0233. 


MANAGING  EDITOR 
We're  seeking  a  mentor,  coach,  part¬ 
ner,  and  first-class  assignment  and  line 
editor  rolled  into  one.  We're  an 
aggressive  50,000  Zone  2  daily  and 
Sunday  in  a  competitive  market.  Send 
us  some  clips,  a  resume  and  a  letter 
about  your  philosophy.  Reply  to  Box 
08672,  Editor  &  Publisher. 


I  MANAGING  EDITOR 

I  In  a  period  of  fluff  and  puff  and 
featurized  “alternative’’  publications, 
we  adhere  to  traditional  NEWSpaper 
standards.  Candidates  should  share 
these  values  and  have  experience  put¬ 
ting  them  into  practice.  Our  successful, 
expanding,  20-year-old  company  offers 
an  excellent  compensation  and  benefits 
package  and  an  outstonding  work 
environment.  Send  a  letter  describing 
I  your  view  of  community  journalism, 
I  along  with  a  resume,  work  samples 
I  and  salary  history  or  requirements 
to  Editor  Ed  Weintrob,  Brooklyn  Papers, 
26  Court  Street,  Brooklyn,  NY  1 1 242. 
E-mail:  Edited@AOL.COM 


_ EDITORIAL _ 

MANAGING  EDITOR:  The  Social  Phi¬ 
losophy  &  Policy  Center,  a  philosophy 
orient^  think-tank  located  at  Bowling 
Green  State  University  in  Ohio,  is  seek- 
I  ing  a  managing  editor.  The  ME  is 
I  responsible  for  copyediting,  proofread- 
I  ing,  and  overseeing  the  production  of 
the  Center's  journal  “Social  Philosophy 
I  &  Policy",  published  for  the  Center  by 
I  Cambridge  University  Press,  its  book 
'  series,  “Studies  in  Social  Philosophy 
&  Policy”,  co-published  with  Transac¬ 
tion  Press,  and  other  publications. 
Bachelor's  degree  in  Philosophy  or  in 
English  (with  a  minor  in  Philosophy), 
Master's  degree  preferred.  Candidates 
should  have  editing  and  proofreading 
skill;  knowledge  of  book  production 
and  promotion;  familiarity  with  contem¬ 
porary  ethical  and  political  philosophy. 
Salary  is  commensurate  with  education 
and  experience.  To  apply:  submit  letter 
of  application,  resume,  writing  sam¬ 
ples,  and  3  names,  addresses  and  tel¬ 
ephone  numbers  of  professional 
references  postmarked  by  January  31 , 
1999  to  Cjffice  of  Human  Resources 
(Search  M-069),  1(X)  College  Park 
Office  Bldg.,  Bowling  Green  State 
University,  Bowling  Green,  OH  43403. 
BGSU  is  an  EEO/AA  educator/em- 
pbyer. 


MANAGING  EDITOR 
We  need  an  experienced  manager  to 
run  our  26-person  newsroom  and  help 
our  family-owned  newspaper  achieve 
editorial  excellence.  We  need  a  strong 
leader  who  can  train,  coach  and 
motivate  our  news  staff  to  reach  its  full 
potential.  You  must  have  excellent  peo¬ 
ple  and  communication  skills,  proven 
newsroom  management  and  training 
experience  with  daily  newspapers  and 
an  ability  to  work  well  with  all  depart¬ 
ments  while  maintaining  the  highest 
journalistic  integrity.  You  must  be  able 
to  help  us  increase  our  circulation  of 
16,500  daily  and  18,500  Sunday 
through  better  writing  and  pre¬ 
sentation,  more  compelling  content  and 
harder  hitting  local  news  coverage. 
We  seek  to  maintain  our  loyal  readers 
and  win  back  readers  we  hove  lost 
while  building  readership  among  1 8  to 
34-year-olds.  This  is  an  excellent 
career  opportunity  with  a  stable  and 
healthy  company  poised  for  additional 
growth.  If  you're  the  skilled  pro¬ 
fessional  we're  looking  for,  send  your 
resume,  salary  history  and  references 
to  L.  Michael  McCraken,  President  & 
Publisher,  Wyoming  Tribune-Eagle, 
702  W.  Lincolnway,  Cheyenne,  WY 
82001. 


MUSIC  EDITORS 


New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  news¬ 
papers  in  Houston,  San  Francisco 
and  Ft.  Lauderdale.  Strong  writing 
skills  essential.  Job  entails  planning/ 
editing  music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  non-music  feature- 
length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to  Andy 
Van  De  Voorde,  executive  associate 
editor.  New  Times,  Inc.,  P.O.  Box  5970, 
Denver,  CO  80217.  No  calls  or  E-mail, 
please. 
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EDITORIAL 


EDITORIAL 


EDITORIAL 


_ EDITORIAL _ 

METRO  EDITOR  -  40,000  PM  daily  i 
seeks  a  mefro  editor  to  direct  doily  { 
local  news  coverage.  Our  emphasis  is  ! 
on  enterprise  reporting,  not  meeting  cov¬ 
erage,  and  working  on  the  front  end  j 
with  reporters  on  news-gathering  and  ! 
writing.  Candidates  should  have  word-  | 
editing  and  management  experience,  i 
The  metro  editor  supervises  about  20 
people.  Minimum  requirements:  Seven 
years  of  professional  newspaper  expe¬ 
rience;  demonstrated  ability  to  motivate 
others  and  juggle  many  tasks  at  once; 
excellent  word-editing  skills;  understan¬ 
ding  of  FOIA  and  computer-assisted 
reporting.  Competitive  salary  and 
benefits.  Equal  opportunity  employer. 
Send  resume,  six  reporting  clips  or  edit¬ 
ing  samples,  and  names  of  three 
references  to: 

Eileen  Lehnert 
Managing  Editor 
Jackson  Citizen  Patriot 

214  S.  Jackson 
Jackson,  Ml  49201  -2232 

MINNEAPOLIS  STAR  TRIBUNE 
CONSUMER  TEAM  LEADER 
Seeking  consumer  savvy  writer/editor 
for  new  position  on  our  business  staff. 
You  will  supervise  three  reporters,  edit 
the  weekly  homes  section  and  wark 
with  beat  reporters  around  the 
newsroom  to  generate  high-profile  con¬ 
sumer  news  stories.  You  will  also  have 
an  opportunity  to  write  stories  as  well. 
To  apply,  send  letter  af  application  and 
resume  to  Brenda  Rotherham,  recruit¬ 
ing  caordinatar,  425  Portland  Avenue, 
Minneapolis,  MN  55488.  (800)  829- 
8742,  ext.  4422.  E-mail: 

rothebe@gw.startribune.com 
Apply  by  Friday,  November  1 3. 
McClatchy  Newspapers  of  Sacramento 
own  the  Star  Tribune,  an  equal  oppor¬ 
tunity  employer.  We  are  the  1 6th 
largest  daily  newspaper  in  the  country, 
with  a  circulation  of  387,41 2  and  the 
1 2th  largest  Sunday  paper  at  668,466. 

NEWS  EDITOR 

Six-day  AM  daily  in  North  Central 
Indiana  seeks  news  editor  to  be  the 
No.  2  Person  in  newsroom.  Could  be 
ideal  position  for  reporter  seeking  to 
move  up.  Strong  copy  editing  and 
page  design  skills  are  preferred.  Send 
resume  and  clips  to  Jeff  Ward,  Peru 
Tribune,  P.O.  Box  87,  Peru,  IN  46970. 
Or  E-mail  resume  to: 

jward@intranix.com 

NEWS  EDITOR  for  13,500  daily  in 
central  North  Carolina.  Send  resume  to 
Editor  Jay  Thwaite,  Sanford  Herald, 
208  St.  Clair  Ct.,  Sanford,  NC  27330. 

NEWS  HOUNDS  wanted  for  16,000 
circulation  daily  newspaper  in  New 
York's  Finger  Lakes  region.  The  Citizen 
seeks  reporters  for  region,  business 
and  general  assignment/ special  proj¬ 
ects  beats.  Please  send  resume,  clips 
and  1 0  local  story  ideas  to  Thomas  W. 
Seeley,  25  Dill  street.  Auburn,  NY 
1 3021 .  E-Mail  newsroom@tds.net 

REPORTER  with  some  experience  for 
22,000-circulation  daily.  Send  clip¬ 
pings  and  resume  to  Mike  Rouse, 
editor,  Goldsboro  News-Argus,  P.O. 
Box  10629,  Goldsboro,  NC  27534. 


PUBLICATIONS  DIRECTOR:  Oversee 
all  aspects  of  U  S.  Figure  Skating 
Assaciation  publications,  including 
Skating  magazine.  QUALIFICATIONS: 
five  years  publications  experience 
incluciing  writing,  design,  editing, 
layout,  printing  and  distributian.  Sub¬ 
mit  cover  letter,  resume  and  five  writ¬ 
ing/design  samples  to:  USFSA,  Attn: 
Kristin  Motto,  20  First  St.,  Colorado 
Springs,  CO  80906.  Deadline:  Nov.  1 6. 

HIGHER  EDUCATION  REPORTER 
The  South  Bend  Tribune  is  seeking  a 
reporter  for  it's  higher  education  beat, 
which  includes  covering  a  variety  of 
events  and  issues  at  the  University  of 
Notre  Dame  as  well  as  a  number  of 
area  colleges  and  Universities  in  North 
Central  Indiana,  and  Southwestern 
Michigan.  The  beat  also  involves 
localizing  national  trends  in  higher 
education  as  well  as  examining  the 
impact  of  world  events  on  international 
communities  and  individuals  at  many 
universities  in  our  circulation  area.  Col- 
1  lege  degree  in  Journalism  required, 
j  Demonstrated  writing  ability.  Good 
grasp  of  grammar,  spelling,  and  com- 
j  munication  skills.  Excellent  benefits, 
i  Send  resumes  to: 

South  Bend  Tribune 

Human  Resources 
225  W.  Colfax  Avenue 
I  South  Bend,  IN  46626 

REPORTER  -  Growing  weekly  newspa- 
I  per  company  is  seeking  an  experi¬ 
enced  municipal  beat  reporter.  Salary 
'  and  benefits.  Great  Jersey  Shore  loca- 
^  tion.  Send  resume  and  cover  letter  to 
i  Joanne  Skrable,  The  Coast  Star,  1 3 
Broad  Street,  Manasquan,  NJ  08736. 

^  REPORTER  -  Seeking  a  full  time  Reporter 
to  work  out  of  our  Birmingham  office. 

I  Candidates  should  possess  a  Bachelor's 
I  degree  or  equivalent  in  journalism 
I  or  related  field.  Reporting  experience  for 
I  a  community  newspaper  covering 
'  government,  schools,  police,  fire, 
j  courts,  business,  civic  groups.  Skilled 
in  the  use  of  computerized  word- 
:  processing  and  QuarkXPress  electronic 
i  page  assembly  software.  Flexible 
I  hours,  some  nights  and  weekend 
j  work.  Please  submit  resume  to  Obser- 
!  ver  &  Eccentric  Newspapers,  Attn: 
j  Reporter-B,  36251  Schoalcraft  Road, 
Livonia,  Ml  48150.  Fax:  (734)  953- 
!  2057. 

i 

1  REPORTER  -  Western  Communications 
seeks  an  experienced  reporter  to  estab¬ 
lish  a  Capitol  bureau  starting  with  the 
1999  Oregon  Legislature.  We  require 
a  self-starting  Salem-based  correspon¬ 
dent  who  can  track  state  government 
issues  daily  and  produce  top-notch 
’  enterprise  projects.  We  need  a 
'  journalist  who  can  think  and  write 
I  beyand  the  obvious  in  both  spot  and 
in-depth  work.  WesCom  is  a  family- 
i  held  newspaper  company  with  a  tradi- 
^  tion  of  excellence  and  a  bright  future. 

I  We  own  five  dailies  and  four  weeklies 
in  Oregon  and  California.  We  offer  com- 
:  p>etitive  pay  and  benefits,  including 
:  profit  sharing.  Pre-employment  drug 
j  screening  required.  Send  resume,  clips 
i  and  a  cover  letter  to  John  Henrikson, 
I  The  Bulletin,  1526  NW  Hill  Street, 
i  Bend,  OR  97701. 


REPORTER  NEEDED  for  6,500  circula¬ 
tion  weekly  covering  Mackinac  County 
at  the  gateway  to  Michigan's  Upper 
Peninsula.  Good  training,  experience, 
benefits.  Professianal  publication.  Won¬ 
derful  communities,  beautiful  environ¬ 
ment.  Send  letter,  samples,  resume  ta 
Wesley  Maurer,  publisher.  The  St. 
Ignace  News,  P.O.  Box  277,  St.  Ignace, 

Ml  49781. 

REPORTER  -  Looking  for  a  top-notch 
journalist  who  likes  digging  for  the  big 
stories.  We  want  someone  who  is  will¬ 
ing  to  dig  beneath  the  press  release  to 
produce  lots  of  quality  stories.  Send 
resumes,  clips  to  John  Kelleher,  city 
editor.  The  Herald  Bulletin,  1 1 33 
Jacksan  Street,  Anderson,  IN  46015- 
1090 

REPORTER:  9,000  circulation  com¬ 
munity  daily  with  metro  news  aspira-  i 
tions  seeks  energetic  reporter  with  solid  j 
writing  skills.  Must  have  sense  of  com¬ 
munity,  enterprise  and  teamwork.  i 
Obnoxious?  We're  not  interested.  ^ 
i  Editor  is  veteran,  publisher  is  former 
:  metro  editor,  so  there's  great  opportu-  | 
nity  ta  learn.  Send  resume,  job 
j  references,  introductory  letter  to  Bette 
Pearce,  managing  editor,  Norwalk 
Reflector,  P.O.  Box  71,  Norwalk,  OH 
44857.  FAX:  (41 9)  668-3771. 

Website:  www.goreflector.com 

1  REPORTER:  The  Daily  Record,  a  sub¬ 
sidiary  of  Gannett  Company  Inc.  which 
has  sales  of  over  $4  billion  annually,  is 
seeking  top-notch  community  reporters 
1  who  have  twa  years  of  full-time  daily  i 
i  experience  or  recent  J-school  gradu¬ 
ates  with  brilliant  clips.  We're  a  ; 
i  53,000  circulation  daily  in  northern  | 
j  New  Jersey.  We  offer  a  competitive  j 
salary  plus  a  comprehensive  benefits  1 
!  package  including  pension  and  | 
.  401  (k).  Send  letter,  resume  and  your 
five  best  clips  to  Jim  McGarvey,  assis-  ‘ 
i  tant  managing  editor.  Daily  Record, 
i  P.O.  Box  217,  Parsippany,  NJ  07054- 
;  0217.EOEM/F/V/H 

REPORTER 

'  Miami  Today  seeks  reporter  with 
interest  in  business  and  government, 
i  Detailed  straight  news  reporting  that 
I  makes  a  difference  for  educated  execu¬ 
tive  readers  of  serious  weekly.  Break- 
I  ing  news,  trend  stories,  heavy  volume 
reporting.  Write  with  clips,  resume  to 
i  Mr.  Lewis,  Miami  Today,  P.O.  Box 
j  1368,  Miami,  FL  33101,  ar  fax  (305) 
358-481 1 

REPORTERS 

Can  you  tell  a  good  story  from  the 
I  local  angle?  Da  you  know  how  to  use 
j  a  camera?  Have  yau  ever  heard  of 
i  Quark?  The  Alliance  Review  and  its 
:  weekly  division  seeks  full  and  part  time 
I  reporters  with  experience  and  or  edu¬ 
cation  and  an  interest  in  community 
journalism.  Send  resume  and  clips  ta 
Michael  Patterson,  editor.  The  Alliance 
Review,  P.O.  Bax  2180,  Alliance,  OH 
44601 .  Phone:  (330)  821-1300. 

REPORTERS 

The  Pittsburgh  Business  Times,  named 
the  best  weekly  in  Pennsylvania,  seeks 
resumes  and  writing  samples  fram 
journalists  with  three  to  ten  years 
newspaper  experience.  Please  send 
five  clips  to  Editor,  Pittsburgh  Business 
Times,  2313  East  Carson  Street,  Suite 
200,  Pittsburgh,  PA  1 5203. 


SHOW  US  YOUR  COLOR! 
Contact  E&P's  Classified  Department  if 
you  like  what  you  see. 

(212)  675-4380x171 
hazelp@mediainfo.com 


REPORTER 

The  Waterloo  Courier,  the  winner  of 
Iowa  and  national  general  excellence 
awards,  has  an  opening  for  a  general 
assignment  reporter  to  cover  a  five- 
county  area.  Will  be  part  of  a  five- 
person  regional  desk  working  out  of 
the  main  office.  Send  resume  and  sam¬ 
ples  of  work  to  Saul  Shapiro,  editor. 
Courier,  P.O.  Box  540,  Waterloo,  lA 
50704. 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  pravoke  strang  reac¬ 
tions  and  win  national  awards. 

If  yau  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  ta  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland  and  St.  Louis. 
New  Times  is  committed  to  building  a 
diverse  workforce  ond  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
‘  need  to  put  the  news  in  perspective 
I  and  tell  a  good  story. 

^  Send  all  applications 

(no  phone  calls  or  E-mail,  please)  to: 

I  Christine  Brennan 

Executive  Managing  Editor 
,  New  Times,  Inc. 

j  P.O.  Box  5970 

Denver,  CO  8021 7 

]  Include  a  cover  letter;  a  resume;  your 
j  best  clips;  and  three,  well-developed, 

^  tightly  focused  story  ideas  from  your 
\  town  that  you'd  pursue  if  you  had  the 
!  time  and  the  space. 

i  SENIOR  EDITOR  -  Washington  City 
I  Paper,  a  leading  alternative  weekly, 

I  seeks  a  senior  editor  for  news.  Appli- 
j  cants  should  have  a  history  of  manag¬ 
ing  writers  and  editing  news  with  an 
1  emphasis  on  storytelling.  Send  resume, 

1  editing  and  writing  samples,  and  a 
I  cover  letter  that  shows  who  you  are  to 
j  David  Carr,  Washington  City  Paper, 

1  2390  Champlain  Street,  NW,  Wash- 
i  ington,  DC  2(XX)9. 

j  SOUTH  CENTRAL  Wisconsin  Newspa- 
j  pers,  Inc.  has  openings  for  reporters 
I  and  editors  for  semi-weeklies.  Live  in 
j  beautiful,  progressive  Wisconsin  and 
j  work  for  a  dynamic  newspaper  group. 
1  Send  letter,  resume  and  clips  to  SCWN 
i  Managing  Editor,  P.O.  Box  1 16,  Wis- 
'  consin  Dells,  Wl  53965. 
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HELP  WANTED 


_ EDITORIAL _ 

SENIOR  EDITOR 

PRIMEDIA  Inferfec  Publishing,  a  forfune 
1000  frade  publishing  company,  is 
recruifing  for  a  Senior  Editor  for  our 
new  magazine,  UTILITY  BUSINESS, 


EDITORIAL 


EDITORIAL 


EDITORIAL 


UTILITY  BUSINESS  is  a  cutting  edge  i  deadline-driven.  Competitive  salary,  |  resume  and  clips  to  Human  Resources, 


SPORTS  EDITOR 

The  Moultrie  (GA)  Observer  (7,500 
circulation,  6  days)  has  immediate 
opportunity  for  sports  reporter  to 

advance  to  sports  editor  in  South  _ _ _ 

Georgia,  home  of  high  school  football  I  degree  and  daily  experience  preferred; 
country.  Strong  reporting,  editing  and  j  knowledgeofOuarkXPressandfirmcom- 
pagination  (QuarkXPress)  skills  required.  mand  of  language  skills  a  must.  Salary 
Must  be  self-motivated,  organized,  |  commensurate  with  experience.  Send 


THE  DAILY  TIMES,  a  30,000  circula¬ 
tion  daily  newspaper  near  a  major 
beach  resort  on  Maryland's  Eastern 
Shore,  is  seeking  enthusiastic,  detail- 
oriented  copy  desk  editors.  Journalism 


journalistic  effort  serving  the  unique 
information  needs  of  top  executives 
and  managers  at  North  American 
electric,  telecommunications,  gas  and 
water  utilities  industries. 

This  position  is  responsible  for  research¬ 
ing  and  writing  feature  articles, 
idea  development  and  editorial 
planning.  This  full-time  career  oppor¬ 
tunity  will  involve  some  travel  and  meet¬ 
ing  with  clients  and  readers  and 
requires  a  thorough  understanding  of 
the  industries  served.  A  bachelor's 
degree  in  journalism  or  BA  in  business 
or  English  with  strong  knowledge  of 
utilities  industries  is  required,  along 
with  five  years  writing  and  interviewing 
experiences. 

We  are  a  division  of  PRIMEDIA,  Inc.  of 
New  York  City.  We  offer  competitive 
salaries  and  generous  benefits  includ¬ 
ing  retirement  and  a  401  (k).  If  this 
sounds  interesting  to  you,  please  sub¬ 
mit  yaur  resume,  writing  samples  and 
salary  requirements  to: 

PRIMEDIA  Intertec  Publishing 
Human  Resource  Department,  EPUB-AL 

9800  Metcalf 
Overland  Park,  KS  662 1 2 
Fax:  (913)967-1846 
E-mail:  hris@intertec.com 

EOE 

SPORTS  DESIGN  AND  SPORTSWRITER 
The  Arizona  Daily  Star  seeks  design 
applicants  with  skill  in  editing,  news 
judgment  and  QuarkXPress.  The  writing 
job  covers  University  of  Arizona  women's 
sports,  backup  to  football  and  men's 
basketball,  AAA  baseball  and 
GA/enterprise.  Send  resume  and  work 
samples  to:  Sports  Editor  BJ  Bartlett, 
Arizona  Daily  Star,  P.O.  Box  26807, 
Tucson,  AZ  85726. 

SPORTS  EDITOR 

The  Daily  Times,  1 7,000  daily,  seeks  a 
sparts  editor  with  strong  design,  copy 
editing  and  pagination  skills  to  join  a 
four-person  sports  staff  in  an  outdoors 
oriented  community.  We  emphasize 
local  sports  and  want  a  team  player 
who  will  take  us  to  the  next  level.  Send 
resume,  samples  and  salary  require¬ 
ments  to  Debbie  Allard,  managing 
editor.  Daily  Times,  P.O.  Box  581, 
Portsmouth,  OH  45662. 


benefits  package.  Send  resume,  clippings 
to  S.  Jane  Benton,  The  Observer,  P.O. 
Box  2349,  Moultrie,  GA  31776,  FAX 
(91 2)  985-3569  or  E-mail  ot: 

observer@surfsouth.com 


SPORTS  EDITOR  needed  for  45,000 
circulation  daily  in  Zone  6.  College 
degree,  5  years  of  sports  reporting 
experience  and  at  least  2  years  in  a 
supervisory  position  required.  Cov¬ 
erage  areas  include  high  school  and 
junior  college  sports  along  with  age- 
group,  recreation  and  outdoors 
activities.  Primary  emphasis  on  direct¬ 
ing  the  7  member  sports  staff  and  pro¬ 
ducing  a  quality  product.  Submit 
resume  and  salary  requirements  to  Box 
08684,  Editor  &  Publisher. 

SPORTS  REPORTER/EDITOR  strong  in 
writing,  photography  and  page  layout 
needed  immediately  by  the  El  Campo 
Leader-News,  a  6,000  paid  circulation 
semi-weekly  60  miles  west  of  Houston. 
J-degree  preferred.  Experience  a  plus. 
Good  starting  salary  and  benefits. 
Excellent  athletic  programs  to  cover. 

To  apply  call  Christopher  Barbee  at 
I  (409)  543-3363.  Fax  letter  of  applica- 
1  tion,  resume,  references  to  Chris  Barbee 
I  at  (409)  543-0097,  or  mail  to  P.O.  Box 
I  11 80,  El  Campo,  TX  77437. 


>er  and  has  oversight  responsibility  I  write  insightful,  compelling  reviews  as 

well  as  features  and  news  stories 
from  a  lively  and  growing  beat. 
Send  resume  and  clips  to  Entertain¬ 
ment  Editor  Karen  Taylor  Gist,  3800 
Howard  Avenue,  New  Orleans,  LA 
70140-1097. 


The  Daily  Times,  1 1 5  East  Carroll 
I  Street,  Salisbury,  MD  21 801-5421 . 

I  THE  DIOCESE  OF  LA  CROSSE  seeks  a 
'  FUa  TIME  EDITOR  of  the  Times  Review 
(Diocesan  Newspaper) 

The  editor  of  the  Times  Review  directs 
I  the  operation  of  the  diocesan  newspa 

j  ^r  editorial  policy,  the  production, 
j  advertising  and  circulation  depart- 
^  ments  of  the  paper.  The  editor  writes 
I  editorials,  headlines  and  other  news 
^  articles,  takes  photographs,  directs 
,  the  general  composition  including 
I  layout,  copy  selection  and  editing, 
makes  production  assignments,  develops 
!  the  schedule  of  work,  prepares  and 
monitors  the  operating  budget. 

I  Qualifications:  A  person  in  full  commu- 
]  nion  with  the  Catholic  Church; 

I  bachelor's  degree  in  journalism  or 
equivalent  knowledge  gained  through 
I  related  education  and  experience; 

I  administrative,  organizational  and 
supervisory  skills.  Salary  range: 
i  $28,000  -  $40,000.  Send  letter  of 
:  introduction,  resume  and  three  writing 
samples  to  TR  Search  Committee, 
j  Office  of  the  Chancellor,  P.O,  Box 
4004,  La  Crosse,  Wl  54602  BY 
NOVEMBER  15, 1998. 

j  - 

j  THE  GAZETTE,  a  106,000  circulation 
daily  in  Colorado  Springs,  is  seeking  a 
'  veteran  reporter  to  cover  education. 
We  cover  education  from  all  the 
angles— hard  news,  watchdog  stories, 
features,  policy  and  trends  and  put  a 
big  premium  on  enterprise  that  reflects 


I  THE  KALAMAZOO  GAZEHE  is  seek- 
'  ing  a  newsroom  librarian  who  will 
I  lead  toward  the  most  modern  of  news- 
'  paper  libraries.  Duties  include  research 
I  for  news  staff  using  o  variety  of 
'  electronic  and  print  sources,  archiving 
and  facilitating  the  latest  of  newspaper 
library  needs.  Computer,  database 
and  Internet  expertise  critical.  Library 
Science  degree  and  newsroom  library 
expertise  desired.  Chance  to  make 
major  impact  in  library  services  in- 
house  and  to  the  public.  Send  resume 
to  Lone  Wick,  news  editor.  The 
Kalomazoo  Gazette,  P.O.  Box  2007, 
Kalamazoo,  Ml  49003. 

THE  TIMES-PICAYUNE  in  New  Orleans 
is  looking  for  an  art  critic  who  can 


SPRINGFIELD  NEWS-SUN 
COPY  EDITOR 

The  Springfield  News-Sun,  a  35,000 
AM  daily  and  45,000  Sunday  award¬ 
winning  Ohio  newspaper,  has  an  open-  _ _ 

ing  for  a  copy  editor.  Candidate  must  j  the  best  attributes  of  civic  journalism, 
have  experience  in  pagination,  layout  The  ideal  candidate  will  have  a  solid 


and  design.  Salary,  benefits  package 
are  very  competitive.  Send  resume, 
layout  samples  to  Jack  Bianchi,  manag- 
i  ing  editor,  Springfield  News-Sun,  202 


grasp  of  the  issues,  untiring  energy 
and  an  ability  to  write  clean,  interest¬ 
ing  and  sophisticated  stories  that  take 
coverage  below  the  surface.  Send 


N.  Limestone  Street,  Springfield,  OH  i  resume,  six  examples  of  your  best  work 
45503.  Phone:  (937)  328-0362. 


NEWS 


Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the  only 
independent  weekly  NEWS  magazine 
covering  the  newspaper  industry. 

EDITOR  S  PUBLISHER 

II  West  19th  Street,  New  York,  NY  10011 


and  a  letter  explaining  your  approach 
to  covering  education  to:  Valerie  Wig- 
STAFF  WRITER:  We  have  an  1  glesworth,  assistant  city  editor.  The 
immediate  opening  for  a  reporter  on  1  Gazette,  30  S.  Prospect  St.,  Colorado 
our  local  government  beat  who  can  !  Spring,  CO  80903.  No  phone  calls, 
meet  deadlines,  handle  spot  news  i  please.  EOE,  MFDV 
assignments  and  look  beyond  meetings 
to  come  up  with  stories  that  explain 
how  government  actions  affect  our 
readers.  Send  resume,  a  cover  letter 
and  examples  of  your  work  to  Jim 
Hendricks,  managing  editor.  The 
Albany  Herald,  P.O.  Box  48,  Albany, 

GA  31702.  Fax  number  is  (912)  888- 
9357.  E-mail  address  is: 

I  albanyh@surfsouth.com 

j  THE  COURIER  NEWS,  a  doily  news- 
:  paper  based  in  Elgin,  Illinois,  40  miles 
j  west  of  Chicago,  seeks  an  innovative 
I  general  assignment/municipal  reporter 
who  would  thrive  on  a  staff  that 
encourages  strong  writing  and  clips  to 
Dennis  Robaugh,  metro  editor.  Courier 
News,  P.O.  Box  531,  Elgin,  IL  60120. 

Excellent  salary  and  benefits.  No 
phone  calls,  please. 


TWO  WORDS:  Employee  Owned 
Excellent  27,000  AM  daily  offering 
rare  early  spots  with  ESOP  newspaper. 
Seeking  1  sports  writer,  2  deskers  to 
serve  west  side  of  Yellowstone.  With 
our  new  ESOP,  one  of  the  most  gener¬ 
ous  benefits  packages  available. 

Dean  Miller,  managing  editor 
dmiller@idahonews.com 
(208)  542-6766 

WEST-CENTRAL  Ohio  daily  seeks  a 
i  Sports  Editor  who  can  liven  up  our 
;  sports  pages.  We're  a  6,000  circula- 
i  tion  daily  and  require  an  editor  with 
;  outstanding  management,  writing  and 
!  layout  (QuarkXPress)  skills.  Call  John 
Dvsert  at  (419)  394-7414  or  E-mail  at 
jaysert@hotmail.com  for  more  informa- 
1  tion. 

I  WIRE  EDITQR:  Be  involved  with  variety 
of  exciting  stories  unique  to  Alaska 
!  and  this  island  community,  and  select 
I  stories,  photographs  and  graphics 
from  oround  the  world  through  The 
Associated  Press.  Design  and  paginate 
I  pages.  State-of-the-art  equipment.  3 
;  p.m.  to  midnight  hours.  Advancement 
I  opportunities  available  through  news- 
1  paper  and  its  TV  station.  Send  letter, 
resume  and  clips  to  Belinda  Chase, 

I  managing  editor,  Ketchikan  Daily 
News,  P.O.  Box  7900,  501  Dock  Street 
I  Ketchikan,  AK  99901 . 


THE  GAZETTE,  an  award-winning, 
locally  owned,  daily  morning  newspa¬ 
per,  in  one  of  the  fastest-growing 
regions  of  the  upper  Midwest,  seeks  a 
sports  editor  to  lead,  motivate  and 
challenge  a  department  ef  20  full-time 
and  part-time  employees.  Significant 
responsibilities  include  managing  and 
planning  outdoors  and  adult  recrea¬ 
tion.  We  seek  a  proven  leader  whose 
contributions  will  result  in  a  more 
readable,  more  relevant  range  of 
sports  coverage  that  goes  beyond 
scores  and  coaches'  chatter  and 
explores  the  trends  and  issues  of 
interests  to  our  readers.  Six  to  eight 
years  of  experience  required.  Send 
resume  and  salary  requirements  to: 
Trish  Thoms,  The  Gazette,  P.O.  Box 
1511,  Cedar  Rapids,  lA  52406. 


I  WIRE  EDITOR 

I  The  Orange  County  Register  is  seeking 
I  an  enthusiastic,  self-motivated  wire 
editor  to  handle  our  A3  World  Report, 
i  an  intensely  digested  page  that  maps 
^  out  the  day's  national  and  international 
I  events.  Strong  news  judgment  and 
copy  editing  skills  a  must.  Some  Design 
'  Work  also  involved.  Send  resume  and 
j  work  samples  to  Gene  Harbrecht,  assis¬ 
tant  news  editor/wires,  625  N.  Grand 
i  Avenue,  Santa  Ana,  CA  92701. 

E-mail:  Gharbrechl@link.freeclom.com 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

WRITER/URBAN  PLANNER 

Small  but  growing  research/publishing 
firm  seeks  writer/edifor.  3-5  years 
solid  journalism  experience,  plus 
interest/experience/training  in  urban 
and  environmental  planning.  Attractive 
Southern  California  location.  Reply  to 
Box  08623,  Editor  &  Publisher. 


WRITER 

Nation's  Business  magazine  (circula¬ 
tion  860,000)  seeks  experienced  jour¬ 
nalist  with  strong  reporting  and  orga¬ 
nizational  skills  to  cover  tax,  financial 
and  employee-benefit  areas.  At  least 
10  years  of  magazine  and/or  news¬ 
paper  experience  is  required.  Experi¬ 
ence  covering  legislative  and  regula¬ 
tory  matters  is  a  plus.  Fax  your  resume 
and  cover  letter  stating  salary  history  to 
(202)  463-5328  or  send  to: 

U.S.  Chamber  of  Commerce 
Human  Resources  Department 
161 5  H  Street,  N.W. 
Washington,  DC  20062-2000 
www.uschamber.org 

INFORMATION  SYSTEMS 

CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is 
required.  E-mail  resume  to: 
hr@cnicorp.com  Please  include  your 
name  on  the  subject  line. 

MAILROOM 

AAAILROOM  MANAGER 

Zone  5  seven  day  daily  seeking  a 
highly  motivated  individual  to  manage 
all  aspects  of  our  post-press  Mailroom 
operations.  Preferred  candidates  will 
possess: 

•Understanding  the  priority  of  “on- 
time  performance” 

•Strong  organizational  skills,  plan¬ 
ning/  soieduling 
•Excellent  peope  skills 
•Minimum  3  years  management  expe¬ 
rience  (daily/Sunday  newspaper  pro¬ 
duction  operations) 

•Good  mechanical  aptitude 
•Prior  “hands-on”  experience  with 
machine  inserting  operations  (set-up, 
run  &  maintenance) 

•Knowledge  of  mail  labeling  and  pre¬ 
paration 

•Knowledge  of  off-line  “stitch  &  trim” 
operations 

•Willingness  to  work  flexible  hours 
•PC  literacy  (simple  spreadsheets,  pro¬ 
duction  data  recording,  word  pro¬ 
cessing) 

•Budget  preparotions  experience,  track¬ 
ing,  variance  explanations 
•Cost  containment  management  ex¬ 
perience 

We  offer  an  excellent  salary  and 
benefit  package  and  the  opportunity  to 
join  our  team  of  dedicated  newspaper 
professionals.  Send  resume  to  Box 
08685,  Editor  &  Publisher. 


_ MAILRCX)M _ I 

VIRGINIA  SIX-DAY  daily  needs  man-  j 
ager  to  oversee  packaging  and  distri¬ 
bution  operations.  Mailroom  super-  j 
visory  experience  and  skills  in  the  [ 
areas  of  hiring,  training  and  mailroom  j 
equipment  set-up  and  maintenance  are 
required.  This  is  a  “hands  on”  third 
shift  position  reporting  to  the  Circula¬ 
tion  Director.  To  apply  send  letter 
detailing  experience  and  salary  require¬ 
ments  along  with  resume  to  Box  1 22 
c/o  Daily  News-Record,  P.O.  Box  193, 
Harrisonburg,  VA  22801 . 


_ PRESSROOM _ 

PRESSRCX3M  MANAGER 
Beautiful  Bismarck,  North  Dakota 

We  need  a  leader  for  a  press  opera¬ 
tions  department,  consisting  of  day- 
and  night-side  supervisors,  nine  opera¬ 
tors.  l0  Urbanite  units,  and  additional 
responsibilities  for  small  press  operations 
at  a  weekly  shopper. 

The  right  person  should  have  high  stan¬ 
dards  for  newspaper  and  commercial 
print  quality,  have  management  expe¬ 
rience,  positively  and  safely  affect  pro¬ 
cess  efficiencies,  and  be  able  to  initiate 
training  and  staff  development. 

Bismarck,  North  Dakota  is  situated  on 
the  Missouri  River.  Ducks,  geese,  deer 
and  walleye  abound,  in  addition  to  an 
excellent  city  park  system.  Schools  in 
Bismarck  produce  students  that  excel,  a 
prestigious  local  4-year  private  college 
and  excellent  2-year  community  col¬ 
lege  are  nearby.  This  growing  com¬ 
munity  enjoys  low  crime,  arts,  entertain¬ 
ment  and  sports  facilities,  and  pleasant 
neighborhoods.  Don't  be  afraid  of  the 
few  weeks  of  cold!  Warm,  friendly 
North  Dakotans  make  the  difference  in 
ourquality  of  life. 

Salary  and  bonus  are  negotiable.  Our 
newspaper  offers  a  strong  benefits 
package,  paid  vacatian,  and  moving 
allowance. 

Send  resume  and  letter  detailing  work 
experience  and  qualifications  to  Randy 
George,  Human  Resources  Manager, 
The  Bismarck  Tribune,  P.O.  Box  5516, 
Bismarck,  ND  58502.  EOE/M/F/H 


PRESS  OPERATOR 

Advancement  opportunity,  excellent 
benefits,  401  (k),  clean  modern  facility, 
great  pay.  Applicants  should  have 
Goss  Community  or  similar  press  run¬ 
ning  experience.  Send  resume  or  call 
CM  Printing,  5253  Sinclair  Road,  Col¬ 
umbus,  OH  43229.  (614)  885-6020. 
All  replies  confidential.  EOE 

PRESS  OPERATORS 

Want  to  move  to  the  Rockies?  Col¬ 
orado  Community  Newspapers  is 
expanding  its  printing  facility  in  Castle 
Rock,  Colorado,  just  25  miles  south  of 
Denver.  We  need  press  operators, 
entry  level  to  crew  leaders.  Come  to  Col¬ 
orado,  a  state  with  skiing,  hiking,  pro¬ 
fessional  sports  and  many  other 
amenities.  All  jobs  are  full  time  with  full 
benefits  and  training.  Relocation 
expenses  possible  for  the  right  candi¬ 
dates.  Call  Rich  Bangs  or  Larry  Foas, 
(303)688-3128. 
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_ PRESSROOM _ 

PRESS  OPERATOR 

The  Sun  Herald  in  Biloxi,  MS,  is  look¬ 
ing  for  an  experienced  press  operator 
to  run  a  Headliner  Offset  press  with  a 
3/2  folder.  Successful  candidates  must 
have  a  commitment  to  quality,  goad 
communication  skills  and  must  be  able 
to  work  nights.  Send  resume  to  Opera¬ 
tions  Director,  c/o  The  Sun  Herald, 
P.O.  Box  4567,  Biloxi,  MS  39535. 


PRESSMAN  WANTED.  Two  years 
experience  on  Goss  Urbanite  web 
press.  Salary  cammensurate  with  expe¬ 
rience.  Reply  ta  Roswell  Daily  Record, 
P.O.  Box  1 897,  Roswell,  NM  88201 . 

(505)  622-7710  or 
E-mail  at  peretti@prodigy.net 


THE  SACRAMENTO  BEE  has  an 
excellent  oppartunity  far  an  experi¬ 
enced  Pressperson.  The  pressperson  is 
responsible  for  operation  and  main¬ 
tenance  of  web  offset  lithographic 
perfecting  press  for  production  of  daily 
newspaper.  We  require  a  minimum  of 
four  years'  experience  on  double  wide 
offset  newspaper  presses.  Minimum 
education  is  high  school  graduate  with 
special  training  in  graphic  arts  or  press- 
work.  Must  be  available  ta  work 
nights.  We  offer  a  competitive  salary 
and  an  excellent  benefits  package.  To 
apply,  please  fax  resume  to  (916)  321- 
1984  indicating  the  Pressperson  posi¬ 
tion.  Or  mail  resume  ta: 

The  Sacramento  Bee 
Human  Resources 
P.O.  Box  15779 
Sacramento,  CA  95852 


! _ PRESSROOM _ 

WEB  OFFSET  press  operators  needed 
I  for  busy  newspaper  and  commercial 
shop.  Multi  web  color  experience  on 
I  Goss  Community  helpful.  Need  lead 
I  and  good  second.  Excellent  wages, 
401  (k),  insurance.  Send  resume  ta 
j  News  Color  Press,  P.O.  Box  1 49,  Mt. 

I  Gilead,  OH  43338.  Attn:  Tom  Rapp 
(419)947-9221. 

PUBLIC  RELATIONS 

MIAMI  PR  FIRM  seeking  account  execu¬ 
tive,  minimum  1-3  years  experience, 
bilingual,  detail-oriented,  strong  writer, 
team  player,  persistant,  must  already 
I  live  in  and  be  familiar  with  South  Flor- 
i  ida.  Fax  resume:  (305)  261-891 2. 

j  SALES 

I  TRADE  SHOW  SALES  MANAGER 

j  An  immediate  apening  for  an  aggres- 
I  sive  sales  manager  to  sell  e;diibit 
I  space  far  an  internatianal  trade 
I  show  held  in  three  locations  annually. 

I  Reporting  to  the  Vice  President  of 
Sales,  this  positian  requires  a  minimum 
of  three  years  experience  with  a  prov¬ 
en  track  record  of  high  volume  sales. 
Good  telephone  and  presentation  skills 
necessary.  Must  be  available  to  travel 
several  times  a  year  internationally. 
Salary  plus  cammissian.  This  is  an  excit¬ 
ing,  high-energy  position  with  excellent 
growth  opportunity. 

Send  resume  and  salary  requirements 
to: 

BoxEP 

Knowledge  Industry  Publication 
701  Westchester  Avenue 
I  White  Plains,  NY  10604 

I  Fax:(914)328-2020 

I 

NO  PHONE  CALLS,  PLEASE! 


Use  the  best  read  Classifieid 
Ad  Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who’s  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 


New  ads  every  week! 


Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX;  (212)  929-1259  Phone:  (212)  675-4380  ext.  171 
E-mail:  hazelp@mediainfo.com 

Mail;  E&P  Classified  Ads,  11  West  19th  Street,  New  York,  10011 

fUS 


www.mediainfo.com 


CLASSIFIED  ADVERTISING 
INFDRIVIATIDN 

DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . W.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $12.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply -$27.50 

DISPLAY  AD  RATES 

The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $11  Opel 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 

PAYMENT 

Make  check  payable  to  Editor&  Publisher 
or  charge  to  your  American  Express, 
MasterCard  or  Visa.  Please  supply  name 
bSSm  on  card,  account  number,  expiration  date 
and  card  holder’s  signature. 

Please  note:  International  ads.  new  arxmnts  and  positions  wanted  ads  must  pre-pay. 

TD  PLACE  AN  AD 

Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
eileenl@mediainfo.com 

QUESTIONS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 
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POSITIONS 

WANTED 


CIRCULATION 


ADMINISTRATIVE 


I'M  INTERESTED  in  the  business  of  your 
newspapers!  Dailies,  weeklies,  start-up 
publications.  Publisher  with  significant 
finance  background  seeks  manage¬ 
ment  position.  Will  relocate.  E-mail 
response  to  lwalcutt@msn.com  or  call 
LWalcutt  (423)  982-1 394. 


PUBLISHER  SEEKING  a  positian  as 
Publisher/General  Manager.  Com¬ 
munity  leader,  people/profit  oriented. 
20  years  experience  in  advertising, 
circulation  and  commercial  printing. 
Will  relocate.  Call  Lonnie  at  (281) 
333-0606  or  E-mail  at: 

cancly@phoenix.net 


PUBLISHER  with  extensive  sales  and 
marketing  background  in  newspaper 
and  trade/consumer  magazines  seek¬ 
ing  new  challenges.  Strong  ability  ta 
generate  display/classified  sales  by 
using  creative  and  leadership  skills. 
Very  praficient  at  balancing  editorial 
and  sales  functions.  Experienced  in 
P&L  responsibility.  Reply  to  Box  08681 , 
Editor  &  Publisher. 


BOTTOM  LINE  driven  circulator, 
innovative  and  daring,  looking  for 
small  to  medium  newspaper  that  has 
yet  ta  hit  it's  full  potential.  25  years 
sales  experience,  last  8  years  in  circula- 
Hon.  Call  Andy  at  (71 7)  894-8371  or 
E-mail:  mrlefty@postoffice.ptd.net 

CIRCULATION  DIREQOR 
Another  John  Glenn  ready  to  help 
you.  63  years  old,  30  years  proven 
record  and  positive  growth  working  a 
balance  budget.  Excellent  service 
record.  Great  communicator.  Excellent 
health.  Circulatian  from  1 1 ,000  to 
1 80,000.  Jim  (904)  749-4943. 


EDITORIAL 


For  quicker 
placement,  you  can 
Fax  your  Positions 
wanted  ad  along 
with  your  Visa, 
MasterCard, 
American  Express 
number  and 
expiration  date  to 

(212)  929-1259 


DESIGNER/EDITOR,  15  years  with 
60,000-h  daily.  Peter,  900  Meridian  E. 
#1 9-377,  Milton,  WA  98354. 

EXPERIENCED  JOURNALIST  ready  to 
return.  10  years  experience  in 
Southwest  up  to  350,000  as  sparts 
I  writer,  s^rts  editar,  news  editor. 

!  Finance  degree.  Journalism  minor.  Will 
consider  opportunities  at  all  sizes.  Con¬ 
tact  Mike  at  (2 1 4)  537-89 1 6. 

EXPERIENCED  award-winning  editar/ 
writer  seeks  new  career  challenge  with 
specialty  publication.  Willing  to  rdocate. 
(305)  891-2595 

GET  THE  BEST 

Professional  with  managerial,  editorial, 
page  design/layout  and  pagination 
experience  seeks  o  job  in  the  Balti¬ 
more/DC  area.  Available  immediately. 
Call  Margo,  (301)  872-0307 


I  HAVE  15  years  of  writing,  editing 
and  opinion-making  experience  with 
major  metro  newspapers.  Conservative 
to  moderate.  News  and  sports  commen¬ 
tary.  Seek  position  as  columnist.  Reply 
j  to  Box  08312,  Editor  &  Publisher. 


SEASONED  NYC  photographer  seeks 
full  time  employment  as  photo  editor 
for  a  daily  AM  paper.  Salary  is  open. 
For  further  information  E-mail  at 
AFioranelli@aol.com 

TRAVEL  WRITERS  WANTED 

Successful  photographer  seeks  writers! 
Targets  ne>wspaper  travel  sections! 

Jeff  (973)  575-1 005 
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Fas-Fax 

Continued  from  page  7 

ended  last  June,  is  underway  and  the  paper 
will  be  reported  separately,  in  future  Fas- 
Fax  reports. 

The  ABC  report  also  set  a  record  of 
sorts  for  the  variety  of  reporting  plans. 
Increasing  numbers  of  papers  are  combin¬ 
ing  or  separating  days  to  cast  their  circu¬ 
lation  in  the  most  attractive  light.  But  it 
doesn't  always  work.  The  Micwii  Herald, 
for  instance,  reports  its  circulation  totals 
for  Monday,  Thursday  through  Saturday 
on  one  line,  as  well  as  separate  reporting 
for  Tuesday  and  Wednesday;  Tuesday 
alone  and  Wednesday  alone. 

With  this  Fas-Fax.  the  Chicago  Tribune 
began  reporting  its  weekday  results 
Monday  and  Tuesday,  and  Wednesday 
through  Friday.  Using  its  own  recalcula¬ 
tions  for  the  same  period  in  1997.  the 
Tribune  said  its  Wednesday  through 
Friday  circulation  gained  17,506,  or  2.69f. 
to  673,508,  while  Monday  and  Tuesday 
declined  30,877,  or  4.8‘7f,  to  618.956. 

“Our  new  reporting  format  provides 
better  audience  measures  for  our  advertis¬ 
ers.”  Dennis  Grant.  Tribune  vice  president 
of  advertising,  said  in  a  statement.  “While 
our  five-day  average  remains  stable,  the 
heavy  readership  and  advertising  days  — 
Wednesday,  Thursday  and  Friday  —  are 
growing,  and  we’re  focusing  on  capturing 
share  on  these  highly  valued  days."  The 
rival  Chicago  Sun-Times,  reporting 
Monday  through  Friday  results,  showed  a 
daily  circulation  increase  of  1 .287  copies, 
or  0.3%,  to  485,666.  Both  papers  declined 
on  Sunday:  The  Tribune  was  down  4,278 
copies,  or  0.4%,  to  1,019,458,  while  the 
Sunday  Sun-Times  fell  an  average  12,351 
copies,  or  2.9%,  to  41 1.3.34. 

Capitalizing  on  its  new  Saturday 
tabloid,  the  St.  Louis  Post-Dispatch  began 
reporting  its  daily  circulation  on  a  Monday 
through  Saturday  basis,  rather  than 
Monday  through  Friday.  It  reported  a  daily 
circulation  of  329.582.  No  equivalent  fig¬ 
ures  for  September  1997  are  reported  in 
the  Fas-Fax.  Its  Monday  through  Friday 
results  were  3 1 3,596  a  year  ago.  H 

Notes 

Continued  from  page  48 
based  affiliate,  NextWerk.  handles  Notes- 
based  and  Web-based  projects  for  Howard 
dailies.  Though  his  group’s  work  with 
NewsEngin  is  tailored  specifically  for  its 
own  needs,  publisher  William  Howard 
thought  “there  may  be  an  opportunity  for 
NextWerk  to  license  some  of  the  software 


in  conjunction  with  George  [Landau],  if 
there’s  some  interest”  among  other  news¬ 
papers  in  the  future. 

After  putting  so  much  into  developing 
the  XTension,  Blom  said,  “we  are  hoping 
that  that  would  be  the  case”  and  that  the 
software  will  prove  to  work  with  other 
front  ends  as  well.  The  matter  was  brought 
up  with  Landau,  he  said,  but  there  are  no 
ongoing  discussions. 

With  his  software  now  in  version  2.1, 
Landau  credited  the  Howard  project  and 
Blom’s  work  in  particular  for  “a  lot  of  the 
thinking  that  found  its  way  into  my  prod¬ 
ucts.” 

In  spring,  the  New  York  Times  group’s 
Ocala  (Fla.)  Star-Banner  chose  News- 
Front  for  its  new  front  end  and  IBM  for  its 
integrator.  Also  unlike  other  Notes  users, 
Ocala  links  its  front  end  to  existing  pagi¬ 
nation  supplied  by  Digital  Technology 
International. 

IBM’s  Publishers’  Valuenet  pulls 
together  products  from  several  partners, 
including  Dalai,  of  Monterrey,  Mexico, 
which  has  supplied  its  own  Notes-based 
newsroom  system  to  at  least  a  half-dozen 
Latin  American  dailies.  In  addition  to  con¬ 
tributing  its  own  Lotus  Notes  as  the  basic 
groupware  and  its  NewsFlow  workflow 
component  (with  a  NewsEngin  user  inter¬ 
face),  IBM  can  integrate  such  non-Notes 
applications  as  Bitstream’s  PageElex  front 
end  for  outputting  variable  data  or  person¬ 
alized/customized  documents  and 
MediaBank  data  source  and  repository,  as 
well  as  Web-publishing  applications, 
according  to  George  Schlaughenhoupt, 
IBM  telecommunications  and  media  pub¬ 
lishing  solutions  manager. 

“You’re  starting  off  in  a  Web-enabled 
environment.”  said  Schlaughenhoupt.  “So 
you  don’t  have  to  repurpose  content.” 

A  week  before  installation  was  to  begin 
in  early  summer,  prepress  manager  Matt 
Foster  said  Ocala’s  “goal  is  to  enable 
[reporters]  to  access  all  information  from 
just  one  application.”  Assistant  managing 
editor  Cherie  Beers  recalled  meeting 
Landau  in  the  IBM  booth  last  year  while 
shopping  to  replace  the  paper’s  Jl  1 -based 
Atex  system.  He  had,  she  said,  “one  of  the 
better  solutions”  —  one  that  would 
“enhance  reporters’  ability  to  input  infor¬ 
mation.” 

In  addition  to  having  what  Foster  called 
“a  real  friendly  interface,”  Beers  said  that 
staffers  saw  NewsEngin ’s  system  “for 
what  it  was  —  a  good  reporting  tool.”  And 
because  “Lotus  Notes  is  our  corporate 
mail  tool,”  she  added,  “it  made  particular¬ 
ly  good  sense  for  us.” 


IBM  finished  work  in  Ocala  (principal¬ 
ly  the  link  to  DT  pagination)  on  time  and 
under  budget,  according  to  Foster,  who 
said  he  "was  stunned”  by  the  speed  and 
competence  of  Big  Blue’s  staffers,  who 
wrote  software  corrections  in  minutes  on 
site  rather  than  bucking  problems  back  to 
home  office  engineers.  By  September, 
said  Foster,  the  system  was  up,  with  only 
a  slight  delay  for  training  and  getting 
around  to  connecting  newswires  to  the 
system. 

Foster  said  the  only  real  hurdles  in 
training  were  for  editors  who  have  to  deal 
with  the  interlace  to  DT’s  pagination.  The 
two-way  NewsFront-DT  connection  “is 
not  entirely  transparent,”  said  the  prepress 
manager,  noting  that  its  only  major  wrin¬ 
kle  is  that  stories  moved  back  from  DT 
into  NewsFront  must  be  renamed. 

For  input,  however.  Foster  said  “at  least 
half  our  reporters  write  in  SourceTracker” 
contact  manager  rather  than  NewsFront 
“because  they  can  keep  their  notes  up 
while  they’re  writing.” 

Beers  and  Foster  said  tools  were  lack¬ 
ing  with  other  systems’  databases.  And 
while  they  don’t  need  much  transaction 
control,  they  agreed  that  “what  little  .  .  . 
you  need.  George’s  system  supplies.”  For 
a  mid-sized  paper,  asked  one,  “why  would 
we  spend  half  a  million  dollars  for  a  data¬ 
base  we  don’t  need?” 

The  overall  system  will  be  upgraded  by 
two  projects  that  commence  this  month. 
DT  will  upgrade  its  SQL  database,  and 
Landau,  said  Foster,  “will  do  a  little  bit  of 
additional  programming  for  us”  so  that  the 
paper  can  move  eight  years  of  content 
from  its  DataTimes  electronic  library  to 
additional  Notes  databa.ses  (one  for  each 
year,  simultaneously  searchable)  on  a  dif¬ 
ferent  server  on  the  network.  Thereafter, 
all  published  material  will  move  to  the 
new  archive.  Hi 
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to  bring  a'oout  substantive  changes,  “to 
restate  the  purpose  of  journalism  and  the 
standards  required  of  journalists.”  The 
statement  of  concern  concludes,  “If  jour¬ 
nalism  is  to  survive,  it  falls  to  individual 
journalists,  especially  in  each  new  genera¬ 
tion,  to  articulate  what  it  stands  for.” 

Over  the  past  year,  the  committee  has 
held  a  series  of  forums  in  which  profes¬ 
sional  journalists  and  others  have  partici¬ 
pated  by  presenting  their  thoughts  on  the 
status  of  the  press.  The  first  forum  dealt 
with  the  questions,  “What  is  Journalism? 
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by  George  E.  Padgett 


Change  is  needed  for 
media  to  regain  credibiiity 


The  media  have  veered  from  the  mission  to  inform  and  have  become 
a  mixed  bag  of  fact,  rumor,  opinion,  propaganda  and  downright  fiction 


■  M  M  ashington  Post  ombudsperson 
Geneva  Overholzer’s  assess- 
W  W  ment  that  “We’ve  got  a  real 
problem  in  American  newspapers.  A  lot  of 
people  don’t  trust  us”  (E&P,  April  25,  pp. 
29,3 1 )  deserves  the  popular  teenage  retort, 
“Duhhhhhh.” 

Of  course  a  lot  of  people  don’t  trust 
newspapers,  television  or  newsmagazines. 
And  if  that’s  news  to  the  ombudsperson  of 
one  of  the  nation’s  most  distinguished 
newspapers,  we  may  have  an  even  larger 
problem  than  she  thinks. 

Times-Mirror’s  annual  surveys  for  as 
long  as  I  can  remember  have  placed  media 
credibility  at  or  below  a  level  equivalent  to 
used-car  sales.  The  recent  Newsweek  com¬ 
missioned  poll  found  that  fewer  than  25% 
of  Americans  surveyed  believe  all  or  most 
of  what  they  read  in  newspapers. 

The  problem  has  been  building  since 
the  national  media  tasted  Nixon’s  blood  in 
the  mid-70s  and  reached  a  crescendo  this 
past  year  as  Monica  (the  world’s  most  rec¬ 
ognizable  female)  and  crisis  after  crisis 
from  Boston  to  Cincinnati  to  Atlanta  bat¬ 
tered  the  press’s  ethical  boundaries. 

In  spite  of  the  public’s  continued  insis¬ 
tence  that  they  were  satisfied  with 
President  Clinton’s  performance  and 
wanted  the  Monica  story  to  go  away, 
reporters  and  pundits  alike  continued  to 
hammer  away  with  lurid  detail. 
Interestingly,  the  majority  who  do  not 
trust  the  media  is  about  equal  to  the  num¬ 
ber  who  do  trust  President  Clinton. 

It’s  hardly  a  revelation,  then,  to  suggest 
that  there  is  a  very  serious  problem.  We 
(all  media)  have  veered  from  our  mission 
to  inform,  becoming  something  of  a 
mixed  bag  of  fact,  rumor,  opinion,  propa¬ 
ganda  and  downright  fiction.  We’ve 
stopped  telling  our  audiences  which  is 
which  and  perhaps  are  beginning  to  mix 
the  genre  in  our  own  minds. 

And  if  accepting  that  a  problem  exists 
is  the  first  step,  searching  out  possible 
solutions  is  the  next  step  in  the  process. 
The  dialogue  has  begun,  and  that  is  good. 


The  credibility  crisis  has  been  the  subject 
of  media  discussion  from  the  American 
Journalism  Review  to  Editor  &  Publisher 
to  Quill.  It  has  been  a  featured  topic  at 
many  major  conferences,  including  those 
of  the  National  Newspaper  Association, 
the  American  Society 
of  Newspaper  Editors, 
and  the  Association 
for  Education  in 
Journalism  and  Mass 
Communications. 

An  ASNE  session 
featured,  among  oth¬ 
ers,  Dan  Rather  and 
Rep.  Barney  Frank  in 
a  discussion  about 
credibility  and  nega¬ 
tivity.  Rather,  naively 
professing  that  “read¬ 
ers,  viewers,  listeners 
believe  that  we  do  and 
will  continue  to  report  honestly,  fairly  and 
accurately,”  blamed  politicians  for  helping 
to  erode  confidence  in  journalists. 

Frank,  whose  insight  on  the  mood  of 
national  media  seems  to  be  more  on  the 
mark  than  Rather’s,  suggests  that  a  nega¬ 
tive  bias  has  pervaded  the  profession.  “If  1 
were  doing  a  word  association  test  and  the 
first  word  was  journalism,”  Frank  said, 
“credibility  would  not  be  the  second. 
Negativism  would  be.” 

One  need  not  even  use  the  endless 
political  coverage  as  an  example,  though 
examples  abound  therein.  Sports  coverage 
is  victim  to  the  same  plague.  The  morning 
after  Mark  McGwire  broke  Roger  Maris’ 
home  run  record,  the  lead  sports  article  in 
the  New  York  Times  on  the  Web  seemed 
intent  on  spoiling  the  heroic  nature  of  the 
feat  by  pointing  out  in  the  lead  that  the 
record-setting  homer  was  McGwire’s 
shortest  of  the  year. 

That  fact  was  repeated  in  the  second 
paragraph  with  specific  numbers.  The 
third  paragraph  didn’t  mention  the  short¬ 
ness  of  the  homer,  but  therein  the  writer 
did  find  a  way  to  bring  up  “the  disastrous 


“If  I  were  doing  a 
word  association 
test  and  the  first 
word  was  journalism, 
credibility  would  not 
be  the  second. 
Negativism  would  be.” 


labor  dispute  of  1994-1995.”  The  short¬ 
ness  of  the  hit  was  again  an  issue  in  the 
fourth  paragraph. 

An  accompanying  article  in  the  Times 
referred  to  McGwire’s  personal  struggles 
from  a  “mid-career  slump  and  injuries  and 
personal  doubts”  to 
his  failed  marriage 
and  therapy. 

Just  as  Frank  sug- 
ge.sts,  there  is  a  very 
real  problem.  We 
must  recognize  it.  and 
we  must  keep  an  open 
mind  about  possible 
solutions. 

No  idea  should  be 
dismissed  too  early, 
as  was  the  case  at  a 
meeting  of  the  NNA 
earlier  this  year  when 
panelists  Ben  Bradlee 
and  Jack  Fuller  reportedly  dismissed  the 
suggestion  that  news  councils  might  be 
revived  as  one  means  of  addressing  the 
credibility  gap. 

It  is  counterproductive  to  dismiss  ideas 
without  giving  them  a  fair  hearing.  There 
most  likely  isn’t  one  simple  solution,  but 
we  need  to  develop  an  approach  that  will 
include  a  number  of  positive  actions. 
National,  state  and  local  news  councils  do 
involve  an  important  public-press  dialogue 
and  for  that  very  reason  are  valuable. 

One  promising  initiative  is  the  work 
being  done  by  the  Committee  of  Concerned 
Journalists,  headed  by  Bill  Kovach  of  the 
Nieman  Foundation.  Formed  a  year  ago 
with  support  from  the  Pew  Charitable 
Trusts,  the  organizing  group,  composed  of 
prominent  national  journalists,  issued  a 
statement  of  concern  calling  for  a  “focused 
examination  of  the  demands  on  journalism 
in  the  21st  century.” 

With  the  zeal  of  the  1940’s  Luce-fund¬ 
ed  Commission  on  Freedom  of  the  Press 
(Hutchins  Commission),  the  Kovach 
Committee  is  forging  ahead  with  a  mission 
see  Shop  Talk  on  page  62 
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Problem... How  to  Grab  your 

jL- 

Customers’  Attention? 


Solution.. .Post-it®  Note  Ads 


from  3M  and  Wood  Associates. 

;  V.- 


We  can  design,  target,  print,  apply,  ship  and 
consolidate  Post-it®  Note  ads  for  your 
newspaper  and  direct  mail  campaigns. 

Call  1-800-595-7264  or  visit  our  Web  site,  www.notead.com 

and  order  a  1999  Advertiser  Media  Kit. 

When  you  do,  we  will  send  you  a  Free  Gift,.. 

A  Post-it®  Personal  Note  and  Flag  Pocket  Pak/Organizer! 

A  $10.00  Value! 

3073  Corvin  Drive  •  Santa  Clara,  CA  95051  •  Phone  (800)  595-7264  *  Fax  (408)  523-2789  •  email:  notead@woodteam.com  »  Internet;  www.notead.com 
©1998  Wood  Associates,  Inc.  Post-it*  Notes,  a  product  of  3M  distributed  by  Wood  Associates,  Inc.  "Post-if  is  a  registered  trademark  of  3M. 


WcKhenende 


The  latest  news  from  home  and  abroad,  the  lottery 
results  and  the  weather,  who's  new  on  the  scene 
and  who's  received  notice  to  quit,  the  best  offers  on 
the  market:  there  are  some  things  you  won't  find  on 
the  internet  -  and  some  places  a  PC  is  plain  out  of 
place. 

Koenig  &  Bauer  AG  (KBA),  one  of  the  world's  lead¬ 
ing  press  manufacturers,  offers  innovative  solutions 
for  economical  yet  highly  advanced  newspaper  pro¬ 


duction.  More  color  to  enhance  visual  impact.  New 
options  for  group-targeted  production.  And  a  host  of 
automation  modules  to  cut  production  times  and 
extend  editorial  close. 

You  supply  the  content.  We'll  supply  sophisticated 
technology:  conventional  or  anilox  inking  units,  folders, 
reelstands  with  automated  paper  logistics  and  front¬ 
line  printshop  electronics. 

KBA:  Innovation  is  timeless 


For  further  details  please  contact: 

KBA  North  America,  Inc.,  Web  Preu  Division, 

P.O.  Box  1562,  York,  PA  17405,  Tel:  (717)  755-1071,  Fax:  (717)  755-2327 
http://www.kba-print  .de 


^  KBA 


Koenig  &  Bauer  AG 


